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SAY IT WITH HITS! 


And it’s just part of the best line-up the All-Time Champs ever had! 














(Don’t Relax Until We Axe The Movie Tax! 
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JOAN CRAWFORD-DAVID BRIAN 
THE DAMNED Dani Cay! 


STEVE COCHRAN — Bl _JERRY WALD 


| 2m WEEK NEWYORK STeANDT |B 





... That’s what M. P. Daily says about 
MONTGOMERY CLIFT 


SA GY — end PAUL DOUGLAS in 
KEEP ON PUNCHING...UNTIL , x : N TH E B i G LI FT | 


THAT MOVIE TAX IS KILLED! 
World Premiere, Rivoli, N.Y.C. Soon! 
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IT'S CLOUDING UP 


HIS industry gets all the breaks. After ten years of anti- 

trust suits and complications innumerable, it has been 

arriving at a sort of plateau of adjustment. It looked for 

a moment as though the industry might be at peace from 
special pressures to reorganize and rebuild relations after a 
long, long spell of difficulty and bad press. 

But no! On the somewhat less than cosmic provocation of 
the perhaps romantic and perhaps erotic conduct of two 
actresses sojourning in Europe under conditions provocative 
to an eager press, we come now to face what promises to be 
an expansive and ornamental official hearing in Washington 
by the august Senate Interstate Commerce Commission with 
respect to, and disrespect too, the morals of the people of 
the industry, meaning of course "Hollywood." 

At first it appeared that there was nothing more serious 
than the purpose of the head of that committee to get his 
name in the papers. But the while there have been develop- 
ments becoming increasingly apparent indicating a possible 
demand, this tortured election year, for a big load of what 
some one has so aptly called "red herring." When there are 
such matters around as the fragrant references to the abund- 
ance of homosexuality in some certain, and some very uncer- 
tain government offices—a total of four thousand according 
to the District police—and innumerable other less aromatic 
but equally compromising embarrassments such as what might 
be called ‘the red spy situation continued" such convenient 
material to take some of the headline heat off Washington 
and put it on Hollywood may be handy to have around. There 
are plans to have it around. 

It might be said in passing, in view of the action of the 
Supreme Court with reference to the "Intransigeant Ten" in 
contempt of Congress, that the Hollywood score on the Red 
issue is at least as good as the Federal score, also. 

One is to be entertained with the announcement from 
Washington that Judge Stephen S. Jackson has been em- 
ployed as a "technical consultant’ to the Senate's Interstate 
Commerce Committee, and is dispatched to Hollywood to 
make ‘an on-the-spot investigation’ to assemble ‘'first hand 
data." If he is to be basic about it one would think he'd have 
to start at such places as Cannes on the Riviera and certain 
precincts of the Isle of Stromboli. One can only imagine the 
able Judge with dark lantern in hand trying to pick up the 
devious trail of sin in Hollywood. Some of the scent is cold 
and some of it rather mixed. 

There is a lot about all this that could be funny, if it were 
not the tragic fact that the fortunes of a great industry so 
engaged in the public service should be held at the mercy of 
the whims of a Senator from the highlands of Colorado look- 
ing for a story for the papers. He could get as good, perhaps 
a better, story if he were to put the searchlights on any size- 
able community in America. But the headlines would not be 
so good. They'd just be Kinsey averages. 

Interestingly and constructively important contribution to 
the gathering conflict of assault and defense is made in most 
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timely fashion by Mr. Dore Schary in a contribution to the 
New York Times’ impressive Sunday magazine. In plainly 
unbiased language he presents the realities of the moral 
standards of Hollywood and its people. For instance: “I will 
admit there are intellectual, spiritual and moral iniquities in 
the film community . . . divorce, adultery, plagarism, perver- 
sion, cowardice, arrogance, cruelty, irresponsibility, commun- 
ism, fascism, avarice and extravagance . . . but we are not 
unique in any of these sins." 

Mr. Schary also takes a constructive wallop at the publicity 
devices of extravagance about half-dressed women at lunch in 
swimming pools, and the like. 

Speaking for Hollywood Mr. Schary observes that "the men 
who work around me are stable, normal folk. . . . They spend 
their vacations with their families. They indulge in a normal 
amount of seduction and divorce and gambling and charity 
giving. They are not a blot on the American scene, and | think 
they have made an enormous contribution to their fellow men 
in entertainment. . . . | believe that Hollywood has added to 
the dignity of man by elevating his spirit, ambition and knowl- 
edge, in addition to tickling his humor and firing his imagi- 
nation." 

And if the facts can be put on the record in the face of 
a sensation-seeking "investigation" he can prove it. 


GRABLE RELATIONS 


UST now a place in the papers brings again to mind the 
J fact that Miss Betty Grable, who is not commonly dis- 

cussed for her intellectual contributions to the art, has 
done and continues to do a considerably more constructive 
job for the general repute and public relations of this business 
than many top-lofty persons who are not to be named at the 
moment. 

This derives from the fact that she knows her own business 
and attends to it, and no other. The immediate matter in hand 
is this week's quotation in which she says she is convinced that 
she should appear only in spectacular musicals—fan mail de- 
manding singing, dancing and big ensembles. And says she: 

“I have no ambition beyond pleasing the public.” 

There is a declaration the exhibitor may well paste in his 
hat. It also might well be inscribed in enduring stone over 
Cajon Pass, facing both ways. 

Miss Grable knows what the business is about, and obvi- 
ously knows it is not all about her. The quotation on that: 
"When they don't like my pictures anymore | expect to quit." 

Look up her record in the HERALD’s report on the exhibitors’ 
judgment of "the Ten Best" since 1942. 

And bear in mind the while that she has ever known her 
greatest gift for the screen has been an allure of form. She 
says she owes all that to a grandmother. The while with that 
she has escaped the order of attention that has called for any 
apology or created any “Hollywood problems" in print. 

For that there ought to be a special Oscar. 

—Terry Ramsaye 




















Drastic Changes 
To THE EpITor: 

No one realizes any better than I do that 
the exhibition end, particularly the small 
town theatres, has been for several years ap- 
proaching a new era that in the near future 
will bring about some of the most drastic 
changes in small town exhibition that we, 
the small town exhibitors, have witnessed 
since the beginning of our time in this in- 
dustry. No longer do you find the country 
girl with the gingham dress on the streets 
of the small communities of Georgia. No 
longer do you find the country man driving 
a horse and wagon to town. Today the 
country girl and the farmer on the streets in 
the communities of Georgia cannot be distin- 
guished from the other citizens of that 
community. 

Today the people of rural communities 
know and demand good entertainment, good 
projection, good sound, comfortable seating, 
and modern and safe theatre structures and, 
unless you provide these facilities for them, 
they will go elsewhere for their entertain- 
ment. We, the small exhibitors in small 
communities, realize that this is the situation 
confronting us, but today there still remains 
a large number of sizeable communities in 
Georgia that need and should have improved 
facilities in which to exhibit their entertain- 
ment. 

I am confident that the Chicago meeting 
and other meetings in distribution areas 
which 20th Century-Fox held will bring 
about a definite decision with many exhibi- 
tors to provide these additional facilities in 
the communities where they are so badly 
needed. There is nothing that I know of 
that will help to make movies better than 
a pleasant surrounding and comfort in which 
to witness our entertainment. Certainly, we, 
the exhibitors who fail to provide these 
facilities, cannot condemn production for the 


type of product they produce—J. H. 
THOMPSON, President, Motion Picture 
Theatre Owners and Operators of Ga., 


Hawkinsville, Ga. 


Closed by Tax 
To THE EpITor: 

Please urge every small town exhibitor 
and also the big town exhibitors in the 
United States to write a personal letter to 
U. S. Rep. Robert W. Keane of New Jersey 
and U. S. Senator Warren G. Magnuson of 
Washington, urging repeal of the admission 
tax. And have each exhibitor send the let- 








APPRECIATION 


To the Editor: 


Just a word of appreciation for 
the excellent article, "Business Is 
Good for Those Who Make It Good" 
which appeared in The Managers’ 
Round Table Section of Motion 
Picture Herald of April |. 


We thought so much of it that | 
brought it to the attention of all the 
managers and assistants in my dis- 
trict through a personal letter. Many 
thanks for this valuable contribution 
to our business—JACK ARTHUR, 
District Manager, Famous Players Ca- 
nadian Corp., Toronto, Can. 








ter registered with return receipt requested 
and do it now. Eighteen thousand regis- 
tered letters may have some effect. Rep. 
Keane and Senator Magnuson apparently do 
not realize that the working man with a 
family has had enough of the “unfair” ad- 
mission tax and is entirely fed up with it. 

During the past 14 months beginning De- 
cember 25, 1948, to March 4, 1950, my small 
town theatre has been closed six months. 
Closed on account of too much admission 
tax. If I am obliged to remain closed an- 
other six months I will lose everything that 
I have earned during my whole life—63 
years—W. P. BROWN, Nifty Theatre, 
Waterville, Wash. 


Optimistic 
To THE EDITOR: 

I have just returned from the Showman- 
ship Meeting at Chicago, not only enthused 
but optimistic about the future of show busi- 
ness. 

However, much as the exhibitor can do in 
his effort to revive business, it will all fail 
if the producers do not back it up with good 
pictures. Let’s not kid ourselves that pic- 
tures are better than ever. The public, from 
my experience, has gotten out of the habit 
of going to the movies because it believes 
that pictures are not worth going to, and the 
only way to overcome this belief is by pro- 
ducing and exhibiting pictures that are real- 
ly better than ever, backed up by a vigorous 
advertising and exploitation campaign at a 
national as well as local level —NATHAN 
YAMINS, Nathan Yamins Theatrical En- 
terprises, Boston, Mass. 


Forgotten Man 
To THE EpIrTor: 

I am a subscriber and regular reader of 
the HERALD and read the letters sent in by 
the owners and managers in regard to types 
of pictures and complaints such as bad act- 
ing, producing, etc., but I have yet to see 
one letter complaining of the bad condition 
of the prints. Film mutilation, punch holes 
as big as your thumb, ends chopped off the 
prints and film cans so badly damaged you 
have to be a safe cracker to get into one. 

The projectionist is handed a can of film 
and he is supposed to be a magician when 
it comes to putting the picture on the screen, 
The projectionist is not only the showman 
who gets no applause, but he is the forgotten 
man of the theatre—CHARLES 4. 
CHRISTOPHER,  Projectionist, Lyric 
Theatre, Stuart, Fla. 


Catch the Kids 
To THE EpiTor: 

Television is smart in playing to children, 
knowing the children influence the buying 
habits of their parents. I think the conven- 
tional theatres should copy our drive-in 
brothers by selecting one day a week in 
which children would be admitted free pro- 
vided they are accompanied by a parent. 

I think that too many of us have been 
prone to grab the quick dollar and lose sight 
of the long dollar—PAT McGEE, Cooper 
Foundation Theatres, Denver, Colo. 


Impressed 
To THE EpitTor: 

I was impressed with the Chicago Show- 
manship Meeting, its sincerity in trying to 
do a job for the general welfare of the 
entire industry and I think it will do a lot 
of good.—S. H. FABIAN, Fabian Theatres, 
New York, N. Y. 


Too Much Murder 
To THE EDITOR: 

It would be a real treat for exhibitors in 
small towns not to have the psycho, murder 
and generally bad pictures to contend with, 
A certain per cent of our picture-goers are 
children. Why subject them to such pictures 
as “The Window,” “Sorry, Wrong Num- 
ber,” and many more such films. 

Granted some adults like them, but chil- 
dren like shows also and through them we 
draw adults. Let’s do something about this. 
—Cimarron, Kans. Exhibitor. 
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People in he 3 ews 


Y. FRANK FREEMAN, vice-president of Para- 
mount Pictures and chairman of the board 
of directors of the Association of Motion 
Picture Producers, has been appointed 
head of the Hollywood committee for the 
motion picture industry’s participation in 
the Independence Savings Bond Drive by 
Joun W. Snyper, Secretary of the Treas- 
ury. 


GorDON CONTEE, newly appointed branch 
manager of United Artists in Washing- 
ton, D. C., will be guest of honor at a 
Variety Club dinner celebrating his return 
next Monday evening. He was formerly 
with Twentieth Century-Fox in Washing- 
ton, then became that company’s mana- 
ger in Pittsburgh. Mr. Contee succeeds 
GERALD PRIcE, who is to become general 
manager of the Glen Echo Amusement 
Park, Washington. 


Mrs. HENRIETTA ECKARDT, owner of the 
Wisconsin and Palace theatre in Wiscon- 
sin Rapids, Wis., has been honored as 
“The Citizen of the Week” by the local 
First National Bank for her community 
and patriotic work. 


Louis KANTUREK, eastern European super- 
visor for the Motion Picture Export As- 
sociation, who had been at the home office 
in New York since the middle of Febru- 
ary, left for Prague last Friday. 


JosEPH GERSHENSON, assistant head of the 
music department of Universal-Interna- 
tional, has been appointed head of the de- 
partment, succeeding the late MuILTON 
SCHWARZWALD, who died several weeks 
ago. 


Mort FrReEEDGooD, head of the Paramount 
home office newly created writing depart- 
ment, has also been appointed assistant to 
Mort NATHANSON, publicity manager. 


ALLEN G. SMITH has 








The industry’s campaign 
against the 20 per cent Federal 
admission tax is making itself 
felt in Washington. Congress- 
men are deluged with exhibi- 
tors’ letters and patrons’ peti- 
tion cards. Continued industry 
pressure, however, must be 
maintained. 








Louis B. MAYER was praised in the Senate 


Wednesday by Senator Wiley (Rep. 
Wisc.) as “the acknowledged pace-maker 
in a pace-making industry.” Senator 
Wiley included in the Congressional Rec- 
ord a copy of Mr. Mayer’s recent speech 
before the Brand Names Foundation. 


Joun G. McCarruy, Motion Picture Asso- 


ciation of America vice-president in 
charge of international affairs, was to 
leave New York Thursday on a six- 
week business tour of European capitals. 
He will visit Paris, Madrid, Rome, 
Frankfurt, Stockholm and London. 


been reappointed 
chairman of the membership and SMPTE 
Journal subscription committee of the So- 
ciety of Motion Picture and Television 
Engineers by Lee E. Jones, general 
chairman of that committee. Mr. Smith 
has reappointed the following members: 
Ray GALLo, BeERTIL CariLson, T. J. 
GAskKI, NATHAN D. GoLpEN, C. F. Horst- 
MAN, WILLIAM KUNZMAN, Oscar NEu, 
P. D. Ries, C. W. SAEGER, HARRY SHER- 
MAN and C. R. Woop, Sr. 


Tom Lee LittLe of Camden, S. C., was 


honored recently by Paramount on the 
occasion of his 35th anniversary as an 
exhibitor. He opened his first theatre 
there in 1915. 


SiwnEY L. BERNSTEIN, Transatlantic Pic- 


tures president, arrived in Hollywood this 
week from London. 


Mrs. FRANCES VAUGHAN, Bonner Springs, 


Kan., has been reappointed for a three- 
year term on the State Board of Review, 
which is the Kansas film censoring body. 
Mrs. Vaughan has been board chairman. 


Gus HErInricu, office manager and booker 


at Columbia’s Indianapolis branch, has 
resigned and will be succeeded on April 
21 by Mitton Etrincer, Eagle Lion 
salesman. 


Jack THoMAs has been appointed general 


manager of Hallmark Productions of 
Wilmington, Ohio, Krocer Bass, presi- 
dent, announced from Paris last week. 
Mr. Babb is completing a world-wide 
business trip. 
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PARAMOUNT POLICY was the topic, at the three-day New H. F. KINCEY, 
York meeting last week of the company's division managers. Wilby-Kincey cir- 
Above, in order: Al Kane, eastern-southern manager; Y. Frank cuit general mana- 
Freeman, vice-president; Gordon Lightstone, Canada; H. H. ger, is one of Char- 
Goldstine, Mid-east; A. W. Schwalberg, Paramount Film Distri- lotte's 10 best 
buting Corp., president; Henry Randel, New York; George Smith, dressed men. The 
west; Hugh Owen, east-south; E. D. O'Shea, Paramount Film North Carolina 
Distributing Corp., vice-president; and J. J. Donahue, central city's Merchants’ 
division. Association says so. 


ARGENTINIAN EDITORS visiting this country were guests last week of the 
Motion Picture Association of America International Film Relations Committee 
over cocktails at New York's 21 Club. In array above are Gonzalo de Palacio, 
Latin-American correspondent and committee master of ceremonies; Gerald 


Keyser, Warners foreign publicity director and committee chairman; Robert K. 


Hawkinson, RKO assistant foreign manager; Martiniano Passos, editor of 
Democracia; Emilio Solari Parravicini, editor of Noticias Graficas; Dr. Emilio 


Rubio, editor of El Mundo; Julio Lopez Pajaro, editor of La Manana; David Blum, 


MGM foreign publicity director; and Don Prince, RKO foreign publicity 
director. 


THE TRAVELS of J. Arthur Rank, British film 
executive. Above, at right, in Chicago's Surf 
Theatre, playing his product, he greets exhibitor 
Elmer Balaban. Mr. Rank's tour of the United 
States and Canada, an annual affair now, has 
taken him to many key spots in a summation of 
the film situation here. 
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CARRYING the showmanship revival message to Switzerland, 
above, and England, right, Charles Einfeld, 20th-Fox advertising- 
publicity vice-president, is shown at meetings of the trade 
attended by its top personalities. Above, in Geneva, F. Reyrenns, 
the company's director in Geneva; Mr. Einfeld; Mrs. Wachtl, 
owner of theatres in Zurich, Basel, and Berne; and G. Guggen- 
heim, MGM director. Right, Mr. Einfeld with Sir Philip A. Warter, 
ABC-Pathe chairman. 


BOMBAY RECEP- 
TION for Meade 
Brunet, RCA vice- 
president. In order, 
the Misses Fazalb- 
hoy; H. A. Robin- 
son, RCA; M. A. 
Fazalbhoy, RCA; 
Nadira, Indian star; 
Mr. Brunet; Sheila 
Nayak; M. Meh- 
boob, director; F. 
M. A. Fazalbhoy; 
and Lala Jagannath. 
Mr. Brunet was on 
a business survey in 
India and Pakistan. 


appointed secretary of Do- une (GEE WHIZ... RED. 
minion Sound Equipments Lim- 1SURE WANT To THAN 
ited, at the annual board of Ne AND THE EXHIBITORS 


directors meeting recently in \ iets ppp rat 
Montreal. Mr. Orchin joined ¥ Dy tts 
Northern Electric Company, —— 

Ltd., in 1930. In 1948, he 

shifted to Dominion as office 

manager, and in 1949 was 

appointed assistant secretary. 


WILFRED ORCHIN, left, was — 


ONE OF THE winning short 
subject stars who received 

citations from the Motion A 

Picture Herald and Fame in 

their annual poll of the 

nation's exhibitors, Famous 

Studios' Popeye, at the j 
right, sends his thanks. 

Popeye's creator is Sam | 


Buchwald. 
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A PALEFACE CUSTOM puzzles 
Debra Paget in 20th Century-Fox's 
"Broken Arrow'’, Technicolor pro- 
duction starring James Stewart. 
To be released this summer, the 
film was directed by Delmer Daves 
and produced by Julian Blaustein. 


RICHARD WIDMARK in a scene 
from "Night and the City", right, 
a stark melodrama of the London 
underworld. Filmed in England, the 
picture co-stars Gene Tierney and 
features Hugh Marlowe, Googie 


Withers and Francis Sullivan. 


TYRONE POWER and di- 
rector Henry Hathaway, 
above, relax during the 
filming of “The Black 
Rose’, spectacular Tech- 
nicolor romance co-star- 
ring Orson Welles and in- 
troducing the new French 
discovery, Cecile Aubrey. 


THE LAST WORD goes 
to the lady, Jean Peters, 
as Paul Douglas fumes in 
“Love That Brute”, left, a 
riotous tale of prohibition 
Chicago. Cesar Romero, 
Keenan Wynn and Joan 
Davis top the supporting 
cast. (Advertisement) 


A HUMAN SHIELD is used by Dana 
Andrews in 20th-Fox's ''Where the 
Sidewalk Ends'', a fast moving melodrama 
co-starring Gene Tierney. Due for 
release later this year, the film features 
Gary Merrill, above. 
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DON’T SELL YOUR THEATRE— 
PHONEVISION IS STILL 
ONLY A BIG MAYBE 


by JAMES D. IVERS 
News Editor 


EXHIBITORS gloomily convinced that 
Phonevision, in the forseeable future, will be 
television’s death blow to the motion picture 
theatre can relax. 

That is clear from an examination, in per- 
spective, of the blue sky claims for the pay- 
as-you-see television system currently ad- 
vanced coast to coast by its explosive owner, 
Commander Eugene F. McDonald, Jr., 
president of Zenith Radio Corporation. For 
instance : 

1. The American Telephone and 
Telegraph Company and its associated 
Bell Telephone Companies will not al- 
low the Phonevision filter to be at- 
tached to their regular subscriber 
circuits; they are cooperating in the 
proposed test of the system for 300 
Chicago families next autumn only to 
the extent of supplying leased direct 
wires from the Zenith station to the 
test households; they will not now or 
in the future take over billing for the 
system; and they have been saying all 
this steadily since 1948. 

2. The FCC authorization of the 
Chicago test, issued February 8 in an 
order rescinding a previous require- 
ment for public hearings before the 
test was authorized, specified that the 
authorization did not include permis- 
sion to add new equipment to Zenith’s 
TV station, KS2XBS. Phonevision 
publicity has stressed and continues to 
stress the point that $400,000 is to be 
spent for new equipment, including a 
five-kilowatt transmitter. 

On March 28 the FCC refused 
Zenith permissin for such changes and 
last Tuesday the company filed a new 
application asking only minor changes 
with no power boost. 

3 Preliminary jet-propelled public- 
ity billed the system as ready to sup- 
ply top budget unreleased Hollywood 
product to any subscriber willing to 
pay $1 for the unlocking signal to be 
sent over his telephone line. After 
Commander McDonald’s visit to Hol- 
lywood in March he said pictures one 
or two years old would be better, “We 
want to see if the public will pay for 
‘bum’ pictures as well as for the best.” 

Such quick changes and substitutions of 
fancy for fact, attributable, no doubt, to 
over-enthusiasm, are threaded ebulliently all 
through the blizzard of fulsomely docu- 
mented literature surrounding the project. 
And there can be no doubt that Commander 
McDonald is an enthusiastic man. 
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MCDONALD—WIND-MAKER . . . Commander 
Eugene F. McDonald, demonstrating some 
years back his invention for glider students, 
a wind-making machine. Seven-foot propellers 
driven by Ford engines delivered a 45 mile 
per hour gale. Students flew gliders held by 
cables. Back in 1941, Acme Newspictures 
said in its caption: "It is believed this is the 
— time man has flown with man-made 
wind.” 


MCDONALD—ARCTIC EXPLORER ... Mr. 
McDonald accepts the welcome ashore as 
one of the crew of the Bowdoin, on the 
Donald MacMillan expedition to the Arctic 
in 1924. Standing next to him is Richard E. 
Byrd, then a Lieutenant Commander, later an 
Admiral, and an Arctic explorer of note, too. 


- Showing the motion picture industry a 
new brand of showmanship is hardly any 
trick at all for the man who once sold radio 
to the Eskimos. That was in 1924 when, 
after having started Zenith Radio with an 
Armstrong license and two Chicago radio 
amateurs, he was engaged in proving to the 
U. S. Navy the practicability of short wave 
radio. With Commander Donald MacMil- 
lan, whom he had accompanied on an Arctic 
voyage the previous year, he organized an 
expedition to fly over the North Pole, per- 
suading the Navy to lend him three planes 
and a young lieutenant commander named 
Richard E. Byrd. 

Icebound at Etah, Greenland, Commander 
McDonald got in short wave communica- 
tion with a Navy ship near Tasmania, 
12,000 miles away. Recounting the incident 
Fortune Magazine for June, 1945, said, 
“With his usual facility for translating the 
factual into the dramatic, McDonald lined 
up a bunch of Eskimos and had them sing 
into the microphone. Their music ... made 
a big impression on the Navy . . . and on 











Zenith’s advertising.” The Eskimos promptly 


named him “Ange-kok,’ the Miracle 
Worker. 

Before founding Zenith in 1920, Com- 
mander McDonald had a varied and lucra- 
tive career as mechanic, auto salesman and 
proprietor of a financial concern which 
loaned money to pay for cars. As an auto 
salesman his exploits included driving a car 
up the steps of the Logan monument in 
Grant Park, thoughtfully arranging before- 
hand for a photographer and paying $10 to 
a policeman to arrest him. 

Under his administration Zenith has 
steadily maintained an important position 
in the radio receiver field but the innovations 
of its president, including the development 

(Continued on following page) 
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PHONEVISION 


(Continued from preceding page) 





of auto radios, invasion of the hearing aid 
field, and the development and sale of wind 
charging generators for rural electrification, 
would lead to a normal expectancy of some 
such dazzling project as Phonevision. The 
radio and television manufacturing field 
since the war has been developing along 
lines tending toward cut-throat competition 
in which brass band publicity will be no 
mean weapon. 

For 10 years prior to 1947 when he first 
announced Phonevision, the Commander 
was notably outspoken in his criticism of the 
infant television. Insisting that it was be- 
ing oversold, he said at one time, “It’s like 
buying a 10-year pass to a theatre that hasn’t 
yet been built.” Now he talks glowingly of 
bringing the theatre into the living room. 


Telephone Company First 
Objected Back in 1948 


It was in August, 1948, that the telephone 
company first began objecting to the casual 
linking of its name with the project. J. J. 
Hanselman, assistant vice-president of the 
A. T. & T., at that time wrote to Commander 
McDonald prctesting “considerable public 
misunderstanding concerning certain infor- 
mation given out regarding phonevision .. . 
implying participation by telephone com- 
panies.” The letter quoted specific state- 
ments from the Zenith annual report of July 
2, 1948, and from a Zenith message to stock- 
holders of April 30, 1948, which first laid 
down the Phonevision line that, “You will 
be able to call your telephone operator and 
without any interference with your regular 
telephone service see first run movies... 
for a modest charge which will appear on 
your monthly telephone bill.” 

Mr. Hanselman said the Bell Telephone 
companies had no knowledge that such would 
be the fact and denied specifically that any 
arrangements had been made or was likely 
to be made to “bill, collect, or disburse the 
fees for . . . the special programs.” 

The letter was subsequently circulated to 
all top executives of the company as defini- 
tive policy. 

A spokesman for A. T. & T. in New York 
this week said it was still company policy 
and, after checking with an official of Illinois 
Bell, the company in whose jurisdiction the 
announced test will be held, said that even 
the test would not be conducted over regular 
lines but only over specially leased direct 
wires. “The A. T. & T. has not committed 
itself in any way beyond the setting up of 
the 300 closed circuits,” he said. 


Phonevision Publicity Cites 
Happy Home Prospect 


Although this fact was included in the 
Zenith brief filed with the FCC it has never 
been mentioned in the Phonevision publicity 
which, in fact, continues the bright and 
fanciful picture of the happy telephone sub- 
scriber picking up his regular phone and 
ordering a first class first run picture for his 
television set. 

After a two-year barrage of scare-head 
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THE STOCK RECORD 


Television stocks in the last six months 
have led the market in rises which have 
brought excited comment from financial 
experts. Leading in the price range on the 
New York Stock Exchange is Zenith Radio, 
with a spread since January from the low 
30's to the high 60's. The range of typical 
stocks since January |, 1950: 


April 0 

High Low Closing 

Sf) eee 697, 31% 67\/, 

See 20 12, 19% 
|, Sree 108 105 107 

| 473% 31/p 46% 

DuMont "A" (Over 
the Counter) ..... 22%, 15 22% 


Interesting also is a comparison of the 
prices during the course of the Phonevision 
publicity campaign. FCC approval for the 
test came February 8 and the next day 
Allied board members got a demonstration 
and lecture by Zenith representatives. The 
stock prices: 


Feb.8 Feb. 10 
CMM ee Sos yd. pecin es Cag arse 3954 45\/, 
RCA 145% 14% 
Philco. ....... 3634 387%, 
le 2 eas 4454 45 


March 18, Commander McDonald laid 
down his barrage in Hollywood with re- 
sultant heavy publicity. The prices: 

Mar.17 Mar. 21 


Zenith 495% 52% 
Ce eee AN tae 14% 14% 
PID ccs ask aes apie ss 38 
ee en 46%, 46% 

April | the Zenith stock had risen to 
6634. 








publicity directed at the motion picture in- 
dustry, Commander McDonald applied to 
the FCC in August, 1949, for permission to 
run a 90-day test of his project for 300 fam- 
ilies in Chicago. Zenith was to lend the 
Phonevision-equipped TV sets to the test 
families and pay all costs except the $1 per 
program charge which it later said it would 
donate to charity. 

The trumpet-heralded test, twice post- 
poned and now scheduled for September, 
will be held under other conditions tending 
to confine it to the laboratory stage. The 
390 carefully selected families, consciously 
in the spotlight and the recipients of so 
luxurious a loan will undoubtedly be dis- 
posed to pay $1 to see the movie. There 
will always be the temptation to use that 
shining special phone, installed in their 
houses with such obvious care by the tele- 
phone company. 

The Commander was no 
Washington, his experience there dating 
back to 1925 when as founder and first pres- 
ident of the National Association of Broad- 
casters he broke Department of Commerce 
control over radio and opened the way for 
commission control of the industry. 

On December 7 last, the FCC ordered pub- 
lic hearings to determine the status of Phone- 
vision as a broadcast service, common car- 
rier or other service but Zenith immediately 
filed a petition for authorization of the test 


stranger to 


without such public hearings and this was 
granted as “limited temporary authority” on 
February 8. 

Dissenting from the majority opinion on 
this occasion Commissioner Edward M. 
Webster made some interesting points. 
Arguing that permission for the test con- 
stituted a classification of the system before 
proper study he said, 


“, . . It will prove very harmful to 
the public and to the commission if the 
public should gain the impression on 
the basis of these preliminary tests that 
subscription television is just around 
the corner... . I am enough of a realist 
to believe that Zenith or some one else 
will by some word or action con- 
sciously or unconsciously, intimate 
that because of the commission’s action 
Phonevision will become the future 
television system. ,. .” 


Commissioner Webster in his conclusion, 
also touched realistically on the heavy com- 
petition among television companies in the 
Chicago area for construction permits and 
channels. Mentioning the fact that the 
commission in its order had specified that 
Zenith’s new five-kilowatt transmitter, prom- 
ised in the advance billing for the test, could 
not be installed without a hearing on a con- 
struction permit, he asked the commission 
to consider carefully whether such construc- 
tion, if permitted, “would not amount to 
giving Zenith a foot in the door” ahead of 
its competitors. 

Zenith’s competitors 
thought of that, too. 

The pattern of publicity showed one in- 
teresting change shortly after the FCC 
authorization was granted and Commander 
McDonald wrote to major film distributors 
inviting their cooperation in he test. Glow- 
ingly optimistic at first, he later said he 
didn’t want first run pictures anyway. Un- 
successful by mail, he went to Hollywood. 

While there he told Hollywood reporters 
he had promises from producers but he 
wouldn’t specify titles or companies. “There 
are laws against boycotts, but sometimes it 
takes time to enforce them,” he said darkly. 


Dined with Rank and 
A Columnist Wondered 


Back in Chicago he met and dined with 
J. Arthur Rank, visiting British film execu- 
tive. Next day Nate Gross, Chicago Ameri- 
can columnist, wondered in his lead para- 
graph whether “anything had come of the 
conference in the Pump Room between J. 
Arthur Rank and Commander McDonald, 
whose Phonevision has the movie moguls 
scared silly.” 

The column appeared April 4. Marked 
clippings of it appeared on trade paper edi- 
tors’ desks the next day in Zenith letterhead 
envelopes. Neither the columnist nor the 
Zenith publicists explained that Mr. Rank’s 
product is released in the United States 
through Universal and Eagle Lion, both of 
whom have full control of U. S. rights. 

Expanding once on his favorite hobby, 
yachting, Commander McDonald said, ““Land 
is merely a place to tie a boat'to.” He didn’t 
say anything about solid ground. 
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Hundreds of press and radio correspondents, trade paper representatives 


and national magazine editors joined cheering audiences East and West in 
acclaiming M-G-M’s Great American Musical. You'll hear this often: 
More people will pay more money to see M-G-M’s “ANNIE GET YOUR 
GUN” than any other TECHNICOLOR screen musical in film history! 


M-G-M FIRST IN PICTURES—AND THAT MEANS FIRST! 


(Don’t Relax Until We Axe The Movie Tax !) 
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Quite a Splash When 





HOPE SPRINGS 


¥ 





Douglas Fairbanks, Bob Hope and Beatrice Lillie cut up in a comedy skit on the making 


of a Western film in Britain during NBC’s Easter television show, “Star Spangled Revue. 


Bob Hope said it was a way of “getting 
my feet wet in television,’ but his initial 
appearance hit the nationwide video audi- 
ence with a big splash from the high board. 

The country’s top film and radio comedian 
made his commercial television debut Sun- 
day evening on the National Broadcasting 
Company’s special Easter show, “Star Span- 
gled Revue,” sponsored by the Frigidaire 
Division of General Motors. It originated 
in New York and was telecast to 27 other 
cities throughout the country. This Sun- 
day it will be re-televised via kinescope to 
32 cities which did not receive the original 
program. 


Typical Hope Routine 

Supported by such top flight entertain- 
ment names as Douglas Fairbanks, the film 
actor and producer; Beatrice Lillie, the 
British comedienne, and Dinah _ Shore, 
songstress of records, radio and films, Bob 
Hope was the genial, easy-going master of 
ceremonies for the 90-minute presentation 
which employed a cast of 80. His salary for 
the stint was reported at $40,000; the cost 
of the show was said to be $135,000, and 
the event was heralded for days in advance 
by a national promotion campaign and news- 
paper ads, some of which were presented on 
a tie-up basis with television manufacturers 
and retailers. 

From the first moments when he opened 
the show in a frock coat and striped pants 
until he closed it with a grand finale, an 
hour and a half later, he ran through sev- 
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eral changes of costume, a handful of come- 
dy skits and a thousand and one rapid-fire 
gags which have become his stock-in-trade. 

He appeared as a comedian who is pres- 
sured into signing an NBC television con- 
tract; the cowboy star of a British-made 
Western which had Fairbanks as the villain 
and Miss Lillie as the gay young thing Hope 
tries to protect; an eskimo in a singing- 
story parody on the novelty song, “Baby, 
It’s Cold Outside,” with the excellent sup- 
port of Miss Shore, and as a song and dance 
man with Broadway dancing star Hal 
LeRoy. 

From the opening to the close of the 
show the nation’s number one film star—as 
chosen by exhibitors in the Motion Picture 
HERALD-Fame poll—proved that television 
was just another entertainment medium 
where his talents fitted perfectly. He ad- 
libbed, he laughed with the audience at some 
of the ridiculous situations and lines, and 
he led the star-spangled cast through a vari- 
ety show which never stopped except for the 
inevitable and dull commercials. 


Plans Five More Shows 


Later he expressed his confidence in the 
future of the television infant with the an- 
nouncement that he would do at least five 
more shows for NBC under the sponsorship 
of Frigidaire. He will head variety pro- 
grams on Memorial Day, July 4, Labor Day, 
Thanksgiving and Christmas. 

The Easter show had Max Liebman as 
producer-director ; Hal Keith, television di- 








es 


ROOM FOR VIDEO AND 
FILM, SAYS GOLDWYN 


There's room in the entertainment 
field for both television and motion 
pictures, Samuel Goldwyn, film pro- 
ducer, told a television audience 
Monday night. Appearing as a guest, 
with Ellis Arnall, president of the So. 
ciety of Independent Motion Picture 
Producers, on the NBC television quiz 
program, "Who Said That?", Mr. 
Goldwyn pointed out that Hollywood 
has the “know-how” of producing 
entertainment, a factor which tele- 
vision still must acquire. 











rector; James Starbuck, choreographer, and 
Charles Sanford, musical director. Foote, 
Cone and Belding was the advertising agen- 
cy for the program. 

Last Sunday’s program was televised in 
the following cities beginning at 5:30 P.M, 
Eastern Standard Time: New York, Balti- 
more, Boston, Buffalo, Chicago, Cincinnati, 
Cleveland, Columbus, Dayton, Erie, Grand 
Rapids, Lancaster, Memphis, Milwaukee, 
New Haven, Philadelphia, Pittsburgh, 
Providence, Richmond, Rochester, Schenec- 
tady, St. Louis, Syracuse, Toledo, Utica, 
Washington, D. C., and Wilmington. 

Via kinescope projection the program will 
be re-televised this Sunday to audiences in 
Johnstown, Pa.; Binghamton, N. Y.; At- 
lanta; Birmingham, Ala.; Charlotte; 
Greensborough, N. C.; Jacksonville, Fla.; 
Indianapolis; St. Paul; Davenport, Ia; 
Kansas City; Albuquerque, N. M.; Ames, 
Ia.; Phoeniz, Ariz.; Salt Lake City; San 
Antonio; San Francisco; Seattle; San Di- 
ego; Tulsa; Bloomington, Ind.; Fort Worth; 
Houston; Huntington, W. Va.; Kalamazoo, 
Mich.; Los Angeles; Miami; Nashville; 
New Orleans, and Oklahoma City.—G. H. S., 


DuMont Sees Color Video 
Far in the Future 


A prediction that commercial color tele- 
vision will never replace black-and-white 
telecasts and that color broadcasts still are 
are two or three years away anyhow, was 
made last week by Dr. Allen B. DuMont 
in an address before the Buffalo alumni 
of Rensselaer Polytechnic Institute of Troy, 
N. Y. “Color television receivers will 
always sell for twice as much as the black- 
and-white receiver and I think that factor 
means that at least 75 per cent of the sets 
sold when color is available will continue 
to be black-and-white models,’ Dr. DuMont 
declared. 


"Big Lift" into Roxy 

Twentieth Century-Fox’s “The Big Lift” 
will have its world premiere at the Roxy 
theatre in New York following the engage- 
ment there of Universal-International’s 
“Comanche Territory,” it is announced by 
A. W. Smith, Jr., vice-president and gen- 
eral sales manager. “The Big Lift,” which 
stars Montgomery Clift and Paul Douglas, 
was filmed entirely in Germany. 
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FABIAN AS ARBITRATOR 





MAY SET A PRECEDENT 


For First Time Exhibitor 
to Hear an Availability 
Dispute in Industry 


A major obstacle in setting up a satis- 
factory film industry arbitration system— 
the demand by the exhibitors for a louder 
yoice in the proceedings—was resolved 
somewhat this week with the naming of an 
exhibitor, S. H. Fabian, president of the Fa- 
bian circuit, to be the sole arbitrator in a 
clearance dispute. 

As announced by J. Noble Braden, vice- 
president of the American Arbitration As- 
sociation in New York, Mr. Fabian will 
consider the case of the Elmwood Theatre 
Corp., operating the Hy-Way theatre at 
Stratford, Conn., and five major distribu- 
tors—Paramount, Warner Bros., Twentieth 
Century-Fox, MGM and RKO. The so- 
called Little Three—Universal, Columbia 
and United Artists—were named in the liti- 
gation but are not participating in the arbi- 
tration. 


Location of Theatre 
Is Crux of Problem 


The core of the disagreement lies in the 
odd geographical location of the Hy-Way, 
with its doors in the Stratford area, while 
the rest of the building is in Bridgeport. 
The question: Under which clearance sched- 
ule, that of Stratford or Bridgeport, should 
films be made available? 

All other theatres in the territory are in- 
terested in what the arbitrator’s ruling will 
be, and named as “intervenors” are the 
Strand Amusement Corp., operating eight 
houses in Bridgeport; Albert M. Pickus, 
operating the Stratford in Stratford; West 
Side Amusement Co., operating the Barnum 
in Bridgeport, and Jack Schwartz, who 
owns the Black Rock and the West End in 
the Bridgeport area. 

The suit was originally started by Elm- 
wood in the interests of the Hy-Way, in the 
New Haven District Court in December, 
1948. Elmwood is seeking improved avail- 
ability. All the parties—distributors and 
exhibitors—have agreed to take the dispute 
out of court. 


All Available Sources 
Opened to Arbitrator 


Actual purpose of the arbitration will be 
to determine the “availability of motion pic- 
tures distributed by each of the distributors, 
respectively, to any of the theatres men- 
tioned, after first run Bridgeport, or in any 
relation to each other, or both.” Mr. Fabi- 
an will be called upon to use any “relevant 
evidence” ; to inspect any or all of “the the- 
atres mentioned herein, or other places or 
theatres he deems material,” and to use any 
“special knowledge” he may have as a result 
of his experience in the motion picture busi- 
ness, 
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TOA CONTINUES TO 
SEEK ARBITRATION 


The Theatre Owners of America 
continued active on the arbitration 
front this week. It has been learned 
that most of the distributors have re- 
plied favorably to a TOA proposal 
that the distributors call meetings 
with exhibitors to discuss the possi- 
bility of developing an arbitration 
pattern. Samuel Pinanski, TOA presi- 
dent who is handling this correspond- 
ence, was to have been in New York 
this week for an executive session with 
other TOA officials on this question. 








The latter “special knowledge” point can 
be construed as especially significant inas- 
much as this is the first time in a decade 
that a person from within the industry has 
been called upon to act as arbitrator. The 
issue as to whether persons from within or 
outside the industry are better equipped to 
settle intra-industry disputes has been an- 
other obstacle in the establishment of some 
kind-of permanent arbitration pattern. 

Film jthat will have been licensed prior to 
the handing down of Mr. Fabian’s ruling, 
which should come in the near future, will 
not be affected in any way. As to the pic- 
tures that are licensed after the arbitrator’s 
findings are made known, the determination 
of granting of clearances shall be up to the 
distributor, naturally, within the framework 
of Mr. Fabian’s conclusions. 


Court Submits Papers 
Outlining Procedure 


The papers submitted by the court state: 
“Nothing herein contained nor in the arbi- 
trator’s award made hereunder shall be 
deemed or construed to create in any way 
of the signatories hereto or in any theatre 
operated by any of them a vested right to re- 
ceive pictures upon an availability fixed by 
the arbitrator, the sole function of this arbi- 
tration being to determine the availabilities 
(after first run Bridgeport and in relation to 
each other set by the arbitrator ).” 

In other words, it will be up to Mr. Fa- 
bin to decide if Elmwood is justified in ask- 
ing that the Hy-Way come under the Strat- 
ford instead of the Bridgeport clearance 
schedule. Under the terms of the trade 
practice provisions of the anti-trust decree, 
the setting of a fixed pattern of clearance 
and availability is prohibited. 

The question has now arisen as to wheth- 
er, if this particular arbitration between 
Hy-Way and the majors is successful, it can 
be viewed as a possible shape of things to 
come in the form of a permanent arbitration 
pattern along the lines established in this 
case. 


According to a spokesman for AAA, the 
difficulty lies in the fact that there may be 
an insufficient number of persons within 
the industry equipped to handle this type of 
arbitration. “After all, how many Si Fabi- 
ans are there?” he asked. 

Meanwhile, Mr. Fabian was to be in 
Bridgeport this week with Herman Levy, 
general counsel for Theatre Owners of 
America; Herbert McDonald, counsel for 
one of the theatres involved, and legal repre- 
sentatives for the distributors, to begin in- 
spections of the theatres prior to the hear- 
ing, which is to take place in New York 
in the next few days. All the participants 
have agreed to abide by Mr. Fabian’s ruling, 
subject, of course, to the individual deals 
between exhibitors and distributors on terms 
that are “reasonable” and satisfactory to 
both. Monroe Stein is counsel for Hy-Way. 

An appeal must be filed within 10 days 
from the time the findings are announced. 
Should this happen, it will be necessary to 
call in the old AAA appeal board composed 
of George W. Alger, Albert W. Putnam 
and Robert McC. Marsh, who would review 
oral arguments presented by the appellants. 


Objections Are Voiced to 
Proposed Towne Decree 


Objections were voiced last Monday be- 
fore Judge John Barnes in the Chicago Dis- 
trict Court to a decree as proposed by 
Thomas McConnell, counsel for the Towne 
theatre in Milwaukee, which recently won 
an anti-trust case against distributors and 
certain theatres. Objected to were the parts 
in the proposed decree which called for the 
so-called “key outlying de luxe theatre” to 
refrain from licensing films from affiliated 
and non-affiliated distributors involved in the 
suit. This would in effect force the divesti- 
ture of certain houses. It was also urged 
by the defendants to eliminate the two-week 
limit on downtown Milwaukee run, which 
is similar to the Jackson Park decree in 
Chicago, also formulated by Mr. McConnell. 


Allied Board to Meet 
In Memphis May 22-24 


Allied States Association’s spring board 
meeting will be held in Memphis May 22 
through 24 at the Gayoso Hotel. A Cara- 
van meeting will precede the opening of the 
board sessions, and after the board adjourns, 
members will attend the convention of the 
Allied Independent Theatre Owners of the 
Mid-South. 


Levey Incorporates 

Jules Levey, independent producer, has 
formed Fabiola Enterprises, Inc., to handle 
the merchandising, sales promotion and pub- 
licity of his forthcoming release “Fabiola” 
with Michele Morgan. 
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Despite the much-publicized decline at 
the boxoffice, TARZAN AND THE SLAVE 
GIRL has not only held its ground as com- 
pared to TARZAN business last year, but 
in its five opening engagements 
has piled up returns comparable 
with peak 1946 TARZAN figures. 
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DENISE DARCEL: ARTHUR SHIELDS produced by SOL LESSER 
Directed by LEE SHOLEM - Screenplay by HANS JACOBY, ARNOLD BELGARD - Based upon the character created by EDGAR RICE BURROUGHS 
DON'T RELAX UNTIL WE AX THE MOVIE TAX! 



























TRUST APPEAL PEA Sets 
TO BE TAKEN 


Warner, 20th-Fox, Justice 
Department File Intent 
to Go to High Court 


The spotlight of the industry anti-trust 
litigation shifted to Washington last week as 
the last of the remaining major defendants 
—Twentieth Century-Fox and Warner 
Bros.—and the Justice Department served 
notice they would appeal the New York 
District Court’s decree of some months ago. 
Loew’s already has served notice of appeal. 

The Warner and 20th-Fox petitions to ap- 
peal were submitted to the court in New 
York last Thursday, with the Loew’s peti- 
tion handed in last Tuesday. Thus, all the 
three companies met the legal requirements 
to indicate their appeal intentions before the 
April 8 deadline. 


Loew’s Aims at High Court 


However, there is considerable difference 
between Loew’s and 20th-Fox and Warner 
Bros., in their appeal strategy, since the 
former is determined to take the case right 
to the Supreme Court, with little possibility 
of a settlement, whereas the latter two com- 
panies are still carrying on negotiations with 
the Government for the purpose of ending 
the case. 

The reason 20th-Fox and Warner Bros. 
have signified their intention of appealing to 
the high court is to protect themselves in the 
event the negotiations are unsuccessful. 

The Justice Department, which recently 
indicated it would appeal if 20th-Fox and 
Warner did so, filed its petition Friday. 
The basis of the Government’s appeal is that 
the three-year period allowed for divorce- 
ment is far too long; that this period for 
carrying out the production-distribution sep- 
aration from exhibition amounts to “a period 
of grace during which the defendants may 
garner additional profits,’ and that 18 
months would be much more desirable. The 
companies’ appeals, basically, took a totally 
different tack, that total divorcement was an 
unnecessary and harsh remedy due to the 
changes in the film industry since the liti- 
gation started. 


Say Divorce Not Necessary 


Obviously, the petitions of 20th-Fox, 
Warner and Loew’s were substantially in ac- 
cord on the point that since implementation 
of certain trade practices, and the prohibi- 
tion of others ordered by the Supreme Court, 
competition in many situations was now 
much easier than it had been. In view of 
this improved condition, it is argued, total 
divorcement is no longer necessary. 

The 20th-Fox and Warner petitions cited 
many “substantial questions” of law which 
were claimed to be inconsistent with the 
findings of the Supreme Court. The com- 
panies argued further, as has Loew’s, that 
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LITTLE THREE DECREE 
GOES INTO EFFECT 


The anti-trust decree covering the 
Little Three — Columbia, Universal 
and United Artists—went into effect 
automatically this week, 60 days after 
the ruling was handed down Feb- 
ruary 8 by the District Court in New 
York. The decree covered trade prac- 
tices. This officially ends the |2-year- 
old anti-trust suit between the Gov- 
ernment and these companies. 








the vertical integration of production, dis- 
tribution and exhibition, according to the 
high court, is in itself not illegal. The com- 
panies also claimed that if divestiture of 
some, but not all, theatre holdings brings 
back competition within the industry, there 
is no need for divorcement, and there is 
an inconsistency in the court order which 
ruled that divorcement must take place 
without even going into the details of dives- 
titure, since it is divestiture that will create 
competition. 

The petitions also cited the numerous 
changes that have taken place within the in- 
dustry within recent years, including the 
Paramount and RKO consent decrees, which 
took those two companies out of the case. 

The petition of the Justice Department 
also contended that the decree had “erred” 
on four points concerning the acquisition 
cf theatres and the amount of time allowed 
for divorcement. The Government wanted 
absolute prohibition of all acquisition until 
the production-distribution split from exhibi- 
tion is completed, and a provision that would 
prevent the companies from “making or en- 
forcing any agreement which restricts the 
right of any other exhibitor to acquire a mo- 
tion picture theatre.” 

As far as the divorcement schedule is 
concerned, the Government argued that the 
decree was in error in not requiring divorce- 
ment plans to be submitted by the companies 
within 90 days from the date the decree was 
handed down, with 60 days permitted the de- 
fendants to file objections. Under the de- 
cree, the companies have six months in 
which to submit plans. 


30 Schwartz Productions 
Going to Eagle Lion 


Eagle Lion will receive 30 “exploitation 
specials” and westerns from the studios of 
Jack Schwartz Productions during the com- 
ing year, it was announced this week by 
William J. Heineman, distribution vice- 
president. The lineup includes four James 
Oliver Curwood adventure’ films; three 
groups of six “Gold Medal” features; and 
eight “Range Rider” westerns. 


Money Deal 
With British 


The British Film Producers Association 
and the Motion Picture Export Association 
have reached an agreement under which 
British producers may undertake to ex- 
change some of their frozen foreign holdings 
for unremittable pounds sterling held by 
American companies in Britain. 

The official announcement last week said 
the agreement had been under consideration 
by the American and British film industries 
for some time and was “expressly designed 
to enable British producers to acquire addi- 
tional funds with which to finance current 
British film production.” An Associated 
Press dispatch from London mentioned spe- 
cifically that the exchange would make avail- 
able to Hollywood blocked British-earned 
marks tor use in Western Germany. 


No Details Worked Out 


In New York, John McCarthy, head of 
the MPAA’s international division, told the 
HERALD the whole project was “still in an 
embryonic stage” with no conversion rates 
set and no other foreign governments as yet 
consulted. He denied that the Americans 
had any use for funds in West Germany, 
where they already have piled up millions 
of frozen marks. 

Mr. McCarthy agreed that one of the pur- 
poses of the plan was to reduce the frozen 
sterling balance of the U. S. companies by 
the time the current remittance agreement 
runs out in June. Under the original pact, 
money left frozen at that time was to be dis- 
posed of by the British Government. “We 
do not take this clause seriously any longer,” 
Mr. McCarthy declared. ‘‘We don’t believe 
the British would confiscate our funds.” 


Individual Deals Stressed 


Both Eric Johnston, president of the 
MPEA, and Sir Henry French, director 
general of the BFPA, stressed that transac- 
tions under the arrangement would be car- 
ried out directly between the companies con- 
cerned on an individual basis. The plan is 
voluntary and individual companies may 
participate or not. It is open to all British 
and American film interests. 

In London the arrangement has been de- 
scribed as an American goodwill gesture 
to help provide struggling British producers 
with additional finances. It is estimated 
that about $2,000,000 in frozen sterling is 
available for the currency barter. American 
companies operating in Britain are permit- 
ted to remit an annual $17,000,000. The rest 
of their earnings are frozen and use of these 
funds is strictly limited. 

The exchange arrangement has been ap- 
proved by the British Treasury after hesi- 
tancy by the Board of, Trade and then by 
the Treasury. It was learned in London 
that the scheme was first proposed by Mr. 
Johnston in 1949, 
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“SWELL IDEA” HOW THE PRODUCT LOOKS TO 
! INDEPENDENT FILM BUYERS 
J The Buyer’s Rating, inaugurated by the 
HERALD three weeks ago, has met with en- Product they have seen but which has not yet played their theatres is evaluated here- 
bu bibitor lead , — 
$2 Gouatestic fespouse from exmmror readers with by film buyers of U. S. independent circuits. 
ion and circuit executives. Typical quotations 
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a net , with those published in the two previous editions of the Herald. Daggers denote attrac- 
igs “It is a swell idea.... We would tions published for the first time. EX means Excellent; VG—Very Good; GD--Good; 
“et like to be a part of it.”—Robert J. FR—Fair; AV—Average; PR—Poor. 
O'Donnell, vice-president and gen- 
id eral manager, Interstate Circuit, 
a THE FILM BUYER'S RATING 
‘ies “The idea is very good.”—Arthur 
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Promotional Groups Cicada. eiaiian 
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ac- west coast and in New York were dis- Dauah * ' 
ar- cussed at a meeting of the Motion Picture te we ye i iia cae _ ’ . y iy 
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Not for over a year has the 
Rivoli box-office been as busy 
as it was for the opening of 
“COMANCHE TERRITORY,” 
topping everything that played 
the theatre at regular prices. 
The public loved it and both 


trade and newspaper critics 


alike praised it as a first-rate 





picture—the type of film enter- 
tainment that will bring the 


people out to the theatres. 
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Loew’s Protit 
In 286 Weeks 
$4,966.963 


Loew’s, Incorporated, this week reported 
net income for the 28 weeks ended March 
16, 1950, after depreciation, taxes and other 
charges, subject to year-end audit, of $4,- 
986,963 (including $299,474, Loew’s share 
of net undistributed earnings of partly 
owned subsidiaries), equivalent to 97 cents 
per share of common stock outstanding. 

This compares with $4,117,117 (including 
$248,163 net undistributed earnings of partly 
owned subsidiaries), equivalent to 80 cents 
per share, for the corresponding period last 
year. 

The $4,986,963 includes $808,020 profit af- 
ter taxes on sale of capital assets. Gross 
sales and operating revenues for the 28 
weeks were $95,618,000, compared with 
$94,115,000 for the corresponding period in 
the preceding year. 

For the 16 weeks ended March 16, 1950, 
net income after depreciation, taxes and 
other charges was $3,334,314 (including 
$133,985, Loew’s share of net undistributed 
earnings of partly owned subsidiaries), 
equivalent to 65 cents per share. 

This compares with $3,095,961 (including 
$80,741 net undistributed earnings of partly 
owned subsidiaries), equivalent to 60 cents 
per share for the corresponding period last 
year. 

The $3,334,314 includes $110,791 profit 
after taxes on sale of capital assets. Gross 
sales and operating revenues for the 16 
weeks totaled $57,600,000, compared with 
$55,455,000 in the corresponding period a 
year earlier. 


Red Angle Eliminated 


From "Treason" Ads 

“Guilty of Treason,” the Eagle Lion film 
about the conviction of Cardinal Mindszenty, 
opened this week at Brandt’s Mayfair the- 
atre on Broadway in New York with a revi- 
sion in the content of the newspaper ads. 
Heretofore, the ads in situations outside 
New York where the film had played, con- 
tained prominent reference to the convicted 
Cardinal, the Communist terror, the Iron 
Curtain, etc. The New York ads, however, 
contain none of these references. According 
to an Eagle Lion spokesman, the change 
was made to achieve “more potency” and 
to make the ads “more spectacular.” Busi- 
ness in outlying situations had been “good,” 
he said, but “not up to expectations.” 


Open Georgia House 

The New theatre, Perry, Ga., owned by 
Paschal Muse and Mre O. B. Muse, held its 
formal opening April 10. Mayor Mayo 
Davis, city and county officials, as well as 
officials of the Martin and Thompson cir- 
cuit, participated in the ceremonies. The 
new theatre, reported to have cost $80,000, 
seats 725. 
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COMPO Will 
Meet May 6 


A meeting will be held May 8 at the 
Drake Hotel in Chicago to complete the 
organization of the Council of Motion Pic- 
ture Organizations. Ned E. Depinet, chair- 
man of the motion picture industry’s Con- 
ference Committee, Wednesday sent tele- 
grams to the 10 charter member groups as 
well as the principal delegates and their 
alternates. It is expected the meeting will 
last through May 9. 


Unit Plan 
Abandoned 


London Bureau 

With Twentieth Century-Fox giving no- 
tice that it will no longer adhere to the so- 
called unit booking plan announced by Eric 
Johnston on his visit here in September, 
1948, abandonment of the practice by the 
American distributors in general is taken as 
a foregone conclusion. According to the 
20th-Fox announcement, the company will 
now permit its exhibitor customers to play 
20th-Fox pictures on the same bill as Brit- 
ish quota subjects. The change in policy 
went into effect April 1. It is assumed that 
the abandonment of the plan will be an- 
nounced by Mr. Johnston when he comes 
here for his monetary pact talks with Har- 
old Wilson, 

V 


Despite the fact that no major circuit 
deal has been fixed, RKO Radio plans a na- 
tionwide screening of “Stromboli” in mid- 
May, the actual date being keyed to the 
requirements of Sidney L. Bernstein’s 48- 
theatre Granada circuit. 


Mears Sees British Loss 
lf Taxes Are Not Cut 


A great many British theatres face an 
operating loss if the admissions tax is not 
curtailed shortly, Harry P. E. Mears, vice- 
president of the Cinematograph Exhibitors 
Association, said this week on his arrival in 
the U. S. aboard the Queen Elizabeth. 
“Over-taxation and the shortage of money” 
account for a distinct drop in theatre busi- 
ness in England in the past three or four 
months, Mr. Mears declared. He also said 
he thought the 30 per cent quota was too 
high, adding that “25 per cent would be 
nearer the mark.” 


Safety Award for Handy Film 


The National Safety Council has judged 
the Jam Handy Organization’s “Safe As 
You Think,” produced for General Motors, 
“the outstanding non-theatrical motion pic- 
ture in 1949 in the general safety field.” The 
picture is the fifth by the Jam Handy com- 
pany to be awarded national first prize. 
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COAST UNION WANTS 
REISSUES SO LABELED 


Hollywood Bureau 
The local AFL Film Council of 


Guilds and Unions wants reissues and 
pictures filmed abroad by American 
companies clearly labeled as such. 
This week the Council instructed its 
chairman, Roy Brewer, to investigate 
the possibility of enlisting the aid of 
the Federal Trade Commission in 
setting up such a requirement. The 
group wants reissues stamped with 
the original title and release date on 
the main leader and in advertising 
and pictures made abroad marked as 
to where they were produced. 








MPAA Advertising Council 
Studies Exploitation 


The Advertising Advisory Council of the 
Motion Picture Association met this week in 
New York and discussed, among other 
things, what can be done about the exploi- 
tation, intentional or otherwise, of individ- 
uals guilty of misconduct. S. Barret Mc- 
Cormick, RKO advertising head, was elected 
chairman of the council for the next six 
months succeeding Mort Blumenstock of 
Warner Bros. Others who attended were 
Howard Dietz, S. F. Seadler, Howard 
Strickling, Max Youngstein, Gil Golden, 
Ulrich Bell, Jonas Rosenfield, Steve Ed- 
wards, Art Schmidt, Leon Brandt, Hank 
Linet, and Francis S. Harmon and Gordon 
White, the latter two representing the 


MPAA. 


Goldwyn Is Honored at 
Washington Luncheon 


Samuel Goldwyn was guest of honor 
Tuesday at a luncheon given in his honor 
by U. S. Senator McMahon in Washington. 
Along with Vice-President Alben W. Bark- 
ley, Senators Lucas, Anderson, Magnuson, 
Lyndon Johnson, Edwin Johnson, O’Connor, 
McFarland and Hunt also attended. On 
Tuesday morning Mr. Goldwyn, accom- 
panied by Ellis Arnall, president of the 
Society of Independent Motion Picture Pro- 
ducers, conferred with President Truman on 
“the foreign situation.” 


20th-Fox to Eliminate 


Reissues from Schedule 

Twentieth Century-Fox will entirely elim- 
inate reissues from its release schedule for 
the next 12 months, Spyros P. Skouras, 
president, announced Wednesday in Holly- 
wood following a studio visit during which 
he viewed 10 forthcoming films. Amplify- 
ing the announcement, he said: “I am con- 
fident this step will help cure box office ills. 
I feel, too, that when these pictures hit the 
screens of the nation, one after another, the 
box office will feel a decided shot in the 
arm due to their quality.” 


NEFC Will 
Meet April lé 


A final organizational meeting to deal with 
specific plans for the financing of indepen- 
dent production will be held April 18 in New 
York by the board members of the National 
Exhibitors Film Co. Also attending the 
meeting will be the sponsors of the new com- 
pany as well as more than 25 persons head- 
ing leading circuits throughout the country 
who make up the board of directors. 

The NEFC’s plans call for a capitalization 
of $2,000,000 before any production is 
financed, and this goal is expected to be 
reached before the meeting date. The key 
figures in the organization are Samuel 
Pinanski, of American Theatres, S. H. Fa- 
bian, of Fabian Theatres, and Robert W. 
Coyne of Gamble Enterprises. 

It has been learned that the NEFC has 
received many bids from independent pro- 
ducers to finance their productions since its 
inception last fall. However, it is understood 
that no full consideration has been given 
any of these proposals as yet. 


Paramount Quarter 
Net at $1,400,000 


Paramount Pictures Corporation this week 
reported a consolidated net profit of $1,400,- 
000 for the first quarter as a producer-dis- 
tributor company. The net, reported to 
stockholders in a letter from Barney Bala- 
ban, president, represents the total after taxes 
but does not include earnings from non-con- 
solidated affiliates such as the Allen B. 
DuMont Laboratories. Mr. Balaban dis- 
closed that part of the funds needed to pur- 
chase 500,000 shares of Paramount stock at 
$21 per share was raised through an $8,000,- 
000 loan on the Paramount Building in New 
York. 


Korda Sees Better Films 
From Lower Quota 


The possibility of better pictures was seen 
as about the only result of the lowered Brit- 
ish quota this week by Sir Alexander 
Korda on his arrival in New York on the 
Queen Elizabeth. The British producer, here 
on “routine business,” said he would testify 
at the arbitration proceedings with David 
O. Selznick over distribution of “Gone to 
Earth.” London Films plans to make about 
12 pictures in the coming year, none of them 
in cooperation with an American company, 
according to Sir Alexander. He returns to 
England next week. 


Settle Minneapolis Fight 


Following some three years of disagree- 
ment over rental terms and contract condi- 
tions, Paramount and Theatre Associates, 
the largest buying combine in Minneapolis, 
have made peace. Bookers are now making 
shifts to open dates for the newly acquired 
product. 
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ALBANY 


“Cinderella” at Fabian’s Palace shared 
spotlight honors for the week with “I Was 
a Shoplifter,” which had a nation-wide pre- 
miere at Warners’ Ritz. “Boy from Indi- 
ana” was the co-feature at the Palace; 
“Temptation Harbor,” at the Ritz... . Her- 
bert Jennings resigned as manager of War- 
ners’ Madison and returned to the metro- 
politan area. James O’Brien is temporarily 
in charge. . . . Peter Dana, Universal-Inter- 
national district manager; Edward Fabian, 
roving zone manager for Fabian Theatres, 
and Seymour L. Morris, Schine director of 
publicity and exploitation, were in town. 

. Kallet’s Utica drive-in, Reade’s 9-W 
drive-in at Kingston, and Menands drive- 
in, between Albany and Troy, followed the 
Fabian-Hellman Mohawk here and F. Chase 
Hathaway's Hoosick at No. Hoosick, in 
opening for the season. . . . The Variety 
Club rooms have been redecorated. 


ATLANTA 


J. H. Thompson, president of M & T 
Theatres, has announced that the circuit’s 
new drive-in theatre at Thomson, Ga., will 
be ready for opening about May 30. It will 
have a capacity of 300 cars... . Fred Mc- 
Lendon, of McLendon Theatres, with head- 
quarters at Union Springs, Ala., plans to 
open his new drive-in at Algiers near New 
Orleans, late in May. Other owners are 
Max Connet, Edward Jenner and William 
Shields. . . . James Harris, manager of the 
Birmingham theatre, Birmingham, has re- 
signed to manage a drive-in in California. 
. . . Floyd Stowe, former head booker for 
the Florida State Theatre circuit in Jackson- 
ville, has announced that he has opened an 
independent booking and buying service in 
that city. 


BALTIMORE : 


Eight new pictures were offered at the 
first runs for Easter week, including: “The 
Yellow Cab Man,” at the Century; “Father 
Is a Bachelor,” at the Hippodrome, with 
vaudeville headed by the Three Stooges in 
person; “Riding High,” at Keith’s; “Wa- 
bash Avenue,” at the New theatre; “Captain 
Carey, U.S.A.,” at the Stanley; “The As- 
tonished Heart,” at the Little; “Quicksand,” 
at the Mayfair ; “Jackpot Jitters,” with “Sai- 
gon,” at the Times and Roslyn. . . . Easter 
Sunday saw the reopening for the season 
of E. M. Loew’s Open Air theatre on 
Ritchie Highway, a few miles from Balti- 
more. . . . The Morgan theatre has been 
leased by Samuel Shoubin for the purpose 
of being remodeled and reopened May 1 as 
a “Porkie House Sportland,” for colored pa- 
trons. 


BOSTON 


New product for Easter week, many of 
them replacing sleepers, long runners and 
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re-releases, include “The Third Man,” into 
the Astor; “The Yellow Cab Man,” to 
Loew’s State and Orpheum; ‘‘Love Happy,” 
at three theatres—Pilgrim, Esquire and 
Mayflower; “Cheaper by the Dozen,” to 
the Metropolitan; “Riding High,” at the 
Paramount and Fenway; “Mother Didn't 
Tell Me,” at the Keith Memorial, and “The 
Kid from Texas” at RKO Boston... . Rus- 
sell Martin is erecting a new drive-in at 
Ogunquit, Me., planned for a summer open- 
ing. .. . Phil Smith, president of the Man- 
agement Corporation, which has over 20 
drive-ins throughout the country, has an- 
nounced that his company’s first New Eng- 
land drive-in will be constructed in Natick. 
It is expected to open in June and will have 
a capacity of 1,100 cars. 


BUFFALO 





Walter Meith, former service manager at 
Shea’s Buffalo, now is associated with Sports 
Service, local refreshment concessionaires 
with nationwide spots. . . . Howard Carroll, 


Rochester, is in town on booking tour and 
visit with James H. Eshelman, Paramount 


theatres district manager. . . . Joseph B. 
Clements held big screening party for disc 
jockeys, record dealers and radio folks on 
“Riding High” the other evening in Op- 
erators’ Union screening room. . . . Lake- 
shore, Niagara and Genesee drive-ins, all! 
Skyway operations, are open; so are the 
Niagara Falls outdoorer in Military, and the 
Central and Empire ozoners in Rochester. 
. . . Work has begun on dismantling old 
Shea’s Buffalo upright sign on front of ace 
Shea house preparatory to erection of new, 
streamlined display. . . . Edmund Howard 
announces the opening of the Rochester 
drive-in for its tenth consecutive season. It 
was the first drive-in opened in the Kodak 
Town area. ... Al Wright is opening a 
drive-in soon near Transit Road and Gene- 
see street. Robert Kendall has been 
named manager of the Genesee out-doorer 
in Batavia, a Skyway operation. 


CHICAGO 











April 18-19: Allied Independent Theatre 
Owners of Wisconsin regional meeting 
at Green Bay. 

April 24-28: Society of Motion Picture 
and Television Engineers 67th semi- 
annual convention at the Hotel Drake 
in Chicago. 

April 26-29: Variety Clubs International 
annual convention at the Roosevelt Hotel 
in New Orleans. 

May 2-4: Independent Theatre Owners of 
Arkansas annual convention at the Hotel 
Marion, Little Rock, Ark. 

May 3-4: North Central Allied board 
meeting and annual convention in Min- 
neapolis. 

May 9-10: Allied Independent Theatre 
Owners of Kansas and Missouri drive-in 
convention in Kansas City. 

May 16-17: Allied Rocky Mountain Inde- 
pendent Theatre Owners convention at 
The Cosmopolitan Hotel, Denver. 

May 16-17: Allied Independent Theatre 
Owners of lowa and Nebraska annual 
convention in Omaha. 

May 21-23: Motion Picture Theatre Own- 
ers and Operators of Georgia annual 
convention in Atlanta. 

May 22-24: Allied States Association board 
meeting at the Hotel Gayoso, Memphis, 
Tenn. 

May 23-24: Allied of the Mid-South an- 
nual convention in Memphis. 

June 19: Virginia Motion Picture Theatre 
Association convention at the Hotel 


Chamberlain, Old Point Comfort, Va. 








Cold weather blighted the Easter week- 
end, but there were plenty of new offerings 
downtown for film-goers. Opening were: 
“Cheaper by the Dozen,” “A Woman of 
Distinction,” with Lena Horne in person; 
“The Sundowners” and “House by the Riv- 
er’; “Francis,” “Yellow Cab Man,” “Tar- 
zan and the Slave Girl” and “The Great 
Rupert,” coupled with “Kill or Be Killed.” 
. . . Balaban & Katz Loop theatres pushed 
back their 65 cents afternoon scale from 
5:00 to 6:00, with usual 98 cents being 
charged thereafter. . . . James Jovan, own- 
er of the Monroe theatre downtown, is now 
inviting children free if accompanied by 
adults. ... The Trust Company of Chicago 
and the Skokie Amusement Company, latter 
headed by Lewis Marx, filed suit for $1,000,- 
000 against the Village of Skokie, 21 village 
officials, and N. S. Barger and Tom Flan- 
nery, owners of the Illinois Drive-In Thea- 
tre Company, charging they conspired to 
prevent construction of a drive-in at .Sko- 
kie. Plaintiff won a point in March when 
Superior Judge Sparboro found the amend- 
ed building ordinance void and _ ordered 
Skokie officials to allow construction of the 
proposed outdoor. .. . The B&K Paradise 
brought back a stage show to run the full 
Easter Week, headed by the Ink Spots and 
Gil Lamb. 


CINCINNATI 


The Cincinnati Variety Club, Tent No. 3, 
which recently announced that it had booked 
Jack Benny and his radio show for a single 
performance, May 28, with proceeds to go to 
the club’s charity fund, has cancelled the 
engagement, and the show will play Cleve- 
land instead, under auspicés of the Variety 
Club there. Vance Schwartz, chief barker 
of the local tent, blames the action on a 

(Continued on page 30) 
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MEXICO CITY’S GREAT BULL-FIGHTING RING 


eDust as Robert Rossen took over two cities in the making 


of “All The King’s Men,” the same producer now takes over 
the largest bull-fighting ring in. the world, in addition to 
the city of San Miguel de Allende in Mexico, for the back- 


ground of THE BRAVE BULLS. 


A ROBERT ROSSEN PRODUCTION 4 Columbia Picture 








(Continued from page 28) 

dispute over the availability of the 12,000- 
seat Cincinnati Garden for the engagement. 
. . . Johnny Weissmuller and his ‘“Water- 
cade of 1950” played the Cincinnati Garden, 
April 8 through 12, as the initial engagement 
of a nationwide tour. Proceeds from one 
performance went to the American Cancer 
Society. . . . Theatre attractions: “Riding 
High,” RKO Albee; “The Yellow Cab 
Man,” RKO Grand; “Francis,” Keith’s; 
“Cheaper by the Dozen,” Capitol, and “The 
Nevadan,” RKO Palace. .. . Colonel Joseph 
F. Goetz, manager of the Capitol, addressed 
a meeting of the Cincinnati Advertisers Club 
on his activities while chief of the motion 
picture and entertainment section of the 
U. S. Air Force, in Washington. . . . Michael 
H. Chakeres, vice-president and general 
manager of Springfield Theatres Co., 
Springfield, Ohio, is conducting a two-ses- 
sion contest of 112 weeks each among man- 
agers of the five houses in the Springfield 
chain. 


CLEVELAND 


The Cleveland showmanship committee 
won support of all three dailies in its 
“Movies Are Better Than Ever” campaign, 
resulting in stories in each newspaper with 
comments on the high quality of current re- 
leases. W. Ward Marsh, Plain Dealer pho- 
toplay editor, substantiated the claim by list- 
ing the outstanding pictures shown during 
the past six months. The committee also 
received radio support in extending the cam- 
paign. . . . “Cinderella” is smashing all at- 
tendance records at the RKO Palace, where 
the picture is now in its second week. An 
extra early morning matinee helped swell 
the record. .. . Warners will lose the Capitol 
theatre, Steubenville, on April 18, when the 
house reverts back to A. G. Constant of In- 
terstate Theatres Circuit... . “Annie Get 
Your Gun” has a pre-release May 2 date 
at Loew’s Stillman theatre. . . . Drive-ins 
opened this week-end to hard-luck weather. 


COLUMBUS 


The box office had a gratifying spurt dur- 
ing Easter week, with pictures of special 
appeal to children enjoying the largest pa- 
tronage. “Cinderella” was shown as a 
single feature at the Palace, “The Yellow 
Cab Man” at the Ohio, “Cargo to Cape- 
town” at the Broad and “Barricade” at the 
Grand. The World brought in “The Bicycle 
Thief” the day before Easter, after a 10-day 
run of “Symphonie Pastorale.” . . . Asso- 
ciation of Columbus Owned Theatres ran a 
red-and-black five-column banner line above 
their ads in Sunday’s Citizen on Easter 
reading: “Movies Are Your Finest Enter- 
tainment—Enjoy Them Often at Your 
Neighborhood Theatres.” . . . P. J. Wood 
reports that of Ohio’s 23 Congressmen, nine 
favor complete elimination of the 20 per cent 
Federal tax. 


DENVER 


Harry McDonald will open his new drive- 
in at Torrington, Wyo., about May 1... . 
M. H. Phillipson, formerly manager of the 
Rex, Brighton, Colo., will manage the new 
Kar-Vu drive-in there. Atlas Theatres will 
also open their new Kar-Vu, Lamar, Colo., 
about May 15. ... F. C. Hensler, Metro 
division manager, here from his Kansas 
City headquarters for two weeks. Oliver C. 
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branch maintenance 
supervisor, here for week from New York. 
... W. T. Keith, United Artists district 
manager, was here for three days. 


Broughton, Metro 


DES MOINES 


Architect’s plans for the new Forest the- 
atre, Forest City, have been approved, and 
work on the building is under way. The 
new building, to replace the house gutted by 
fire January 10, will be in operation by July, 
according to Myron Blank of Central States. 
. . . The second Warner square dance was 
held last week at the exchange. A caller and 
instructor were imported and music came 
from a juke box. . . . Ray Rinard replaces 
Marvin Barclay as contract clerk at Para- 
mount. Mr. Rinard has been working in the 
shipping department. He is replaced there 
by Gene Curtis. . . . New secretary to John 
Thomas at Realart is Alberta Shirer... . 
Again this year the Paramount theatre lent 
its auditorium for Holy Week services. . . . 
Most Tri-States drive-ins in the state have 
opened for the season. 


DETROIT 


First-run business was average and above 
during the Lenten Season. Managers of sub- 
sequent houses reported normal business 
also. . . . The yellow cab which Red Skel- 
ton drove in “The Yellow Cab Man” was in 
Detroit prior to the opening of the picture 
at the Palms, Friday. ... Harvey Appel has 
replaced Herman Cohen as Columbia sales- 
man in western Michigan. Mr. Cohen was 
transferred to the Detroit area. . . . Joseph 
Miskinis, Sr., has returned from Florida to 
open his Oak drive-in. ... Nate Kaufman of 
the Colonial is resting at home after being 
in the hospital several weeks due to a heart 
ailment. . . . Wade Allen of the Fine Arts 
and Arcade theatres is back from Arizona. 


HARTFORD 


Spring has definitely arrived in Connecti- 
cut. The majority of the Hartford terri- 
tory’s drive-in theatres have reopened for 
business. . . . Reopening over Easter week- 
end were three E. M. Loew’s drive-in the- 
atres, at Newington, Milford and Montville; 
Pike drive-in, Newington; and the Danbury 
drive-in, Danbury. ... The E. M. Loew 
circuit, meanwhile, is planning to open its 
newest drive-in, an 800-car capacity project 
now under construction at West Springfield, 
Mass., about May 1, according to George E. 
Landers, the circuit’s Hartford division 
manager. . . . Albert M. Pickus, owner of 








the Stratford theatre, Stratford, Conn., and 
regional vice-president of the Theatre Own- 
ers of America, has been named co-chair- 
man of the business houses committee for 
the Stratford Cancer Campaign. .. . Hart- 
ford visitors: Geraldine Fitzgerald, the 
actress, to take part in launching ceremonies 
for the 1950 Connecticut Cancer Campaign; 
James W. Cotoia, Art theatre, Springfield, 
Mass.; Harry F. Shaw, division manager 
for Loew’s Poli-New England Theatres 
circuit. 


INDIANAPOLIS 


Prosperity is smiling on first run theatres 
here this week, even if an Easter sun didn’t, 
Nine o’clock openings each week-day morn- 
ing is helping pack the Indiana with chil- 
dren on spring vacation and eager to see 
“Cinderella.” . . . About 50 owners and 
managers attended the Associated Theatre 
Owners of Indiana drive-in meeting here 
Wednesday. . . . The Variety Club post- 
poned its Heart Fund benefit showing of 
“Francis” to midnight April 15 at the In- 
diana and is getting some big publicity 
breaks in the papers. . . . The Fourth Ave- 
nue Amusement Co. has acquired the East 
Drive-In at Lafayette from Ed Campbell 
and associates. 


KANSAS CITY 


Commonwealth’s new drive-in at Good- 
land, Kan., will open next week with Lee 
Wright as manager. He had previously been 
manager of several Commonwealth houses 
in Garden City, Kan. . . . Fox-Midwest’s 
new Fox theatre at Hays, Kan., opened this 
week with Charles Reed managing. .. . 
Frank H. Bowen, 63, died here last week. 
For 17 years he was with the Heywood- 
Wakefield company and had been a film 
salesman and head of an independent poster 
service before going with United Film Serv- 
ice in 1944... . Frank C. Grubel, 79, who 
had built and operated theatres in Kansas 
City, Springfield, Joplin and St. Joseph in 
the early days of exhibition, also died last 
week. He still maintained an active interest 
in the business at the time of his death. ... 
The Kansas-Missouri Theatre Association 
has appointed a committee, headed by R. R. 
Biechele of the Osage theatre, to work with 
a similar committee of the St. Louis area 
on public relations in connection with any 
threatened polio epidemic. 


LOS ANGELES 


If tie-in promotion is any gauge of box 
office, then MGM’s “The Yellow Cab Man” 
appeared set for a long run at Loew’s State 
and the Egyptian, with the local cab com- 
pany fleet serving as widespread reminders 
of the Red Skelton film. Other new entries 
included “Cheaper by the Dozen” at the Los 
Angeles and Chinese circuit, “Ma and Pa 
Kettle Go to Town” on the United Artist 
group screens, and Bing Crosby’s “Riding 
High” at the two Paramounts. “Cinderella” 
rated a second strong week at the Pantages 
and Hillstreet. . . . Bill Parker, co-owner 
of Cinema Distributors, returned to his of- 
fice from San Francisco, where he arranged 
for first run showings of “The Quiet One,” 
“Rigoletto” and the Academy prize-winning 
short, “Van Gogh.” . . ..The Motion Picture 
Salesmen’s Association of Los Angeles an- 
nounced a benefit stage show for May 22 at 

(Continued on opposite page) 
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(Continued from opposite page) 
the Wilshire Ebell theatre.... Art J. 
Thomas rechristened the Lee in Long Beach 
to the Art theatre after assuming manage- 
ment from C. P. Knudson. 


LOUISVILLE 


New programs and reissues broke about 
even in the first run theatres here. Follow- 
ing a two weeks’ run of “Samson and De- 
jilah,” the Rialto brought in a new program 
in “Cinderella.” Also with new bills, the 
Mary Anderson featured “Johnny Holiday,” 
while Loew’s was scheduled to bring in a 
double bill in “The Yellow Cab Man” and 
“Blondie’s Hero.” “The Red Shoes” was 
returning to Louisville by way of a single 
pill and at regular prices at the Strand. The 
Brown returned two Abbott and Costello 
hits in “It Ain’t Hay” and “Here Come the 
Co-Eds.” The Scoop offered “Black Nar- 
cissus” and “Dead of Night” to round out 
the programs. . . . Virtually all of the drive- 
ins in the Louisville area are now in full 
swing, and reports indicate a fairly nice busi- 
ness has been received even though the the- 
atres jumped the gun somewhat ahead of 
their usual season openings. 


MEMPHIS 


First run business in Memphis was 
steady. Loew’s Palace showed “The Man 
on the Eiffel Tower.” Loew’s State had 
“Yellow Cab Man.” Malco played “Cinder- 
ella.” Warner was showing “Stage Fright.” 
Strand played “Captain Carey, U.S.A.”... 
C. F. Bonner has opened a new outdoor 
playhouse, Pine drive-in, at Pine Bluff, Ark. 
...A. W. Chilcutt bought the Rose thea- 
tre, Kosciusko, Miss., from G. L. Burdett. 
... Memphis Allied headquarters were 
moved from Hotel Chisca to 411 S. Second 
street... . . Ike Katz, Atlanta, president of 
Kay Film Exchanges, was in Memphis on 
business. . . . Grover Parsons, district man- 
ager, Atlanta, visited the Memphis Eagle- 
Lion exchange. . . . Bailey Prichard, branch 
manager, Monogram, was recovering at a 
Memphis hospital from an eye operation. 
... James Brent, Jr., Senatobia, Miss., was 
in town on business, with the news that his 
new theatre, the New, will open within two 
weeks at Senatobia. 


MIAMI 


Dixie drive-in theatre, incorporated under 
the same name, and owned by Samuel 
Abrahams, president; Martin Wucher, vice- 
president, and Irving Ejisenstad, treasurer, 
has opened. This 450-car theatre is co- 
managed by Wucher and Eisenstad and is 
located on U. S. Highway No. 1, about 15 
minutes south of Miami. . . . Newsreel films 
of the Carib theatre ground-breaking cere- 
monies were screened at Miami, Lincoln, 
Miracle, Town, Cameo and Surf theatres re- 
cently. . . . Florida theatre celebrated its 
second anniversary by admitting, free, cou- 
ples also celebrating their second anni- 
versary that week. 


MILW AUKEE 


The Bluemound drive-in theatre here is 
the first one to reopen this season. The 
Bluemound, managed by Robert Gross, was 
the first drive-in built in Wisconsin and 
the fourth in the country. It now has a 
car capacity of 1,000... . A new 600-seat 
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Macdonald Carey, star of Paramount's "Co 





os 


pper Canyon” and "The Lawless," discusses 





the pictures with circuit executives in New York. Left to right: Fred Schwartz of Century 
Circuit; Mr. Carey; S. H. Fabian of Fabian Theatres, and Bernie Brooks, film buyer for 


Fabian theatres. 


theatre is being built at Whitewater by the 
Citizen’s State Bank. It will open some 
time this summer. Walter Baier and his 
son, Robert, are doing the booking for it. 
. .. The theatres downtown are all offering 
some of the best hits. At the Palace, “Sam- 
son and Delilah” is featured and will run 
for three weeks. At the Town “Riding 
High” is booked for two weeks. “Cheaper 
by the Dozen” is shown at the Wisconsin, 
where it was seen by many at a sneak pre- 
view March 23. At the Alhambra the fea- 
ture is “Singing Guns.” At the Warner 
“Perfect Strangers” and “Canterbury Tale” 
are being shown. “Cinderella” is in its 
second week at the Riverside. At the War- 
ner theatre currently playing is “Stage 
Fright.” 


NEW ORLEANS 


The Overnight Delivery Service, owned 
and operated by Lawrence Lotz of New Or- 
leans, La., passed into oblivion last week. 
The route extends from here to Lawtell, La., 
on Highway 90. Transway, Inc., obtained 
most of the accounts. . . . Laten, Inc., whose 
stockholders include Richard A. Lightman 
of Memphis, Tenn., David Garretson and 
Harry Latter, both of New Orleans, an- 
nounced they bought the Geisenheimer tract 
on Air-line Highway for the erection of 
$250,000 drive-in theatre. It will be named 
the Crescent drive-in and will have a ca- 
pacity of 600 cars. . . . Exhibitors visiting: 
Vic Maurin, Houma, La.; Ed Delaney, 
Magnolia, Miss.; Honora Tate, Washing- 
ton and Lawtell, La.; George Stout, Grotz 
Springs, La.; Mrs. Violet Muse, Denham 
Springs, La.; H. G. Prophit, Monroe, La. 


NEW YORK 


Broadway theatre business turned upward 
this week aided by excellent weather, the 
Easter school holidays and selected holiday 
product of top calibre playing at the first run 
theatres. Only three new pictures arrived 
this week. Paramount’s “Riding High” 
went into the Paramount; Eagle Lion’s “The 
Great Ruppert” was at the Palace, and the 
Jack Wrather-Robert Golden film, “Guilty 
of Treason,” opened at the Mayfair under 
the Eagle Lion releasing banner... . / Arthur 








Schwartz, partner in the law firm of 
Schwartz and Frohlich, which deals ex- 
tensively in film matters, has been appointed 
a member of the character committee of the 
Appellate Division, First Department, New 
York Supreme Court. The group investi- 
gates the fitness of bar applicants. . . . The 
world premiere of Twentieth Century-Fox’s 
“The Big Lift” will be held at the Rivoli 
theatre here following the current run of 
Universal-International’s “(Comanche Terri- 
tory.” 


OKLAHOMA CITY 


The Center theatre had a real Cinderella 
Wedding on their stage, Tuesday, April 5. 
The bride, Miss Donna McLaughlin, and the 
bridegroom, Mr. Eddie Tucker, were pre- 
sented with fine gifts from Oklahoma City 
business firms. . . . Twentieth Century-Fox 
has completely remodeled its screening pro- 
jection room. New drapes, paintings and 40 
new arm chair seats have been installed. 
. . . The Circle drive-in theatre opened 
Sunday, April 2, for the 1950 season... . 
The Oklahoma Tax Commission reports 
sales tax for the month of January, 1950, 
for theatres, 343 returns with $30,058.42, as 
compared to 326 returns with $29,323.65 tax 
for January, 1949, an increase of 2.44 per 
cent. 


OMAHA 


The Varsity, Nebraska Theatres Corpora- 
tion house at Lincoln, has shut down until 
fall for remodeling. . . . Carl Kruger, pro- 
ducer of “The Golden Glove Story,” stopped 
here briefly en route to Sioux City. . . . Bill 
Buckingham has joined Columbia as a book- 
er... . Dean Nash, Canton, S. D., exhibitor, 
sold out his business in a market and added 
a theatre at Jackson, Minn., and is building 
a drive-in at Fairmont, Minn. . . . Wesley 
Booth, who once owned theatres at Nebras- 
ka City for years, died in Phoenix, Ariz. 
. . . Lavern Bleyhl donated use of his Sny- 
der, Neb., theatre to the School Board for a 
special showing of “This Is America” reels 
to children. . . . Police broke up a center- 
aisle free-for-all in the 3,000-seat Orpheum 
theatre in Omaha. The picture on the 

(Continued on following page) 
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(Continued from preceding page) 
screen: “Ambush.” Said arresting officer, 
Herman Stock: “They were ambushing each 
other all right—before a packed house.” 


PHILADELPHIA 


Among the drive-ins in the area opening 
this weekend are the Family, Baltimore 
Pike, Chester, Pa.; Delsea drive-in, Vine- 
land, N. J.; Lincoln drive-in, Roosevelt Bou- 
levard, near here; Starlight, Gloucester, N. 
J.; Lawrence drive-in, Trenton, N. J. 
Scheduled for reopenings later in the season 
are the Reade drive-in, Toms River, N. J., 
and the Atlantic drive-in just outside of 
Atlantic City, N. J. The Grant here 
closed down for renovations. . . . The an- 
nual tax report in Reading, Pa., showed that 
the $214,872 in amusement taxes collected in 
1949 was more than one-eighth of the grand 
total of real estate taxes collected the past 
year. The Natalie drive-in, Natalie, 
Pa., which formerly had the A. M. Ellis in- 
terests here doing the buying and booking, 
is being booked this year by Max Korr. 


PITTSBURGH 


The Barry theatre is dispensing with its 
ventilating system to install a modern $25,- 
000 air-conditioning plant. The same house 
will time the first run of “The Jackie Robin- 
son Story” to coincide with ‘the visit of the 
Brooklyn Dodgers to Forbes Field next 
month. The Negro star probably will make 
a personal appearance in connection with the 
picture. ... Holy Week didn’t prevent “Cin- 
derella” from grossing an almost unbeliev- 
able $20,000, which was good enough to 
give it a second week in the Stanley. ... 
“Samson and Delilah,’ which did three ex- 
cellent weeks in the Warner but was pulled 
out because of previous commitments, goes 
into the suburban houses. . . . Dave Wald, 
veteran booker at the Warner exchange, 
has resigned to become 20th Century-Fox’s 
sales representative in the Erie territory. 


PORTLAND 


“Francis” at J. J. Parker’s Broadway and 
Mayfair theatres went into its third big 
week and so far has topped all box office 
returns thus far in 1950... . Jack Matlack, 
executive assistant to Mrs. J. J. Parker, 
has been named co-chairman in a local busi- 
ness drive, “Keep Portland Ahead.” .. . 
The Steling circuit is building a $150,000 
drive-in theatre at Dallas. ...S. A. Benton 
has sold his Ridgemont theatre to Herbert 
Davies. 


SAN ANTONIO 


Jack Chalman, publicity manager for In- 
terstate Theatres here, drew some nice press 
notices with pictures in the San Antonio 
Evening News for his live mule campaign 
on “Francis,” which played the Majestic. 
The borrowed burro caused plenty of excite- 
ment and interest when it visited local busi- 
ness establishments. The donkey was lent 
by the San Antonio Zoo... . “Francis” was 
held over for a second downtown run at the 
Empire. .. . Charles Kerl, 61, long time em- 
ployed by the Texas theatre as a stage hand, 
died in his Elmendorf, Tex., home recently. 
He had no survivors. . Walt Disney’s 
“Cinderella” played the Majestic during 
Easter Week. . . . “The Baron of Arizona” 
was the western feature at the Aztec the 
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Interstate Circuit booked 
the return engagement of “The Outlaw” for 
the Majestic the week of April 13... . The 
San Antonio Film Forum revived “The 
Gaucho” for one of their regular Wednes- 
day showings. 


same week. 


SAN FRANCISCO 


New openings: “Nancy Goes to Rio,” at 
Loew’s Warfield; “Guilty of Treason” at the 
Orpheum; “The Capture” at Golden Gate, 
and “A Ticket to Tomahawk” at the Fox. 

. William Bendix was in town helping 
with publicity on “The Third Man,” which 
opened at the St. Francis. In addition, he 
was the luncheon guest of the Guardsmen, 
an organization of 150 Bay Area business- 
men who are trying to raise at least $35,000 
to send underprivileged children to camp 
for two weeks. . . . The California Theatre 
Association appointed Graham Kislingbury, 
district manager, Northcoast Theatres, to 
head a local committee being set up to spear- 
head an intensive downtown industry cam- 
paign as a consequence of the recent Twen- 
tieth Century-Fox showmanship meeting 
here. First meeting was held last Monday 
in the conference room of Blumenfeld The- 
atres.... The local Variety Club was visit- 
ed by a burglar last week, who carried off 
the blind-babies’ fund. . . . Holdover busi- 
ness is “Johnny Holiday,” United Artists; 
“Riding High” at the Paramount, and 
“The Third Man” at the St. Francis. 


SEATTLE 


“Francis” completed its fifth week at the 
Blue Mouse, while “Cinderella,” the only 
other downtown holdover, began its second 
week at the Music Hall. ... Dwight Sprach- 
er, Edward Johnson and Jack Swanberg 
moved their offices from 2312 Third Ave. to 
quarters in the Republic exchange at 2420 
Second Ave. ... Fire in the projection room 
of the Island theatre at Vashon destroyed 
a newsreel, cartoon and short subject, and 
did considerable other damage. The thea- 
tre, owned by M. R. Dunsford, has resumed 
operation. . . . Nancy Koenigs has been ap- 
pointed secretary to Guy Maxey, booker and 
office manager at Warners, succeeding Vir- 
ginia Littlebridge, who resigned. . . . Har- 
old Weston sold his Vista theatre at Everson 
to M. Goodrich. . . . Earl Keate, who re- 
cently resigned as managing director of the 
J. J. Parker Theatres in Portland, was on 
film row on special assignment from Uni- 
versal-International for exploitation of 
“Sierra.” 





, 


TORONTO 


The week in Toronto was featured by 
preparations for Easter attractions rather 
than the business in hand. ‘Francis’ was 
carrying on at the Uptown theatre for 4 
third week, while “The Hasty Heart” was 
held for a second week at the Eglinton and 
Victoria. “Chain Lightning” at the Imperi- 
al and “Key to the City” at Loew’s theatre 
remained for a second week as well. . , . 
The board of directors of Odeon Theatres 
(Canada), Limited, held a meeting to coin- 
cide with the visit of J. Arthur Rank and 
the sole announcement concerned the ap- 
pointment of A. F. D. Campbell to the new 
post of comptroller. Mr. Campbell has been 
with the International Refugee Organiza- 
tion. The industry was expecting an impor- 
tant change in personnel. . . . James Cam- 
eron, exploitation chief at Famous Players’ 
head office, was presented with the 1949 
Heart Award of Toronto Variety Tent No. 
28, with Col. William McCraw, Internation- 
al director, officiating. .. . C. J. Appel, di- 
vision manager of Canadian Odeon circuit, 
has been installed as a director of the Mo- 
tion Picture Theatres Association of On- 
tario, of which he was the president three 
years ago. Mr. Appel succeeded George 
Peters, former vice-president of the Odeon 
chain. 


VANCOUVER 


Moderate business prevailed this week 
with the exceptions “Tight Little Island” at 
the Studio, and “Paid in Full” at Capitol. 
Other new pictures were: ‘Man on the Eif- 
fel Tower,” Orpheum; “Dakota Lil,” 
Strand; “The Palomino,” at Cinema; “Jol- 
son Sings Again,” Dominion; “Holiday Af- 
fair,’ Vogue; “Borderline,” at Plaza and 
Hastings. . . . Good news for British Co- 
lumbia theatres was the drop in amusement 
tax from 25 per cent to 17% per cent; while 
welcomed by theatremen it was expected to 
be at least 10 per cent. Unlike Ontario, the- 
atres are not compelled to pass it on to 
their patrons. In fact, it just arrived in 
time to forestall increased prices in most 
theatres. Exhibitors said costs of operating 
theatres are the highest in Canada. 
British Columbia Exhibitors Association 
held a dinner at Hotel Vancouver, where 
the guests were several members of Parlia- 
ment who were instrumental in having the 
tax reduction passed in the house at Vic- 
toria. 


WASHINGTON 


New openings included: “Riding High” at 
the Warner; “Tarzan and the Slave Girl” 
at the ‘Metropolitan; “Cheaper by the Doz- 
en” at the Palace; “Samson and Delilah” 
at the Capitol. . . . Cecil B. DeMille turned 
over to the Library of Congress, on April 4, 
a decade of biblical research. Mrs. Wil- 
liam Jefferson Marshall, sister of Mrs. Cecil 
B. DeMille, made the presentation to Dr. 
Luther H. Evans, Librarian of Congress. 

. A buffet supper will be held in the 
Variety clubrooms on April 17 as a farewell 
to Jerry Price, who left the post of branch 
manager of United Artists to accept the job 
of general manager of Glen Echo Amuse- 
ment Park—and a welcome to Gorten Con- 
tee, new branch manager of United Artists. 
Committee handling the event was composed 
of barkers Sidney Lust, Glenn Norris and 
Jerry Adams. 
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Sees Gross 
Potential Up 


Business potential in drive-in and regular 
theatres is continuing to improve, Oscar 
Morgan, Paramount’s short subject sales 
manager, last week told a three-day meeting 
of division managers at the home office in 
New York. The meeting was presided over 
by A. W. Schwalberg, president of Para- 
mount Distributing Corp. 

Mr. Morgan analyzed the short subject 
and newsreel market and pointed out that 
with new drive-ins going up all over the 
country, the market for shorts was steadily 
getting better. The outdoor theatres who 
begin their programs in the twilight hours 
can show color shorts; black and whites are 
difficult to see. Mr. Morgan also said more 
theatres were holding ‘family nights,” with 
“a lot of shorts, a feature and a newsreel 
being shown.” A recent survey, he said, 
indicated 83 per cent of the customers still 
wanted the newsreel on the program. 

As has already been announced, Para- 
mount will release 48 new one-reelers and 
four one-reel Popeye Champion Techni- 
color reissues, plus six Musical Parade Fea- 
turette two-reel reissues for the 1950-51 
seasons, beginning October 1. The six two- 
reel reissues, however, will be sold immedi- 
ately for release by the beginning of the 
summer. 








Congressional study of revi- 
sions in the Federal admission 
tax law is still in the first of 
many stages. A repeal measure 
still has a long hard pull in 
front of it. Aid its progress and 
eventual passage by continued 
anti-tax activity. 








NLRB to Hear Argument 
On Theatre Jurisdiction 


Washington Bureau 

The National Labor Relations Board is 
expected to hear arguments on its general 
counsel’s appeal urging the board to take 
jurisdiction over all motion picture theatres, 
whether members of interstate circuits or 
not. Under the Taft-Hartley law, the gen- 
eral counsel of the board is separate from 
the board. The board can accept or reject 
his recommendations. The appeal left the 
board an out from ruling on the broad juris- 
dictional question. It said that NLRB trial 
examiner Reeves Hilton had incorrectly ex- 
cluded evidence that Keamco, Inc., opera- 
tor of the Royal theatre in Philadelphia, ac- 
cused of unfair labor practices, was affiliated 
with four other theatres in that city and 
another in New Jersey. The board could 
conceivably order evidence on this and rule 
that Keamco is part of an interstate circuit, 
ducking at the same time the question of 
jurisdiction over non-circuit theatres. 


RKO Seeking 


Divorce Time 


RKO has filed a motion with the New 
York Court asking for an extension of its 
divorcement deadline to February 9, 1953. 
The present deadline is May 8, 1950. 

If RKO’s request is granted, it will 
amount to three years from the time a di- 
vorcement order was handed down a few 
months ago against Twentieth Century-Fox, 
Warners and Loew’s, thus placing RKO on 
an equal divorcement schedule with these 
three companies, who were directed to com- 
plete divorcement within three years. 

A provision of both the RKO and Para- 
mount consent decree, which took these two 
companies out of the anti-trust case with 
the Government, was that they could seek 
equity if any subsequent anti-trust rulings 
or decrees would place them at a disadvan- 
tage. Of the five majors who were original- 
ly involved in the case—Paramount, RKO, 
20th-Fox, Warner and Loew’s—only Para- 
mount has not followed up with any kind of 
appeal. Loew’s is appealing against divorce- 
ment as is 20th-Fox and Warner, although 
the latter two are still carrying on negotia- 
tions for a settlement. 

In Washington Wednesday a _ Depart- 
ment of Justice spokesman said that the 
Department would oppose an appeal for so 
long an extension. 
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Jackson Is 
Appointed to 
Study Films 


Senator Edwin C. Johnson of Colorado 
continued to push his campaign aimed at 
Hollywood this week with the announcement 
that the Senate Interstate Commerce Com- 
mittee had retained Judge Stephen S. Jack- 
son as “technical consultant” to work on the 
proposed study of the motion picture indus- 
try and that hearings on the Senator’s licens- 
ing bill would start May 15. 

The Senator told the press in Washington 
the hearings would not primarily be on any 
bill or regulatory plan but rather on the 
general subject of “exploitation by Holly- 
wood of the public scandals involving the 
private lives of performers.” He said he 
would have a revised and possibly stripped- 
down version of his film licensing measure 
ready for the hearings, when he wanted wit- 
nesses to discuss the general problem. 


Asked Federal Licenses 


The Colorado Senator raised the whole 
question of Hollywood morals in a speech 
on the Senate floor last month, using the oc- 
casion to attack viciously Ingrid Bergman, 
Roberto Rosselini, Eric Johnston and RKO, 
distributors of “Stromboli.” He proposed 
a bill that would institute a system of Fed- 
eral licenses for all performers, producers 
and the pictures themselves. The Senator 
plans to make a speech on the “Hollywood 
narcotics situation” next week. 

Judge Jackson, whom the committee took 
on as a combined investigator and counsel, 
will leave for the coast soon to undertake an 
“on-the-spot” checkup of conditions and to 
collect material to support Senator Johnson’s 
claim that film producers are using the mis- 
behavior of their actors for publicity pur- 
poses. Judge Jackson, currently on leave 
from his post as special assistant with the 
Federal Security Agency, formerly was act- 
ing head of the Production Code Adminis- 
tration and a judge of the New York Juve- 
nile Court for 10 years. In 1940, in a study 
for Mayor LaGuardia, he traced juvenile 
delinquency in New York to dirty maga- 
zines, 34 of which were promptly banned by 
the Mayor. 


Opposed to Censorship 


Judge Jackson said this week both he and 
Senator Johnson were opposed “in principle 
and practice to censorship” but that “in the 
last analysis,” it might be necessary. One 
of the purposes of his trip was to see wheth- 
er things had arrived at that last analysis. 

Senator Johnson said he had not discussed 
his campaign with Eric Johnston, president 
of the Motion Picture Association of Ameri- 
ca, but that he would be “glad to see him” 
now that the MPAA head was back from 
the coast. An MPAA spokesman said in 
New York this week that Mr. Johnston was 
not known to plan such a meeting. He is, 
however, expected to appear at the hearings 
May 15. 
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STAMP OF APPROVAL 





The Russian film industry pats itself on the 
back. Above is the special stamp from the 
Russian Government commemorating the 
"30th year of the Soviet Cinema." A 25-kopek 
item, it has a quotation in its upper left 
hand corner from one Joseph Stalin: "The 
motion picture is the greatest medium of 
mass propaganda.” 








Schary Writes Defense 
Of Coast Community 


Under the title “Exploring the Hollywood 
Myth,” Dore Schary, vice-president in 
charge of production at MGM, came vigor- 
ously to the defense of the industry in last 
Sunday’s New York Times Magazine. 

Mr. Schary said the film capital had be- 
come “so much a part of American folk- 
lore that it has acquired a persistent stereo- 
type in the public mind” and he deplored 
the fact that “people see in Hollywood what 
they look for. Newspaper editors and re- 
porters are particularly guilty of this ex- 
pectancy error where Hollywood is con- 
cerned.” 

At the same time, Mr. Schary wrote, “we 
ourselves are responsible for a goodly part 
of our own reputation.” 


Lippert Planning Six 
Top Budget Features 
Hollywood Bureau 

Six big-budget films, rated on a par with 
“The Baron of Arizovia,” are on the sched- 
ule of Lippert Productions for the year 
starting June 1, according to Robert L. 
Lippert, president of the company. 

Mr. Lippert said his firm would continue 
with the production of medium and low- 
budget films. He also will open his distribu- 
tion setup, with 34 exchanges in the U. S. 
and Canada, to independent producers for 
the first time. Current plans call for the 
release of product from as many as six out- 
side producers. 

During the company’s current production 
year, which began June 1, 1949, Mr. Lippert 
planned a production schedule of 33 films, 
all of which will be completed by May 31. 


Eight Pre-Releases for 'Annie" 


“Annie Get Your Gun” will receive eight 
pre-release engagements on May 2. They 
will be in Loew houses in Dayton, Evans- 
ville, Hartford, Norwich, Cleveland, St. 
Louis, Atlanta, and San Francisco. They 
will be accompanied by intensive publicity 
effort. 


Universal to 
Launch Own 
Campaign 


Universal’s president, N. J. Blumberg, and 
W. A. Scully, vice-president and general 
sales manager, said this week the company 
would embark April 16 on a major effort 
“to inspire new enthusiasm in the industry 
and its product.” The campaign will con- 
tinue through July 29. 

The Universal executives, paying tribute 
to Twentieth Century-Fox for the “spade 
work” done in connection with the show- 
manship campaign, emphasized that they 
were out to prove to the public that “Movies 
Are Better Than Ever.” One of the objec- 
tives of the Universal campaign, the state- 
ment said, was to sce that exhibitors had 
the pictures when they required them most. 

The campaign will be marked by a series 
of regional premieres in all parts of the coun- 
try, “sparked by the personal appearances 
of stars and featured players and _ all-out 
promotion campaigns.” The campaign will 
have as its slogan, “Enthusiasm Pays Off,” 
with the over-all drive conducted by a spe- 
cial committee. 

On the coast, the California Theatre As- 
sociation last week appointed Graham Kis- 
lingbury, district manager of Northcoast 
Theatres, to head the local committee formed 
in San Francisco to carry out an intensive 
campaign planned in the downtown area by 
all theatres. The first meeting of the com- 
mittee was to have been held this week. 

In Philadelphia, a meeting of all exhibi- 
tors will be called shortly by a sponsoring 
group of circuit operators including Jay 
Emanuel, Everett Callow, Moe Wax, Har- 
old Seidenberg, Frank Mueller and Harry 
Botwick. Some major distributing and ex- 
hibition companies will also be represented. 

Planned in Philadelphia is a 10-week cam- 
paign of promotion, publicity and advertis- 
ing of an institutional nature to help stimu- 
late attendances. An advertising agency will 
handle the campaign. 


Industry Leaders Guests 
At Appeal Dinner 


Outstanding figures in the motion picture 
industry are among the more than 200 busi- 
ness, professional, civic and political lead- 
ers expected to attend the Joint Defense Ap- 
peal Dinner in behalf of the United Jewish 
Appeal of Greater New York at the Hotel 
Astor April 27 where Mayor William 
O’Dwyer will receive a citation for “distin- 
guished service to the cause of human 
rights,” it was announced this week. Ray- 
mond Massey will be the narrator for a star- 
studded dramatic presentation setting forth 
the status of civil rights in America. Jus- 
tice Meier Steinbrink, national chairman of 
the Anti-Defamation League, will be the 
guest of honor. Proceeds go to the rescue, 
relief, rehabilitation and resettlement pro- 
gram of the UJA. 


MOTION PICTURE HERALD, APRIL 15, 1950 


UMI 








Ty 


Writte 


Directed | 


MOTIC 





UMI 








UMI 


Urges Phone 
Patron Poll 


An individual exhibitor poll of audience 
tastes and habits is suggested in a bulletin 
sent out to members of the Allied Motion 
Picture Theatre Owners of Western Penn- 
sylvania by Wally Allen, business manager. 

Enclosing a form containing pertinent 
questions, Mr. Allen suggested that each ex- 
hibitor make from 10 to 20 phone calls+a 
day, running through the list of queries. 
“Within two weeks you will have a fairly 
good coverage and can decide for yourself 
why business has dropped,” he wrote. The 
organization has asked members to send in 
the results, which will be compiled into an 
over-all study. 

Women’s Club, P.T.A., or Civic Club will 
cooperate in getting in the answers, Mr. Al- 
len said. “After you have asked all the 
questions, leave a pass good for a specific 
picture—and make sure it is a good one,” he 
suggested. 

The queries include: Do you attend the 
movies tegularly? If not—why? Which 
stars do you like to see and which keep you 
away from the theatre? What recent pic- 
tures were your favorites? What recent pic- 
tures disappointed you? Do you ever at- 
tend a drive-in theatre? What type of pic- 
ture is your favorite and which type do you 
like least? Do you have a television set? 


Mayer Is Honored by 


Jewish War Veterans 

More than 1,000 persons honored Louis B 
Mayer Wednesday night at the 55th anniver- 
sary dinner of the Jewish War Veterans of 
the United States at the Waldorf-Astoria in 
New York. Mr. Mayer received the Jewish 
War Veterans’ 1950 Gold Medal of Merit 
for his contributions “to world understand- 
ing of America and the American Way of 
Life.” Eric Johnston, president of the Mo- 
tion Picture Association of America, was 
chairman, and Charles H. Silver of New 
York was general chairman of the dinner 
committee. Francis Cardinal Spellman and 
Jackson J. Holtz of Boston, National Com- 
mander of the Jewish War Veterans, par- 
ticipated in the program. Brig. Gen. Julius 
Klein of Chicago past national commander 
of the veterans, toastmaster, made the pres- 
entation. 


Independent Producers Sign 
With Directors Guild 


Hollywood Bureau 

The Independent Motion Picture Produc- 
ers Association, headed by I. E. Chadwick 
and representing some 30 producers, has 
agreed to the terms of a new basic contract 
with the Screen Directors Guild for a period 
of eight years, it has been announced by 
George Marshall, Guild president. Terms 
of the agreement are substantially the same 
as those made with the major producers last 
March. 


Palsy Drive 
Plans Set 


Plans were near completion this week for 
the launching of the $5,000,000 United 
Cerebral Palsy Associations campaign May 
1 to 31, with the announcement from Leon- 
ard H. Goldenson, United Paramount The- 
atres president, who heads the palsy organi- 
zation, that a 12-point plan for exhibitor 
participation had been sent to campaign field 
workers, including 35 executives from the 
United Paramount circuit. 

Mr. Goldenson also released an exchange 
of correspondence between himself and Gael 
Sullivan, executive director of Theatre Own- 
ers of America, who pledged his organiza- 
tion’s full participation in the project. 

Among the items mentioned in Mr. Gold- 
enson’s plan was the enlisting of a treasurer 
in each district, preferably a well-known 
banker; the setting of soliciting dates; the 
arranging of newspaper ads, to be sponsored, 
if possible; the arranging of transcriptions. 

Four trailers will be used to promote the 
forthcoming $5,000,000 cerebral palsy cam- 
paign. The trailers are for audience collec- 
tion in theatres, for lobby collections, for 
indirect appeal, and for television. The sec- 
ond trailer will be incorporated in the May 7 
issue of Paramount, Twentieth Century-Fox, 
MGM, Warner Bros., and Universal news- 
reels. 












LUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING — 
URES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SOREENNG 





RAY MILLAND - ROSALIND RUSSELL 


EDMUND GWENN 


A WOMAN OF DISTINCTION 


h 
Janis Mary Jane Francis 


Carter - Saunders * Lederer * Courtland 


Screen Play by Charles Hoffman 


Directed by EDWARD BUZZELL + Produced by BUDDY ADLER 


Jerome 





CARGO TO CAPETOWN 


BRODERICK 


CRAWFORD - DREW: IRELAND 


starring 


ELLEN JOHN 


with 


Edgar Buchanan + Ted de Corsia 
Written and Produced by LIONEL HOUSER « bDirectea by EARL McEVOY 





TYRANT OF THE SEA 


with 
Rhys Ron Valentine _ Doris 


Williams + Randell + Perkins + Lloyd 


Written for the Screen by Robert Libott and Frank Burt 
Directed by LEW LANDERS ¢ Produced by SAM KATZMAN 





Charles Smiley 


STARRETT: BURNETTE 
» OUTCAST OF 
BLACK MESA 


Martha Richard 
with Hyer + Bailey - - Waters 


Screen Play by ti Shipman ¢ Story by Elmer Clifton 
Directed Produced by 
RAY NAZARRO « COLBERT CLARK 





MILITARY ACADEMY 


THAT 10th AVENUE GANG 


Stanley Myron Gene Leon 
Clements + Welton « Collins Tyler 
Written by Howard J. Green 


Directed by Produced by 
D. ROSS LEDERMAN » WALLACE MacDONALD 
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RKO RADIO PICTURES, Inc. 
TRADE SHOWING OF 


JACK H. SKIRBALL and 
BRUCE MANNING 


Presentation of 


“THE SECRET FURY” 


1052 Broadway. 





ALBANY, Fox Screening Room, 
Tues., April 25, 8:00 P.M. 
ATLANTA, RKO Screening Room, 195 Luckie St., 
N.W., Tues., April 25, 2:30 P.M. 

BOSTON, RKO Screening Room, 122-26 Arlington 
St., Tues., April 25, 10:30 A.M. 

BUFFALO, Mo. Pic. Oper. Screening Room, 498 
Pearl St., Tues., April 25, 2:30 P.M. 

CHARLOTTE, Fox Screening Room, 308 S$. Church 
St., Tues., April 25, 2:00 P.M. 

CHICAGO, RKO Screening Room, 1300 S. Wa- 
bash Ave., Tues., April 25, 11:00 A.M. 

CINCINNATI, RKO Screening Room, !2 East 6th 
St., Tues., April 25, 8:00 P.M. 

CLEVELAND, Fox Screening Room, 2219 Payne 
Ave., Tues., April 25, 2:30 P.M. 

DALLAS, Republic Screening Room, 2011!/2 Jack- 
son Ave., Tues., April 25, 2:30 P.M. 

DENVER, Paramount Screening Room, 2100 Stout 
St., Tues., April 25, 2:00 P.M. 

DES MOINES, Fox Screening Room, 1300 High 
St., Tues., April 25, 1:00 P.M. 

DETROIT, Blumenthals Screening Room, 2310 Cass 
Ave., Tues., April 25, 2:30 P.M. 

INDIANAPOLIS, Universal Screening Room., 517 
N. Illinois St., Tues., April 25, 1:00 P.M. 

KANSAS CITY, Paramount Screening Room, 1800 
Wyandotte St., Tues., April 25, 2:00 P.M. 
LOS ANGELES, RKO Screening Room, 1980 S. 
Vermont Ave., Tues., April 25, 2:30 p.m. 
MEMPHIS, Fox Screening Room, 151 Vance Ave., 
Tues., April 25, 2:00 P.M. 

MILWAUKEE, Warner Screening Room, 212 W. 

oe Wisconsin Ave., Tues., April 25, 2:00 P.M. 

MINNEAPOLIS, Fox Screening Room, 1015 Currie 
Ave., Tues. April 25, 2.00 P.M. 

NEW HAVEN, Fox Screening Room, 40 Whiting 
St., Tues., April 25, 2:00 P.M. 

NEW ORLEANS, Fox Screening Room, 200 S. 
Liberty St., Tues., April 25, 10:30 A.M. 

NEW YORK, Normandie Thea., 53rd & Park Ave., 
Tues., April 25, 10:30 A.M. 

OKLAHOMA, Fox Screening Room, 10 North Lee 
St., Tues., April 25, 10:30 A.M. 

OMAHA, Fox Screening Room, 1502 Davenport 
St., Tues., April 25, 1:00 P.M. 

PHILADELPHIA, RKO Screening Room, 250 N. 
13th St., Tues., April 25, 2:30 P.M. 

PITTSBURGH, RKO Screening Room, 1809-13 Blvd. 
of Allies. Tues., April 25, 1:30 P.M. 

PORTLAND, Star Screening Room, 925 N.W. 19th 
Ave. Tues., April 25, 2:00 P.M. 

ST. LOUIS, RKO Screening Room, 3143 Olive St. 
Tues., April 25, 2:30. P.M. 

SALT LAKE CITY, Fox Screening Room, 216 East 
Ist St. South. Tues., April 25, 1:30 P.M. 

SAN FRANCISCO, RKO Screening Room, 251 
Hyde St. Tues., April 25, 2:00 P.M. 

SEATTLE, Jewel Box Screening Room, 2318 2nd 
Ave. Tues., April 25, 2:30 P.M. 

SIOUX FALLS, Hollywood Theatre, 212 N. Philips 
Ave. Tues., April 25, 10:00 A.M. 

WASHINGTON, Fox Screening Room, 932 New 
Jersey Ave. Tues., April 25, 10:30 A.M. 
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High Court 
DenyTrumbo 
Case Appeal 


The United States Supreme Court this 
week refused to review the lower court con- 
victions of John Howard Lawson and Dal- 
ton Trumbo, two of the 10 Hollywood writ- 
ers who in 1947 refused to tell the House 
Un-American Activities Committee investi- 
gating Communism in Hollywood whether 
or not they were members of the Commu- 
nist party. 

In refusing to hear the appeal the tribunal 
upheld the sentence of one year in jail and 
$1,000 fine for each of the defendants and 
at the same time confirmed the power of 
Congressional committees to compel wit- 
nesses to state whether or not they are Com- 
munists. The Supreme Court action auto- 
matically calls for the hearing of the cases 
of the other eight writers and directors— 
known as “The Unfriendly Ten’”—before a 
trial judge. 

In Hollywood, the offices maintained by 
the 10 defendants throughout their defense 
campaign stated they would ask the Supreme 
Court for a re-hearing. At the same time, 
Robert W. Kenny, chief counsel for the ac- 
cused men, confirmed that while eight of 
them had waived jury trial of the charges 
should the Supreme Court refuse to act, 
they could still carry their cases through the 
same channels the two test cases used. 

The Supreme Court vote in favor of re- 
fusing a review to Mr. Lawson and Mr. 
Trumbo was six to two, with Justice Hugo 
L. Black and William O. Douglas dissenting. 
Justice Tom C. Clark, who was Attorney 
General when the case was prosecuted by 
the Government, did not participate. 

The eight who now face trial include Ring 
Lardner, Jr., Albert Maltz, Alvah Bessie, 
Samuel Ornitz and Lester Cole, screen writ- 
ers, and Adrian Scott, Edward Dmytryk 
and Herbert Biberman, producer-directors. 
All have been largely inactive in Hollywood 
since their citations for contempt. The five 
who were under studio contracts at the time 
were discharged pending clarification. 


Legion Approves Five 
Of Eight New Pictures 


The National Legion of Decency this 
week reviewed eight new films, placing three 
—“Great Plane Robbery,” “Over the Bor- 
der” and “Twilight in the Sierras”—in Class 
A-1, morally unobjectionable for general 
patronage ; two—‘‘Annie Get Your Gun” and 
“Tarzan and the Slave Girl” in Class A-2, 
morally unobjectionable for adults; and 
three—“Cargo to Capetown,” “The Damned 
Don’t Cry” and “Mafia” (Italian )—in Class 
B, morally objectionable in part for all. 
The first was so cited because of its “light 
treatment of marriage”; the second because 
“it tends to condone immoral actions, sug- 
gestive situations, costuming and dialogue” ; 
and the third because of “suggestive situa- 
tions; it tends to condone immoral actions.” 





——— 
— 


DAILY WORKER DECLINES 
MINDSZENTY FILM ADS 


Eagle Lion this week reported that 
the Daily Worker, Communist organ 
published in New York, had refused 
to accept advertising for “Guilty of 
Treason”, a film about Cardinal Mind- 
szenty’s trial and conviction. The film 
opened this week at the Mayfair in 
New York. The advertising manager 
of the paper, Phil Bard, is quoted as 

_ saying that the ad was refused because 
the copy mentions “Behind Russia’s 
Iron Curtain”. The facts are that 
Eagle Lion revised its ad copy for the 
New York opening, eliminating all 
references to the Iron Curtain, Com- 
munism and Cardinal Mindszenty. 
The ads were refused anyway. 


Loop Fight 
On Booking 


A new booking dispute is taking place in 
Chicago’s Loop district, with James Jovan, 
operating the Monroe theatre, threatening 
to sue the Selznick Releasing Organization 
over failure of SRO to license “The Third 
Man” to that house while it is playing at 
the downtown Selwyn. 

The controversy arises over the fact that 
on April 14 the film will open in 15 outlying 
situations while it will continue at the Sel- 
wyn for four weeks beyond its scheduled 
eight-week run. The Monroe, also located 
in the Loop, under ordinary circumstances 
plays a picture second run immediately after 
the first run is completed. Mr. Jovan argues 
that he is entitled to play the picture, as he 
ordinarily does with films opening their 
second runs in outlying districts, regardless 
of whether the Selwyn chooses to continue 
playing the film. 

Booking of “The Third Man” into the 
Monroe as Mr. Jovan demands would create 
an awkward competitive situation as far as 
the Selwyn is concerned, since the former 
house would charge 65 cents top, while the 
latter, although cutting its admissions April 
14, would still be charging 50 cents to 9 
cents. Present Selwyn admission prices are 
98 cents to $1.25 top. 











Operators Plan Banquet 

The 40th anniversary of the Boston pro- 
jectionists local No. 182, will be celebrated 
April 24 with a banquet and ball at the Cop- 
ley Plaza hotel. 








The Federal admission tax fight is 
not yet won. Keep your patrons 
notified of developments and the 
necessity for continued pressure on 
Congressmen through lobby posters, 
petition cards, booths and screen 
trailers. Use all available aids. De- 
vise some of your own. 


— 
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General Motors Picture 
Stirs Coast Speculation 


by WILLIAM R. WEAVER 
Hollywood Editor 


As Mr. Terry Ramsaye has pointed out 
repeatedly on the editorial page of this pub- 
lication down the years, there is not and 
never has been any reason why an individual 
or organization desirous of utilizing the mo- 
tion picture screen as a means of presenting 
a case or pleading a cause could not engage 
studio facilities, make other requisite ar- 
rangements, and proceed to do so. And from 
time to time this has been done, as for some 
two years now by the Protestant Film Com- 
mission, but never before on quite the scale 
and in quite the manner undertaken, in this 
year of the art-form’s golden anniversary, 
by the General Motors Corporation. 


Regular Release Planned 
At Usual Admission Price 


Its production of “Headline,” now in 
progress, therefore has become a subject 
of wide discussion and varied speculation 
in studio and professional circles. For it is 
the purpose of GMC to channel its message 
directly to the same public which sees stand- 
ard Hollywood product and on the same 
terms, meaning for the usual price of admis- 
sion, with one or another of the established 
distributing companies offering the attrac- 
tion to exhibitors in regular line of release. 

What the attitude of the distributor and 
exhibitor toward this procedure may turn 
out to be is not, of course, the consideration 
that stirs the interest of a production com- 
munity afflicted with a scarcity of employ- 


ment for its skills and talents. The aspect 
of the matter uppermost is the fact that one 
more picture is being made than would have 
been made if GMC had not launched its 
project. It is in the nature of the profes- 
sional actor, director, writer or craftsman to 
reason that other big commercial compa- 
nies may see fit to duplicate the GMC enter- 
prise if “Headlines” proves to be a satisfac- 
tory venture. Short-sightedly or not, the 
reasoning runs that GMC’s money is as good 
as MGM’s. 


Film’s Eventual Problems 
Seen Not Fully Considered 


Up to this point, with the procuring of a 
distribution deal and thereafter an adequate 
number of exhibition deals still to be 
achieved, the GMC undertaking is bearing 
out the validity of Mr. Ramsaye’s statement. 
Up to now it has proved beyond question 
that an organization equipped with neces- 
sary funds can move into Hollywood, set 
up shop and make a picture resembling any 
other picture made in the town. Possibly 
overlooked or disregarded by the Hollywood 
professional, and maybe by GMC, has been 
Mr. Ramsaye’s invariably accompanying im- 
plication that a party producing a picture 
for other or more than strictly entertain- 
ment purposes stands a chance of encoun- 
tering eventually a necessity for hiring a 
hall-to show it in. 

John K. Ford, in charge of 16mm pro- 
duction for GMC’s public relations depart- 
ment, is producing “Headline,” with Holly- 


wood’s Arthur Pearson directing a Holly- 
wood cast which includes Donald Crisp, 


Jeffrey Lynn, Marjorie Reynolds, Alan 
Hale, Jr., and others. It was started on a 
$250,000 budget but is being allowed to ex- 
ceed that figure to obtain quality. 


Nine Other Pictures 
Started During Week 


Nine other pictures were started during 
the week. 

MGM sstarted “To Please a Lady,” pro- 
duced and directed by Clarence Brown, 
with Clark Gable, Barbara Stanwyck, 
Adolphe Menjou and a large cast. 

Hal Wallis went to work on “Dark City,” 
for Paramount release, with William Die- 
terle directing Wendell Corey, Lizabeth 
Scott, Viveca Lindfors and Charlton Heston. 

William Dozier rolled “The Lady of the 
House,” starring Joan Crawford, for Co- 
lumbia, with Vincent Sherman directing. 

I. G. Goldsmith launched “The Dun- 
geon,” directed by E. A. Dupont with John 
Ireland, Mercedes McCambridge and James 
Barton in top roles, for UA release. 

Sam Spiegel’s Horizon Pictures got start- 
ed on “Cost of Living,” directed by Joseph 
Losey, starring Van Heflin and Evelyn 
Keyes. 

Ted Richmond turned cameras on “The 
Magnificent Heel,” U-I, with Joseph Pevney 
directing Howard Duff and Peggy Dow. 

“Lost Stage Valley,” Columbia, is a Harry 
Joe Brown production directed by Ralph 
Murphy, with Rod Cameron, Wayne Morris, 
Sally Eilers, and others. 

“When You’re Smiling” is a Columbia 
film produced by Jonie Tapps, directed by 
Joseph Santley, and with Jerome Courtland, 
Lola Albright, Frankie Lane, Bob Crosby. 

Lippert Productions started “Dead Ring- 
er,” produced and directed by William 
Berke, with Don Barry and Robert Lowery. 








THIS WEEK IN PRODUCTION: 








STARTED PARAMOUNT Indian Territory SHOOTING MONOGRAM 20TH CENTURY-FOX 
one Dark City Across the Badan —__ Sideshow I'll Get By 
MGM i 
Lost Valley Stage UNITED ARTISTS Sg en The Brave Bulls PARAMOUNT ta 
The Lady of the The Dungeon Wiese That Bedside Manner Branded 
og Smiling Cost of Living The Violet Hour Tripoli UNIVERSAL- 
UNIVERSAL- REPUBLIC LIPPERT REPUBLIC INTERNATIONAL 

INDEPENDENT INTERNATIONAL ss . Saddle Tramp 
Headli : Surrender Hijacked The Golden Tide 

eadline The Magnificent Heel The Old Frontier Desert Hawk 
LIPPERT MPLETED RKO RADIO 
Dead Ri CO Story of a Divorce MGM RKO RADIO 

eal The Wall Outside. | Summer Stock Jet Pilot Miter 
MGM COLUMBIA Treasure of Los Kim Mad Mith Much Tea for Two 
To Please a Lady Freddie the Great Alamos The Tender Hours Heart The Breaking Point 
Ln Mn mm mm 
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Huston Dies 


On Coast: 66 


Hollywood Bureau 

Walter Huston, one of the great talents 
of the American screen, died of a heart at- 
tack at the Beverly Hills Hotel April 8, just 
a few hours after a dinner to observe his 
66th birthday. 

A memorial ceremony was held Tuesday 
morning at the Academy Award theatre, at 
which Charles Brackett, Academy president, 
gave a brief address, and Spencer Tracy 
read a eulogy. A minute of silence was ob- 
served in all Hollywood studios at 12:45 
P.M. that day. - 

Mr. Huston, who has been prominent on 
the American screen and stage for a gen- 
eration, had returned to Hollywood from 
New York only a few days before his death. 
His last completed picture was “The Furies” 
for Hal Wallis at Paramount, and he had 
checked in for costume tests at 20th-Fox, 
where he was to star in “Old 880,” the story 
of an eccentric New York counterfeit. 

On the day of his death, Mr. Huston at- 
tended a luncheon but later went to bed 
complaining of pain. Unable to attend the 
dinner in his honor, he nevertheless insisted 
that it go off on schedule. He was repre- 
sented by his son John, producer and direc- 
tor. 

Mr. Huston, who began acting back in 
1902 but gave it up temporarily for an engi- 
neering career, won an “Oscar” for his per- 
formance in “Treasure of Sierra Madre” in 
1948. The picture was written and directed 
by his son, who also won an Academy 
Award for his achievement. Among the 
pictures in which Mr. Huston appeared 
were “All That Money Can Buy,” “Mission 
to Moscow,” “Duel in the Sun,” “Dods- 
worth” and “The Outlaw.” His wife, the 
former Ninetta Eugenia (Nan) Sunderland, 
with whom he starred in “Dodsworth,” one 
of his great Broadway stage successes, also 
survives. 


Warners Realign Personnel 
In European Exchanges 


Warner Bros. this week announced the 
realignment of personnel in the company’s 
French and North African exchanges. Ac- 
cording to Joseph S. Hummel, European 
general manager, Jacques Salberg, former 
supervisor for France, Belgium, Switzerland 
and North Africa, is replacing T. Bellini 
who has resigned as general manager of 
France. Bernard Kopel, district manager 
of Belgium, Switzerland and North Africa, 
will be assistant to Mr. Salberg. North 
Africa will be supervised directly by Mr. 
Salberg and Mr. Kopel while Belgium and 
Switzerland, until further notice, will be un- 
der the direct supervision of Mr. Hummel. 
Following are the other realignments: Jo- 
seph Rojko will be district manager over 
Paris and Nantes; Joseph Florentin over 
Bordeaux, Lyons and Marseilles, and Mau- 
rice Sasson over Lille, Strasbourg and 
Toulouse. 
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JOHNSTON DEGREE 
CITES TALENTS 


Eric Johnston, president of the Motion 
Picture Association of America, is a man of 
many talents, according to New York Uni- 
versity’s School of Commerce, Accounts 


* and Finance which bestowed upon him the 


honorary degree of Doctor of Commercial 
Science Tuesday at the Waldorf-Astoria 
Hotel in New York. 

The degree citation, for accomplishments 
in the business world, said in part: “This 
many-talented virtuoso rose from vacuum 
cleaner salesman to corporation director .. . 
from high school journalist to widely ad- 
mired author, from sharpshooter in the Ma- 
rines to celebrated archer of words which 
seldom miss their mark.” The citation traced 
his career from “paper-boy in Spokane . . 
(and) a leatherneck in China, Siberia and 
Japan” to his present position in the motion 
picture industry. 

In conclusion the text paid tribute to 
“this non-visionary man of vision, this real- 
istic prince of progressives, this issuer of 
sound ideological currency and coiner of the 


golden phrase... .” 








Frank C. Grubel, Was 
Kansas City Exhibitor 


Frank C. Grubel, 79, veteran exhibitor, 
president of the Electric Theatre Co., op- 
erating the Electric theatre at Kansas City, 
Kans., died April 6. He and his brother, the 
late Edward J. Grubel, were operators of a 
group of houses. In recent years, however, 
Frank Grubel retained interest in a leased 
theatre at Joplin, Mo., and the Electric 
theatre. 


Paul N. Turner 

Paul N. Turner, 80, chief counsel to 
Actors Equity since its founding in 1913, 
died at the Kelmare Sanitarium, Green- 
wich, Conn., April 9. Mr. Turner was also 
counsel to the “Four A’s,” the parent talent 
international, and to Chorus Equity. 


Andrew A. Hoch 

Andrew A. Hoch, retired operator of the- 
atres in Buffalo since 1908, died at his 
Kenmore, N. Y., home April 7 following a 
long illness. Owner of the Rialto, a west 
side community house, he retired about 15 
years ago. Mr. Hoch and a brother opened 
the first nickelodeon in Buffalo in 1908. 


Ross Files Counter Claim 

Frank Ross, producer, has filed a counter 
claim in Los Angeles Federal Court to 
RKO’s suit of January 12, seeking a fore- 
closure mortgage of “The Robe” and dam- 
ages totaling $1,813,647, charging Mr. Ross 
had failed to fulfill a contract to produce the 
film within a stipulated period. The Ross 
counter claim asks $1,000,000 damages, al- 
leging Howard Hughes was not interested 
in production of a film with a religious 
theme and RKO conducted itself in such a 
manner as to prevent his fulfillment of the 
contract. 


A Showman 
In Europe 


The Twentieth Century-Fox gospel of 
showmanship was carried last week into the 
heart of Europe when Charles Einfeld, vice. 
president, spoke in Switzerland before a 
gathering of top exhibition and distribution 
forces. 

Mr. Einfeld, it is reported, made enough 
of an impression on the assembled showmen 
to cause them to appoint a committee to 
supervise the showmanship campaign. Mr, 
Einfeld, currently touring Europe, was re. 
ceived with similar enthusiasm by leading 
British exhibitors and distributors the week 
before. 

Among those who attended the gathering 
last Thursday at Geneva were M. Milliet, 
president of the Swiss Distributors Associa- 
tion; M. Dorn, of the Swiss exhibitors’ as- 
sociation, and leading representatives from 
American distribution companies. Mr. Ein- 
feld reported on the 20th-Fox showmanship 
meeting at Chicago, and the subsequent re- 
gional gatherings throughout the U. S. He 
also discussed the showmanship guide, point- 
ing up how these instructions could be ap- 
plied in various areas outside the U. S. 


Paramount Pictures Plans 
To Purchase Own Stock 


Paramount Pictures will place a bid on 
the New York Stock Exchange for the pur- 
chase of 500,000 shares of the corporation's 
common stock at $21 per share, it has been 
announced by Barney Balaban, president. 
This will require an outlay of $10,500,000, 
The offer will be placed April 13 and can 
be withdrawn any time after May 4. In 
any case, the bid will be dropped as soon 
as the required 500,000 shares are acquired. 
When United Paramount Theatres and 
Paramount Pictures were created January 
1 last, Paramount Pictures had 3,263,276 
shares outstanding with 1,057,720 already 
held in the treasury and cancelled. This 
reduced the starting capitalization. From 
January 1 to March 23, Paramount Pictures 
further cut its outstanding shares to 3,178,- 
666 shares, with the purchase on the open 
market of 84,610 common certificates. 


More Theatres Report 
Decline at Box Office 


Following Morton Picture HeEratp’s 
survey of the decline in theatre attendance 
for the November through February period 
and compared with the previous year, pub- 
lished in the March 25 issue, other exhib- 
itors have submitted reports. Berson The- 
atres of Gretna, La., operating two houses, 
reports a decline of 21 per cent during the 
period; Century Theatres, New York, a cir- 
cuit of 34 theatres, showed a decline of bet- 
ter than 10 per cent; the Ritz theatre at 
Hammond, La., reports that business was 
down 35 per cent for the period, while the 
Haven at Brookhaven, Miss., found a 30 
per cent decline. 
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Columbia 


HORSEMEN OF THE SIERRAS: Charles Starrett 
—This may be considered a good Starrett Western in 
some towns, but here it had just a little too much 
crooning with guitars to satisfy our patrons. They 
like Starrett’s action and Smiley Burnette’s comedy 
but not too many guitars. In fact, not any guitars! 
Played Friday, Saturday, March 31, April 1.—Pat 
Fleming, Gail Theatre, ound Pond, Ark. 


WE WERE STRANGERS: John Garfield, Jennifer 
Jones—Practically a total loss. All the actors in this 
are worthy of better material. The customers were 
indignant—those that were still in the house at_the 
close of the picture. Played Monday, Tuesday, Feb- 
ruary 13, 14—L. F. Adams, Tapline Theatre, Ras El 
Misha’ab, Saudi, Arabia. 


YOU WERE NEVER LOVELIER: Fred Astaire, 
Rita Hayworth—This is a reissue, but a good one. 
Favorable comment. Business better than average. 
Played Wednesday, Thursday, March 22, 23.—O. Fom- 
by, Paula Theatre, Homer, La. 


Eagle Lion 


TRAPPED: Lloyd Bridges, Barbara Payton—The 
usual Treasury Department vs. counterfeiter routine. 
No better or worse than the others, it ends up as just 
so much film through a projector, and you won’t dis- 
appoint your customers by skipping it. Played Sun- 
day, Monday, March 19, 20,—William Hayden, Vaca- 
ville Theatre, Vacaville, Calif. 


Film Classics 


AMAZON QUEST: Tom Neal, Carole Mathews—It’s 
a story within a story. It is narrated almost through: 
out. Some scenes are exciting but business is still ter- 
rible. Played Friday, Saturday, March 17, 18.—Ralph 
Raspa, State Theatre, Rivesville, West Va. 


COBRA WOMAN: Jon Hall, Maria Montez—Here is 
a double bill (“White Savage’’) that will click at the 
box office and should make more money for you than 
most of the supers you play. It pleased very well all 
that came to see it, and plenty came. Technicolor is 
very pretty. Story is interesting and entertaining. 
Play them. See for yourself. So pg Wednesday, 
Thursday, March 22, 23.—Melvin Edel, State Theatre, 
Centralia, Ill. 


NOT WANTED: Sally Forrest, Keefe Brasselle— 
This will stand up as entertainment with the best of 
them. Sold as bold, adult entertainment, it brought 
the curious out and they went away more than satis- 
fied. Word-of-mouth built the second day. It plays 
like a true confessions story, but the women enjoyed 
it, and so did most of the men. Played Thursday, 
Friday, March 23, 24.—William Hayden, Vacaville 
Theatre, Vacaville, Calif. 


RIDE ’EM COWBOY: Abbott & Costello—Swell. 
Entertainment that my patrons never tire of. They 
like it, want it, and come when I play it. Who could 
ask for more. If it has played your house a dozen 
times, and if all the kids in the neighborhood have it 
on their 8mm movies, it will still pack your house. 
Doubled with Hopalong Cassidy in “The Dead Don’t 
Dream.” He’s tops also for Western draw. You 
can’t miss with these two. Played Friday, Saturday, 
=r 24, 25.—Melvin Edel, State Theatre, Centralia, 


Metro-Goldwyn-Mayer 


ADAM’S RIB: Katharine Hepburn, Spencer Tracy 
~Excellent comedy which did best gross we have had 
in several months. Apparently patrons will still come 
out for something they want to see. Played Sunday, 
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Monday, March 19, 20.—Rowell Brothers, Idle Hour 
Theatre, Hardwick, Vt. 


GREAT SINNER, THE: Gregory Peck, Ava Gard- 
ner—A very unpleasant film, mostly about gambling 
and drinking. Worst of all, Gregory Peck is greatly 
miscast as a heel of this type. This class of feature 
may appeals to some, but does not attract family 
groups. Our business on the second and third nights 
dropped off to a very low mark. Played Sunday, 
Monday, Tuesday, February 19-21—N. W. Huston, 
Liberty Theatre, Columbus, Kan. 


MIDNIGHT KISS: Kathryn Grayson, Jose Iturbi— 
An expensive mixture of grand opera and romance 
which failed to get results. Not enough music lovers 
in a small town. Color beautiful, Iturbi’s playing very 
fine, and Mario Lanza’s singing high class. But we 
starved at the box office. Played Sunday, Monday, 
Tuesday, March 26-28.—N. W. Huston, Liberty The- 
atre, Columbus, Kan. 


ON THE TOWN: Gene Kelly, Betty Garrett—A big 
Technicolor musical well performed. A picture you 
will enjoy showing. All favorable comments. Suit- 
able for any situation. Played Saturday, Sunday, 
sod March 25-27,—O. Fomby, Paula Theatre, 

omer, 


THAT FORSYTE WOMAN: Walter Pidgeon, 
Greer Garson—With all the stars MGM put into this 
picture, it should have been an outstanding grosser. 
Not so for me! It was a good picture but my patrons 
seemed about evenly divided. The women all said it 
was wonderful—the men either walked out or slept 
through it. My average patrons do not go for this 
type of picture, but I was definitely glad I had played 
it. There are still a few patrons in any community 
who like good literary-based pictures. This is one of 
them. With Janet Leigh in it—she’s a honey—it was 
bound to have something. Played Yednesday, Thurs- 
day, March 15, 16.—Fred G. Weppler, Colonial Thea- 
tre, Colfax, Ill. 


Monogram 


SIXTEEN FATHOMS DEEP: Arthur Lake—A 
truly lovely picture. I was interested in this new type 
of Ansco color. Also the fact that it was made at 
Tarpon Springs, Fla., which we have visited on sev- 
eral occasions, liking the South. Made a soft spot 
for us and this picture. Played Thursday, Friday, 
March 30, 31.—Harland Rankin, Plaza Theatre, Til- 
bury, Ontario, Can. 


Paramount 


RED, HOT AND BLUE: Betty Hutton, Victor Ma- 
ture—I wish something nice could be said about the 
box office returns, because I really enjoyed this pic- 
ture. It’s loud and brash and guarantees to keep 
even a sleepy customer awake—that is, if you have 
a sleepy one in the house. Doubled with “Riders in 
the Sky,” it provided an unsatisfactory two days 
midweek. Played Tuesday, Wednesday, March 21, 22. 
—William Hayden, Vacaville Theatre, Vacaville, Cal. 


SONG OF SURRENDER: Wanda Hendrix, Claude 
Rains—What this did to me was plenty! Tedious, tire- 
some and entirely lacking in action. This story of 
New England bigotry and an old phonograph record 
of Caruso was just so much footage wasted. Played 
Wednesday, Thursday, March 29, 3.—N. W. Huston, 
Liberty Theatre, Columbus, Kan. 


STREETS OF LAREDO, THE: Macdonald Carey, 
Mona Freeman—Technicolor photography —— this 
routine Western, but it has an inconclusive ending, and 
Mona Freeman doesn’t belong in outdoor pictures. 
Played Saturday, Sunday, February 18, 19—L. F, 
— Tapline Theatre, Ras El Misha’ab, Saudi 

rabia. 


Republic 


OKLAHOMA BADLANDS: Allan Lane—Although 
some magazines rated this as only a fair Western, the 
fans here reacted to it as a good one. These “Rocky” 
Lane Westerns are becoming more popular here. They 
have what it takes—plenty of knockdown, dragout 
fights, riding and shootings. What else can be ex- 
pected in a Saturday night Western? Played Friday, 
Saturday, March 24, 25.—Pat Fleming, Gail Theatre, 
Round Pond, Ark. 


WYOMING BANDIT: Allan Lane—Lots of shooting. 
Good Western and well received. Played Saturday, 
April 1.—Harland Rankin, Plaza Theatre, Tilbury, On- 
tario, Can. 


RKO Radio 


CLAY PIGEON, THE: Bill Williams, Barbara Hale 
—Business was below average, but this feature is top- 
notch in its category. Have your patrons see it from 
the beginning. Doubled with “Tarzan’s Desert Mys- 
tery” (RKO). Played Sunday, Monday, March 12, 13. 
—Ralph Raspa, State Theatre, Rivesville, W. Va. 


DUMBO: Disney feature—The children had no money 
to see this wonderful circus feature. Has nothing but 
animals and the few present ate it up. All Disney 
shows should be reissued. Played Friday, Saturday, 
March 3, 4.—Ralph Raspa, State Theatre, Rivesville, 
W. Va. 


GREEN PROMISE, THE: Robert Paige, Marguer- 
ite Chapman—An excellent family show that can be 
backed by the 4-H Club. Business terrible but that is 
no fault of the picture. It really deserves “A” time. 
Played Tuesday, Wednesday, March 7, 8 — Ralph 
Raspa, State Theatre, Rivesville, W. Va. 


ROSEANNA McCOY: Farley Granger, Joan Evans— 
First run in a second run situation. It is a very good 
picture and drew above average for me in that light. 
I advertised it well and people who saw it said, 
“Movies Are Better Than Ever.” I would recommend 
this picture in any situation as one that will please 
you as well as your customers. Played Sunday, Mon- 
day, Tuesday, Wednesday, March 26-29.—Melvin Edel, 
State Theatre, Centralia, Il. 


SAVAGE SPLENDOR: Denis-Cotlow Expedition-- 
A beautifu! and interesting jungle show. Has plenty 
of things to exploit, especially the Technicolor touch. 
Played Tuesday, Wednesday, March 14, 15.—Ralph 
Raspa, State Theatre, Rivesville, W. Va. 


SHE WORE A YELLOW RIBBON: John Wayne, 
Joanne Dru—About the best thing this picture offers 
is the 103 minutes of Technicolor. It’s a long-drawn- 
out affair about the U. S. Cavairy in the 1880’s. Some 
of this picture ig pleasant and entertaining and other 
parts of it are boring and tiresome. The trailer does 
a lot to sell it. Played Sunday, April 2—Pat Fleming, 
Gail Theatre, Round Pond, Ark. 


STRANGE BARGAIN: Jeffrey Lynn, Martha Scott 
(Continued on following page) 
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(Continued from preceding page) 
—Better than average program picture. Doubled with 
“Not Wanted,” it came in for its share of good com- 
ment. Good performances and an above-average pro- 
duction take it out of the routine class. Played Thurs- 
day, Friday, March 23, 24.—William Hayden, Vacaville 
Theatre, Vacaville, Calif. 


STRANGE BARGAIN: Martha Scott, Jeffrey Lynn 
—The few who came out really received a bargain. 
They saw this swell “who-done-it” and “Savage Splen- 
dor.” Played Tuesday, Wednesday, March 14, 15.— 
Ralph Raspa, State Theatre, Rivesville, W. Va. 


TARZAN’S DESERT MYSTERY: Johnny Weiss- 
muller, Johnny Sheffield—Tarzan always pleases. No 
doubt business would have been much better if the 
miners were working. All the Tarzan films should be 
reissued, for they move and please. Played Sunday, 
Monday, Maarch 12, 13.—Ralph Raspa, State Theatre, 
Rivesville, W. Va. 


TRAIL STREET: Randolph Scott, Robert Ryan— 
Another routine horse opera with a fair amount of 
action. Scott is popular despite his wooden-faced per- 
formances. Played Thursday, Friday, February 23. 
2%4.—L. F. Adams, Tapline Theatre, Ras El Misha’ab, 
Saudi Arabia. 


Screen Guild 


JUNGLE GODDESS: George Reeves—They like this 
type of picture. Kids turned out well for our mat- 
inees. Played Saturday, April 1—Harland Rankin, 
Plaza Theatre, Tilbury, Ontario, Can. 


ROAD TO THE BIGHOUSE, THE: John Shelton, 
Big Boy Williams—This is a little different than most 
prison films. Even with a color Western co-feature, 
it flopped. is seems to be the rule this year. 
Played Friday, Saturday, March 10, 11.—Ralph Raspa, 
State Theatre, Rivesville, W. Va. 


Twentieth Century-Fox 


YOU’RE MY EVERYTHING: Dan Dailey, Anne 
Baxter—This lovely Technicolor film with the comedy 
and dance routines of Dan Dailey insured the success 
of this program. ge Sunday, Monday, Tuesday, 
February 5-7.—N. W. Huston, Liberty Theatre, Colum- 


bus, Kan. 


United Artists 


KISS FOR CORLISS, A: Shirley Temple, David 
Niven—Pitiful is the word for this attempt at comedy. 
It rehashes, and none too well, all the situations of 
“Kiss and Tell” without catching any of its humor. 
Shirley Temple still isn’t an actress and the rest of 
the cast seem genuinely embarrassed by it all. There 
is just nothing in it, including potential box office. 
Played Sunday, Monday, March 19, 20.—William Hay- 
den, Vacaville Theatre, Vacaville, Calif. 


Universal 


ABBOTT & COSTELLO MEET THE KILLER: 
Abbott & Costello—This one seemed to meet the ap- 
proval of Abbott & Costello fans here. Some of the 
ghostly scenes caused many a chuckle from the patrons, 
especially the colored people, who strangely enough, 








Short Product in 


NEW YORK—Week of Apr. 10 


ASTOR: The Grasshopper and the Ant 
RKO Radio 
Feature: The Golden Twenties........ RKO Radio 


CAPITOL: The Uninvited Pest.........MGM 
TRO Wrong BOR. «<0. 6.00 000556550000 0:0 
Feature: The Reformer and the Redhead. ... MGM 


CRITERION: Candyland .......... Universal 
Women of Tomorrow.......... Warner Bros. 
Femtanss Love S8appy. ...... 5.66. cscsscvess UA 


GLOBE: Sporting World .......Warner Bros. 
Strife With Father............ Warner Bros. 
Feature: City Lights UA 
MAYFAIR: Sporting World.....Warner Bros. 
Double Chaser ...............Warner Bros. 
Feature: Guilty of Treason............ Eagle Lion 
PARAMOUNT: Tarts and Flowers.Paramount 
Feature: Riding High................ Paramount 
RIVOLI: Walking in the Park......Paramount 
You Can Make a Million (This Is America) 
RKO Radio 
Feature: Comanche Territory...........Universal 
ROXY: Just a Little Bull... .20th Century-Fox 
Action With a Rod & Reel. .20th Century-Fox 


First Run Houses 


Green Gold ................United Nations 
Feature: Cheaper by the Dozen. .20th Century-Fo, 


STRAND: Big House Bunny.....Warner Bros, 
Danger Is My Business.........Warner Bros, 
That's Bully ..................Warner Bros, 
Feature: The Damned Don't Cry..... Warner Bros, 


CHICAGO—Week of Apr. 10 


GRAND: Mickey's Delayed Date. ..RKO Radio 
Audition for August....... seeee+RKO Radio 


PUN: NUROON cos. . «coe cneewas saan Universal 


ORIENTAL: Shooting the Rapids 
20th Century-Fox 
Feature: A Woman of Distinction....... Columbia 


ROOSEVELT: Gym-Jam ..........Paramount 
That's Buily .................Warner Bros, 
Feature: The Yellow Cab Man............. MGM 


STATE LAKE: The Scarlet Pumpernickel 
Warner Bros, 


Feature: Perfect Strangers ...... ...Warner Bros, 


WOODS: The Orphan Duck.20th Century-Fox 
Parade of the Relays..........++++++ Dezel 
Feature: Cheaper by the Dozen. .20th Century-Fox 


———— NSN 


get a big kick out of scary pictures. This picture 
should be funny enough to please small town trade. 
Played Sunday, Monday, March 26, 27.—Pat Fleming, 
Gail Theatre, Round Pond, Ark. 


BAGDAD: Maureen O’Hara, Vincent Price—A col- 
orful picture with a flimsy plot. Certainly does not 
deserve best playing time. In fact, we are sorry that 
we played it at all. Played Sunday, Monday, hse: 
26, wee Brothers, Idle Hour Theatre, Hard- 
wick, a 


LIVE TODAY FOR TOMORROW: Frederic March, 
Florence Eldridge—This was appreciated more by rea- 
son of its dealing with the very timely topic of ‘mercy 
killing.” Two such cases being in the news, it was 
interesting to compare argument and decisions. (Film 
also known as “An Act of Murder.”’) Played Mon- 
day, Tuesday, February 20, 21.—L. F. Adams, Tapline 
Theatre, Ras E] Misha’ab, Saudi Arabia. 


ONCE MORE, MY DARLING: Robert Montgom- 
ery, Ann Blyth—This was enjoyed by all hands. Per- 
haps it proves that a talented actor can make a better 
picture when he has charge of its direction. Played 
Thursday, Friday, February 16, 17.—L. Adams, 
Tapline Theatre, Ras El Misha’ab, Saudi Arabia. 


SWORD IN THE DESERT: Dana Andrews, Marta 
Toren—Good trailer, good entertainment, good com- 
ments, but no business. It’s a war picture and a 
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A POWERFUL AND 
REVERENT PICTURE! 


M. C. Torres presents 


“THE SINNER 
OF MAGDALA” 


{The Story of Christ and Mary Magdalena) 


with Medea de Novara 
and cast of thousands 


Two Years in the Making 





The Story of a Devotion Unparalleled 
in the History of Human Experience 
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@ LUxemburg 2-1700 








40 


love story concerning the British-Jewish situation. It 
appeared that the British were the villains. There. 
fore, I wouldn’t recommend it in British countries, 
Played Sunday, Monday, March 19, 20.—Ralph Raspa, 
State Theatre, Rivesville, W. Va. 


Warner Bros. 


ALWAYS LEAVE THEM LAUGHING: Milton 
Berle, Ruth Roman—Milton Berle all the way. My 
patrons were definitely bored. Has music and comedy, 
but you will have to like Berle to like the show. Bus- 
iness below average. Played eon Monday, March 
5, 6.—Ralph Raspa, State Theatre, Rivesville, W. Va. 


GIRL FROM JONES BEACH, THE: Ronald Rea- 


gan, Virginia Mayo—Nice business on this sprightly, 
spicy romantic drama. Played Sunday, Monda ‘ues- 
day, February 26-28.—N. W. Huston, Liberty eatre, 


Columbus, Kan. 


HOMICIDE: Robert Douglas, Helen Westcott—This 
was not too bad a “who-done-it” picture. Good for 
double-billing.—Harland Rankin, Plaza Theatre, Til- 
bury, Ontario, Canada. 


LOOK FOR THE SILVER LINING: Ray Bolger, 
June Haver—This is truly a lovely picture. € 
looked for i but our roads were the worst 
in a year. ud to the axle, so business was out. 
Played Monday, Tuesday, Wednesday, March 27-29,— 
Harland Rankin, Plaza Theatre, Tilbury, Ontario, Can. 


Shorts 
Metro-Goldwyn-Mayer 


LITTLE QUACKER: Tom & Jerry—A cat steals a 
duck egg and a pack of quack trouble hatches out. 
= good.—Pat Fleming, Gail Theatre, Round Pond, 

rk. 


Paramount 


HOUSE TRICKS: Popeye — Another good Popeye 
cartoon.—Pat Fleming, Gail Theatre, Round Pond, Ark. 


RKO Radio 


HOODOO: A very entertaining short that holds the 
interest of the crowd and keeps them quiet.—Melvin 
Edel, State Theatre, Centralia, Ill, 


Warner Bros. 


SINGING DUDE: Dennis Morgan, Fuzzy Knight— 
It’s only 20 minutes but worthy of a co-feature spot. 
This is the way all two-reelers should be made. s 
is also the way reissue shorts should be chosen. Tech- 
nicolor, music, action and stars.—Ralph Raspa, State 
Theatre, Rivesville, W. Va. 
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Ignore Law 
Violations. 


FCC Asked 


Washington Bureau 

Six motion picture companies, and other 
interested parties, have urged the Federai 
Communications Commission not to adopt a 
policy that would bar film companies and 
other concerns found guilty of anti-trust 
law violations from the radio and television 
fields. 

The briefs were filed in connection with 
commission proceedings to determine an 
over-all policy on granting radio and tele- 
vision licenses to firms found guilty of vio- 
lating Federal laws other than the Com- 
munications Act. Oral arguments are to be 
held April 24. 

Film companies that have filed with the 
FCC included Twentieth Century-Fox, 
United Paramount Theatres, Paramount 
Pictures Corp., Warner Brothers, Loew’s 
and Schine Chain Theatres along with CBS, 
RCA, DuMont, General Electric, Westing- 
house, and others. 

Most of the briefs make the satne general 
points: that there should be no general pol- 
icy but that the FCC should merely consider 
violations in each individual case as one of 
many character qualifications of the appli- 
cant; that the true test should be the proved 
service records of the film companies operat- 
ing radio and television stations during the 
past years, and that civil anti-trust suits are 
remedial and not punitive in nature. The 
point is made that such suits deal with com- 
plex economic situations and that no crimi- 
nal taint attaches to guilt. 

Paramount emphasized that even if the 
Paramount case had put any blemish on its 
record—which it denied—its consent decree 
took care of that. The decree destroyed the 
“industrial structure” which gave rise to the 
suit, Paramount argued. The company 
pointed out that there was no possibility that 
“such discontinued activities in a field ex- 
traneous to radio communication, have any 
proximate relationship to Paramount’s qual- 
ifications for broadcasting licenses.” 

The FCC has been granting 20th-Fox, 
Paramount and other firms operating in the 
radio and television field only short-term 
temporary renewals of their licenses pending 
the over-all policy decision. Last week 20th- 
Fox was informed that its theatre television 
licenses would be extended only on a 30- 
day basis. 


Studio Employment Figures 
Rise During February 


Hollywood studio employment figures in- 
creased slightly in February over the Janu- 
ary level, the index for the former month 
listed at 67.1 compared to January’s 66.2. 
In February 1949, the reading was 63.9, 
with 1940’s average pegged at 100. February 
average earnings were $95.52 compared to 
$94.32 weekly in January. 
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IN NEWSREELS 


MOVIETONE NEWS—Vol. 33, No. 29—Names in the 
News: Harry Bridges, Harold Lloyd, William Green, 
hae Everett, Danny Kaye. Australian flood. Paris 
oan onoee. Circus. 

NEWS—Vol. 33, No. 30—Easter in 
~. ang York, Hollywood. Communists riot in 
Paris. Canadian warships in New York. Flying 
auto. Masters Golf. High stunting. Aquamaniacs. 

NEWS OF THE DAY—Vol. 21, No. 263—Harry 
Bridges guilty. Washington’s probe of Communists 
in State Department. Sudanese chieftains welcome 
France’s minister. Spring at the zoo. Electronic 
fishing. Acrobatics. 

NEWS OF THE DAY—Vol. 21, No. 264—Easter serv- 
ices. Paris police battles Reds. Spain celebrates 


Copper mines in the Andes. 
Canadian warships Pim visit to the U. S. Science 
aids fishermen. 
ARAMOUNT NEWS—No. -Costinaniet outbreaks 
Lattimore states his 





peace anniversary. 


in Berlin. Cireus is in town. 
case. Kentucky saasaby Sceview. 
PARAMOUNT No. _67—Copper 
Chile. British jet airliners. Canadian fleet. 
in Paris. Eastern story. Golf. Diving. 


mines in 
Red riot 


TELENEWS DIGEST—Vol. 4, No. 14-B—Holy Week 
in Spain and italy. Berlin: Young German Com- 
munists. Chile: Hawaii: Naval 


Copper Valley. 
rescue. Washington: rshall speaks on ECA an- 
soeeaty. Hague Conference of Defense Ministers. 


TELENEWS DIGEST—Vol. me No. 15-A—Easter in 
Rome. Paris: Rs. ind clash with Reds. Washington: 
Lattimore vs. ee cat of Irish partition 
atrives. Fiori ~ sub! Harlem: Lucky 


Baby contest. 

IVERSAL J ag (ri "oad Roar agama Eat 
o for tots. Germany: gets ‘ee > F.L. 
wing classic. 


chief talks against taxes. 
Artificial ski jpme ie. in Pantani 

UNIVERSAL WS—Vol 23, No. “2—Easter 
Italy, Hedy word, New York. Turtle catch. Shrim 
— in * for orphans. Masters golf online 4 

WARNER. PATHE NEWS—Vol. 21, Fn 68—Brid; es 
found ilty. Communists riot in France. Ber 
East-West zone border clashes. Hague meeting of 
Atlantic Pact nations. Spring fashions from Paris. 
Great American Cities: Honolulu. 

WARNER PA . WS—Nov. 21, No. 69—Easter 
Services, 1950. Irish pickets on arrival of Sir Basil 
Brooke. Hawaii prepares to be 49th State. Jap 
Emperor hailed by crowds. Toys for orphans. Al- 
geria: Marshall plan builds dam. Gold Cup race. 
Masters golf tournament. Great American quiz: 
Washington, D. C. 








Heineman Denies Sale of 
Eagle Lion Films for Video 


William J. Heineman, vice-president in 
charge of distribution for Eagle Lion, this 
week denied as “entirely false and without 
foundation” reports that his company had 
sold films to a Detroit television station. At 
the same time he told the HERALD, however, 
that this did not mean that the station could 
not have obtained old Eagle Lion-produced 
or released product. 

WPTZ, the Philco transmitter in Phila- 
delphia, has announced the acquisition of 
200 feature pictures, made between 1938 and 
1946, from Associated Artists Productions. 
Most of the films are said to be of Mono- 
gram and Eagle Lion origin. 

Mr. Heineman explained it was entirely 
possible for stations. to buy pictures on 
which the rights had expired or which had 
been bought outright by some organization 
specializing in reissue films. He stressed 
that to his knowledge the rights had not ex- 
pired on any of the Eagle Lion films and 
said Eagle Lion as such was not negotiat- 
ing with any television station. 


To Fight "Thief" Ban 

Joseph Burstyn, distributor of “The Bi- 
cycle Thief,” the Italian picture which has 
encountered opposition from both the Pro- 
duction Code Administration and the Mary- 
land State Board of Motion Picture Cen- 
sors, was in Baltimore this week to appeal 
the board’s ruling that the picture could not 
be shown unless two scenes are deleted. 


Technicolor 
I949 Protit 
$2. 334.0863 


A net profit for 1949 of $2,354,083 after 
taxes was reported this week by Dr. Herbert 
T. Kalmus, president and general manager 
of Technicolor, Inc., and its subsidiary, 
Technicolor Motion Picture Corporation. 

Reporting a record volume of business, 
profit and dividends paid for the year ended 
December 31, 1949, Dr. Kalmus said 44 pic- 
tures carried the “Color by Technicolor” 
label during 1949—five more than in 1948, 
which was the previous high mark—and that 
the outlook was for further expansion with 
59 pictures contracted for production in 1950. 

The $2,354,083 net profit, equalling $2.56 
per share, compares to profit of $1,775,834 
in 1948 when earnings per share were $1.93. 
The consolidated net profit before deductions 
for 1949 amounted to $4,815,274. 

“There have been approximately $600,000 
invested in permanent assets during 1949 
which, except for less than $200,000, brings 
to completion the expansion program started 
three years ago,” Dr. Kalmus said. “This 
expansion program will be completed within 
the estimated cost of $3,500,000.” In En- 
gland, the expansion program of Techni- 
color, Limited, the British affiliate, also has 
been completed “except for a few items,” 
according to the report, and Technicolor 
now is investigating the possibilities of con- 
struction of a Technicolor plant in France 
or Italy. 

The Technicolor companies ‘closed the 
year in a very strong liquid position with 
over $6,600,000 in cash and United States 
obligations; over $4,500,000 net quick 
assets; no bank loans; no preferred stock; 
no mortgages; no options on its stock,” Dr. 
Kalmus said. Technicolor terminated a 
credit agreement with the Bank of America 
in August without taking advantage of the 
available funds. 

Technicolor, Limited, will produce more 
features with color by Technicolor during 
1950 than in any previous year and use cf 
the process in European and Indian produc- 
tions may “yield sufficient new business to 
replace the declining activities of British- 
owned producing companies,’ Dr. Kalmus 
said. 


100-House Opening 


Set for "Splendor" 


RKO Radio’s “Savage Splendor” opened 
last Monday in more than 100 situations in 
the New York and New Jersey areas in- 
cluding the entire RKO Metropolitan Cir- 
cuit. Circuits participating include Skouras, 
Fabian, Brandt, Loew’s, Reade, Randforce, 
Publix, St. Cloud, Warner, Century and 
Prudential. At the same time “Savage 
Splendor” will be shown in all RKO neigh- 
borhood theatres in Manhattan, Bronx, 
Brooklyn, Queens, Long Island, Westches- 
ter and New Jersey. 
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An International Association of Motion Picture Showmen — Walter Brooks 


Director 


Lvery Town JS Proud Of Its Own 


EN CARTER, manager of the Madi- 
K son theatre, Richmond, Kentucky, sub- 

mits his campaign for a “Miss Valen- 
tine” contest, as his entry in the Quigley 
Awards competition for the first quarter. 
And we are glad to give it special attention 
because it typifies the kind and quality of 
community relations and good publicity 
which can accrue to a theatre through such 
local contests. 


Richmond is a town of 7,335 population, 
and it is our point that the small towns can 
do exceedingly well with accent on beauty, 
where every contender is known to a wide 
circle of friends and patrons. In this situa- 
tion, six high schools each picked their own 
candidate, and the Madison County Post 
ran these pictures on the front page, causing 
no end of local interest and excitement. 
Richmond merchants put up a capital prize, 
and $350 in merchandise, which resulted in 
18 special window displays. 


The thing adds up to so much that is good 
for the local theatre, in good will and in 
drawing power at the box office, that we 
urge Round Table members to make plans 
now for an event of this nature during 
Spring or Summer. The young folks enjoy 
it, and their parents take part in the com- 
petition, seeking the support of family and 
friends for their favorites. 


In our book, the old master in this special 
form of exploitation is Larry Woodin, man- 
ager of the Arcadia theatre, Wellsboro, Pa. 
In his town of 3,500 population, he marshals 
a street parade that we’ve never seen 
equalled, including 22 high school bands, and 
25 elaborate floats in line, with fifty (count 
‘em, fifty) girls from the County, contend- 
ing for the honor of Laurel Queen. Larry 
does it all himself, without help from out- 
side sources, and he stages a show that 
brings 25,000 people into his town for the 
day, fills his two theatres to capacity, and 
results in a finely-dressed banquet, two or 
three local square dances, and excitement 
enough to get into city newspapers miles 
away from his Pennsylvania town. 








ACCENT ON YOUTH 


We've just returned from Front Royal, 
Virginia, where we witnessed the world pre- 
miere of the Paramount picture "Riding 
High" with Bing Crosby in person and fifty 
newspaper, tradepress and radio people as 
guests. But the basic reason for having the 
premiere in this Shenandoah Valley town 
is what interests us at this moment. It was 
a municipal holiday, and a tri-county fund 
raising event for Front Royal's new athletic 
field, properly named the "Bing Crosb 
Stadium" since Bing contributed to it both 
physically and financially. 

Full reports of this event were contained 
in the news pages of the Herald, and will 
be supplemented by other pictures in the 
Round Table. The event had the bene- 
fit of a lot of boosting from powerful 
sources, but with accent on youth, and on 
community relations that can be done as 
well in any small town. 

The evidence of good will for motion 
pictures and the demonstration that "Mov- 
ies Are Better Than Ever," was never 
driven home more effectively than in this 
instance. Front Royal folks saw film indus- 
try at first hand, and came to know that 
it consisted of a quite human sort of dele- 
gation who enjoyed their hospitality, liked 
their town, and were willing to help con- 
structively for community benefits. 











National Family Week is to be ob- 

served from May 7th through the 
14th by churches and affiliated organizations, 
and it offers a splendid chance for managers 
to improve their community relations in a 
natural and logical manner. The family is 
the basis of your patronage, and consequent- 
ly your selling approach to the famiu'y lasts 
through the year. The central theme this 
year is sponsored by the International Coun- 
cil of Religious Education, which represents 
90 per cent of Protestant church membership. 


The judges in the first quarter, ex- 
amining the entries for the Quigley 
Awards announced in this issue, could not 
determine a winner of the special “Brother- 
hood Week” award for the very good reason 
that there wasn’t an entry substantial enough 
to be judged. We had a scattering of bits 
and pieces, but nothing resembling a cam- 
paign such as those entered for showman- 
ship. The exhibits this year were not as 
good as last, although more showmen were 
actively participating. It was just that local 
activity didn’t reach campaign dimensions. 
In the absence of a greater selection, we 
arbitrarily grant the special “Brotherhood 
Week” award for 1950 to Ed. Pyne, man- 
ager of the RKO Keith’s 105th Street thea- 
tre, Cleveland, Ohio, who turned in 85 new 
members for the National Conference of 
Christians and Jews, and who handled his 
campaign well, from news reports, even 
though he didn’t put it in a book. At that, 
probably the best step forward for “Brother- 
hood Week” and the National Conference, 
would be to have every working manager 
do as well, getting members at $1.00 each. 
We believe the handling of “Brotherhood 
Week” needs better materials, for instance, 
24-sheet posters that can be used on spon- 
sored boards by local merchants, 


MN 
q Warner Brothers have issued a press 
sheet on their new short film, 


“Women of Tomorrow,” which calls for 
extra praise in this department, and extra 
effort from Round Table members. The 
film is far and away superior to most of its 
class, and the presentation of professional 
advertising and exploitation is strictly news. 
It provides the finest sort of cooperation 
with your local Girl Scout organization, for 
this is their national story, well told. We 
urge all managers in the field to ask for a 
copy of this excellent press sheet and put it 
into use, in your own situation, for com- 
munity benefits. —Walter Brooks 
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Publicity Keys 
The Campaign 


If you say the secret 
word on the walkie-talkie, 
it means free admission 
to the Paramount theatre 
on Broadway, where 
"Captain Carey’ is the 
attraction and a military 
escort prowls the lobby 
front on the look-out for 
potential patrons. 


Alice Gorham devised 
this colossal "Key To The 
City,"’ as exploitation for 
a picture of the same 
name, and here you see 
an attractive employee 
with manager Gil Green, 
of the Michigan theatre, 
Detroit, and Charley 
Dietz, Metro exploiteer. 


James A. Carey, manager of 
the Hiway theatre, York, Pa., 
stands by while the mayor 
presents the first veteran's bonus 
check paid in the community. 


Paul Gould's good-looking 
ballyhoo for the Capitol theatre 
on Broadway, was sworn not to 
turn around at wolf calls, under 
penalty of giving away tickets. 


Abe Ludacer submits his attrac- 
tive display at Loew's Valentine 
and Esquire theatres, Toledo. 
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Capitol Calls 
‘Yellow Cab” 
With Vigor 


Paula Gould, publicist for the Capitol the- 
atre, on Broadway, reports her campaign for 
“The Yellow Cab Man,” which has more 
vim and vigor than we've seen in any ex- 
ploitation in the recent past. For the open- 
ing day she staged a parade of forty Yellow 
Cabs, each containing four pretty girls car- 
rying horns and balloons and the entire con- 
tingent—160 of them—were guests at the 
first matinee. This tied up traffic in the 
Times Square area. 

As if that were not enough, there was a 
160-piece (no error, one hundred and sixty 
pieces) Boys and Girls Band, waiting out- 
side the theatre, who welcomed the taxicab 
arrival with a great rolling of drums and 
flourishes. It was the most rousing affair 
Broadway had seen in a long while. The 
parade in its entirety was seen throughout 
the length and breadth of Times Square, 
from 54th to 42nd Street. And where did 
they all come from? 

That’s the best part of the story. The 160 
girls were all from the Academy of the 
Sacred Heart of Mary, and the 160-piece 
Boys and Girls Band from the Church of 
the Guardian Angel. A lot of nice young 
people having fun and enjoying a free show, 
with a certain eye towards publicity, on a 
cost-free basis. Paula Gould and the Capitol 
staff are grateful for the cooperation. 

In addition, 270 Yellow Cab drivers dis- 
tributed 5,000 Red Skelton heralds to their 
passengers, throughout the city. A pretty 
model paraded Broadway, daring the young 
male to make her turn around, and when 
she did respond to a relentless whistle, she 
gave out with guest tickets. We regret to 
say that in spite of instructions not to turn 
around, she passed out plenty of tickets. But 
it was all good publicity. 


Student Discount in Hi-Y 

Myron Thalman, manager of the Roxy 
theatre, Kansas City, Mo., contacted the 
presidents of all local Hi-Y school clubs, of 
which there are about thirty, and offered 
them a student discount card, good for re- 
duced admission to their members. Students 
cooperated by making their own posters at 
art classes, and posting them on school 
premises. Clubs profited by the sale of 
tickets through a percentage deal. 
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AFTER SEEING THS PICTURE. ' Tene WIT US Tia 
“Movies are BETTER than ever/* 


The Boyd theatres in Easton and Allentown, 
Pa., ran this simple but effective display for 
"Cheaper By The Dozen," which makes the 
most of production stills and selling approach. 








Walkie-Talkie in Detroit 

Gil Green, manager of the Michigan the- 
atre, Detroit, placed an outsized “walkie- 
talkie” exhibit, technically described as 
SCR-300, in the lobby of the theatre as ex- 
ploitation for “Captain Carey, U.S.A.” Pa- 
trons asked and received answers to their 
questions directed to Alan Ladd. 





Bonus Check 
Pays Double 


J. A. Carey, manager of the Hiway the- 
atre, York, Pa., conjured up his own ver- 
sion of the daily double when he made a 
municipal event of the receipt of the first 
veteran’s bonus check in Pennsylvania and 
its payment to a local veteran. We would 
hardly believe it if we didn’t see the pic- 
tures which prove that there were bands out, 
and majorettes on stage, and the Mayor 
presiding, with additional blessings from 
Governor Duff, who was similarly inspired. 

As the first a series of veteran’s bonus 
checks, to stimulate business in York, it is 
easy to see just why the theatre man de- 
cided to lead the parade, for it means much 
to local merchants, and particularly to local 
veterans, who will be persuaded to spend 
their cash on the box office line. The event 
really became something out of the ordinary, 
and with reason, for how often does a parade 
also mean money in the bank for local folks 
to spend at the movies? The Mayor of 
York had lots of praise for the local theatre 
‘manager. 


Filmack Makes Trailers 
"Better Than Ever" 


Irving Mack, not to be caught off-base, 
and especially since we greeted him at the 
Fox Showmanship meeting at the Drake 
Hotel in Chicago, has created a special 
trailer of the kind and quality he excels 
in, to expound and sell the showmanship 
slogan, “Movies Are Better Than Ever.” 
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Folks along Broadway, in the home offices and with the trade press, have long been de- 
lighted with Si Seadler's memorandums, which are illustrated with informal sketches, mostly 
poses of a smart young fellow with a charming manner and a nice sense of humor. It is 
rumored that these chits offer a self-portrait of the popular M-G-M advertising executive. 
Therefore readers of metropolitan newspapers are all the more interested in the current 
Capito! theatre campaign, in which this same ethereal character is evident. Si likes motion 
pictures, and his style is equally well liked by many people in this business. 
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CASAMASSINE 


Discussion, which will be resumed next 
week on the Round Table editorial page, 
arose in the first quarterly judging for the 
Quigley Awards, in which Rocque Casa- 
massine, manager of the RKO Regent 
theatre, in New York’s Harlem, was ad- 
judged a winner in a top situation; and 
Herb Graefe, manager of the Door theatre, 
Sturgeon Bay, Wisc., was named an equiv- 
alent winner in a small situation. The 
discussion which goes on is whether or not 
the RKO Regent is properly a large situa- 
tion; there’s no argument about Sturgeon 
Bay, where 5,439 citizens make up the ac- 
credited population. 

Again, as always, in a quarterly judging 
for the Quigley Awards, the runners-up are 
very close to the winners, and the winners 
are again unanimous with the threé judges. 
That may sound paradoxical, but we observe, 
over many months, that the judges agree 
unanimously on the winners, and fight as 
bitterly about the runners-up every time this 
event is staged in the Round Table office. 

It’s uncanny, as Charlie Hacker, adminis- 
trative assistant at the Radio City Music 
Hall, and 1947 Quigley Award winner, ob- 
served, as he compared his secret ballot, 
after the polls were closed, with that of 
Charley Simonelli, exploitation manager for 
Universal-International Pictures—neither of 
whom had met previously—how true to 
form their ballots ran, in agreement. 

Therefore, it becomes necessary once 
more to list the Scroll of Honor winners in 
alphabetical order. Most of them were with- 
in a hair’s breadth of winning top honors. 

Larry Caplane, Brandeis, Omaha, 

Neb. 
Ken Carter, Madison, Richmond, Ky. 
Tiff Cook, Capitol, Toronto, Can. 


Charles Doctor, Capitol, Vancouver, 
Can. 

P. E. McCoy, Miller, Augusta, Ga. 

Millard Ochs, Strand, Akron, O. 

Delmar Sherrill, Playhouse, Statesville, 

N. C. 

G. R. (Jerry) Keyser, foreign publicity 
manager for Warner Brothers, and head 
of the foreign publicity manager’s local as- 
sociation for 1950, judged the entries from 
abroad, and picked our Quigley Award con- 
tender G. Leopold, manager of the Ritz 
cinema, Market Harborough, England, for 
the Overseas Quigley Award in this quar- 
ter. Jerry says he is going to expound, to 
his association, on the need of more and bet- 
ter entries from overseas. 

We thank our judges, as usual, and wish 
to explain to Round Table members: These 
are members of a permanent panel of judges, 
provided as a background for the Quigley 
Awards in the problem of deciding winners. 
All have come up from the ranks, and all 
have been in your spot in their time. 
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AND GRAEFE 
WIN IN FIRST QUARTER 
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Charles Simonelli, exploitation manager for Universal-International Pictures, and the 
youngest ever to hold his title in any home office in New York, at left, with Charles 
Hacker, administrative assistant to G. S. Eyssell, president of Rockefeller Center and 
Radio City Music Hall, who was a Quigley Award winner in 1947, and G. R. (Jerry) Keyser, 
foreign publicity manager for Warner Brothers International Corp., examining entries in the 


first quarter for the Quigley Awards competition. 


To them, our thanks for an honest 


verdict, gained largely through strenuous physical effort against time, on a busy business day. 








Ist Quarter Citation Winners 


JAMES M. ARCHER 
La Scala 
Glasgow, Scotland 


JEROME BAKER 
Coliseum, New York 


HUGH S. BORLAND 
Louis, Chicago, Ill. 


RUSSELL A. BOVIM 
State, St. Louis, Mo. 


JOSEPH BOYLE 
Poli, Norwich, Conn. 


J. S. BROOKE 
Empire, Cardiff, Wales 


BILL BROWN 
Poli-Bijou 
New Haven, Conn. 


W. D. BUTLER 
Lyric, Salt Lake City 


S. CONSTANTINE 


Downer, Milwaukee 


TED DAVIDSON 
State, Lima, O. 


J. DiBENEDETTO 
Broad, Columbus, O. 


HUDSON EDWARDS 


Lucas, Savannah, Ga. 


LESLIE A. EDWARDS 
Ritz, Billericay, Eng. 


BILL ELDER 
Penn, Pittsburgh, Pa. 


DELMAR C, FOX 
Fox 

Pincher Creek, Can. 
JACK FOXE 
Capitol 
Washington, D. C. 


SAM GILMAN 
Loew's Harrisburg, Pa. 


KENNETH A. HALL 


Savoy 
Wolverhampton, Eng. 
J. E. JONES 

Palace, Cincinnati, O. 
MOLLIE KATZ 


Palace, Meriden, Conn. 


WILLIAM KNAUSS 
Park . 
Morristown, N. J. 


RALPH LANTERMAN 
Community 
Morristown, N. J. 


STEVE McMANUS . . 
Odeon, 
Ft. William, Can. 


TOM MARTIN 
State, Minneapolis 


SAUL MENICK 
National 

Washington, D. C. 

AL MESKIS 

Egyptian 

Milwaukee, Wis. 
MAX MINK 

Palace, Cleveland, O. 
E. G. PIKE 

Odeon 
Southend-on-Sea, Eng. 
LESTER POLLOCK 
Loew's, Rochester, N. Y. 
H. RANDALL 

Odeon, Luton, Eng. 
H. W. REISINGER 
Loew's, Dayton, O. 
MARTIN ROSEN 
Fordham, New York 


MORRIS ROSENTHAL 
Poli, New Haven, Conn. 


MURRAY SHARF 
Loew's, Newark, N. J. 


TED E. SHEAHAN 
Palace, Wichita, Kans. 


HARRY SHREIBER 
Palace, Columbus, O. 
HARRY SIMONS, JR. 
Grand, Columbus, O. 
DOUGLAS SMITH 
Casino, Halifax, Can. 
JOE SOMMERS 
Carlton 

Red Bank, N. J. 
PAUL TOWNSEND 
Midwest 

Oklahoma City, Okla. 
RALPH L. TULLY 
State, Portland, Me. 


DAVID B. WILLIAMS 
Blue Hall, London, Eng. 


NATE WISE 
Capitol, Cincinnati 


ZEVA TOVAN 
Orpheum, St. Louis, Mo. 
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Excellent Cooperative Pages 
For "Jolson Sings Again" 


Paul Loveall, manager of the Variety 
theatre, Martin, Tennessee, submits an ex- 
cellent double-truck cooperative newspaper 
advertisement which he obtained for “Jolson 
Sings Again” in the Weakley County Press 
containing a generous center-double column 
ad for the picture, cost-free to the theatre. 
He also displays a striking three-color cir- 
cus herald, and a special issue of his regular 
program, making good use of the “trade- 
mark” Jolson pose. A local by-liner wrote 
up the exploitation campaign in his column. 


Madison, Wisc., Theatre 
Really Works Overtime 


Hugh Flannery, manager of the Orpheum 
theatre, Madison, Wis., provided a full day 
of entertainment for his patrons on a recent 
Saturday. The theatre, which ordinarily 
operates only for matinee and evening per- 
formances, started at 8:30 a.m. and didn’t 
finish until 2:45 a.m. Sunday morning. The 
day began with a children’s show, sponsored 
by the Parent-Teachers. Then the regular 
matinee, plus a sneak preview, and to follow 
the regular schedule, a midnight stage show 
an addition to the picture program. 


K. C. Drive-Ins Advertising 
"See Stars Under the Stars" 


Jack Braunagle, manager of drive-in op- 
erations for Commonwealth theatres, Kan- 
sas City, sends samples of his opening cam- 
paigns for the Lawrence Drive-in and 
others of the circuit in his area. An over- 
sized tag was attached to cars, each bear- 
ing a lucky number, good at the gate. A 
very attractive program was also distributed, 
to inaugurate the new season, with the slo- 
gans “Your Car Is Your Theatre” and “See 
the Stars Under the Stars” as fine entertain- 
ment for the whole family. 
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Selling Approach 


CHEAPER BY THE DOZEN—20th Cen- 
tury-Fox. The greatest performance by one 
man in fact or fiction. “In this, my greatest 
performance, | was not entirely alone," 
says Belvedere. Reading from laugh to 
riot, it's the story of a fabulous family who 
proved that “it's cheaper by the dozen." 
Fans who liked "Sitting Pretty’’ and "Mr. 
Belvedere Goes to College’ will enjoy 
Clifton Webb as the new father of his 
country. 24-sheet is excellent for cut-out 
display of the family, with Belvedere in the 
middle. Same theme is found in the herald 
and in newspaper ad mat No. 400 or in 
publicity mat No. 4A, which you should 
check. You can make a good ad of it. The 
assortment of newspaper ads is excellent 
and varied as to size and style. A set of 
teasers, especially No. 310, will serve you 
well. Some of the newspaper ad mats are 
too crowded with type and detail for good 
selling approach. A floating ad mat No. 
SP-3X, contains some bits and pieces you 
may find useful. But concentrate on the 
one theme, the family in group pictures, as 
your campaign idea. It's a trademark for 
this- attraction. Pressbook offers extra 
pages of excellent merchant tie-ups based 
on the title slogan, "Cheaper by the 
Dozen,"' which should result in good co- 
operative newspaper advertising and good 
window displays. W. T. Grant stores have 
started the ball roiling with a co-op cam- 
paign which points the way. Many other 
stores will follow this leader in offering 
goods ‘cheaper by the dozen." Of course, 
it's a natural to look for families with twelve 
children, and no harm in looking, for the 
publicity. If you do find one, spread your- 
self to fit them up with plenty of gifts in 
dozen lots, from cooperative merchants. 
Clifton Webb does a dance step, the 
Toddle, which offers exploitation tieups 
with Arthur Murray Dance studios through- 
out the country. There are songs to create 
music shop and disc-jockey tieups. The 
herald keys your campaign. 


THE YELLOW CAB MAN—Metro-Gold- 
wyn-Mayer. Ride and read with Red 
Skelton, who IS "The Yellow Cab Man." 
More laughs than you can count on your 
laugh meter. Red's an inventor of gags 
and gadgets. A wacky taxi hackie in a 
riot on wheels. Gloria DeHaven gets a lift, 
and so will you. There's a laugh a minute 
in this joy ride. 24-sheet will make cut-outs 
for lobby and marquee display, and so will 
the 6-sheet. You can do something com- 
bining these into front display. There's no 
herald, but you print your own with over- 
sized ad mat No. 406, which is best in the 
book, but too big if you have to buy news- 
paper space for it. You can find similar 
and smaller mats in two- and three-column 
width. The small sizes, for directory and 
program use, are okey, and not as cluttered 
with type as some. Capitol theatre, on 
Broadway, copied the 24-sheet cut-out of 
girl by using a live model on the street, 
who gave out guest tickets to those who 
made her turn around with wolf whistles. 
Gags and gadgets in the picture suggest 
other gags and gadgets you can maneuver 
as lobby display or exploitation. The 
Skelton figure from the .24-sheet stands 
alone as lobby display. Cab driver and 
girl, as street ballyhoo, suggested, with 
phony photographer taking pictures at 
frequent stops in business area. Fake 
traffic summons is a good gag with ''Yellow 
Cab Man." And you should get some fine 
cooperation from local cabbies. If you 
have a Yellow Cab line in your town, get 
them out on parade for the opening day, 
and dicker for free rides to the theatre, 
or to patrons whom the cabbie believes are 
his best customers. Pressbook lists an even 
dozen Yellow Cab stunts for local use. 
There is also a folder idea, printed with 
mat No. 8XA, which you can vary to suit 
yourself. You can buy tin taxi whistles at 
$4 ver 100 or $15 per 1000, to give out, 
in a cooperative ad stunt with local cab 
company (illustrated in the pressbook). 








Devises Institutional Ad 

Maurice Drucker sends tear sheets of the 
special institutional advertising which 
Loew’s State theatre, Providence, is placing 
on the amusement page of the Evening Bul- 
letin, under the headline, “Motion Pictures 
Are the Finest Entertainment Ever De- 
vised by Man.” Ad lists coming attractions 
from all sources and was paid for entirely 
by Loew’s theatres. 
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t NOW SPECIALIZING 
IN REFRESHMENT | 
SERVICE FOR 


RIVE-IN THEATRES 


Milk Company Goes Co-Op 

Jimmie Thames, advertising and publicity 
director for Robb and Rowley theatres, Lit- 
tle Rock, Ark., submits tear sheets with 
space sponsored by a local dairy company. 
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PERFORMANCE .... always 





n the matter of making profits 
for retailers generally, Coca-Cola always gives a star 
performance. In the matter of making profits for 
exhibitors, Coca-Cola is outstanding in thousands of 
theaters. If you do not include Coca-Cola as a regular 
attraction at your house, it will pay you to get all the 
details. No obligation, of course. Just write to The 
Coca-Cola Company, P. O. Box 1734, Atlanta, Georgia. 





FREE— 
THEATRE SALES 


SER VICE 






Want information about any product named 
in this issue? Or about any other merchandise, 
machine or selling equipment? Just name the 
product or use the index number of the items 
you are interested in on the card below. No 


postage is necessary. 





















SALES ITEMS SALES EQUIPMENT 
Inquiry No, _ Inquiry 

1. Biscuits 0. Butter Dispenser 

3. Books 2. Counters or Showcases 
5. Candy 4. Popping Oil 

7. Cigarettes 6. Drink Dispensers — Manual 
9. Coffee 8. Popcorn Machines 

ll. Cookies 10. Popcorn Scoops 

13. Corn Twisters 12. Vending Carts 

15. Frozen Custard 14. Popcorn Boxes 

17. Gum 16. Trailer Stands 

19. Ice Cream Vending Machines For: 
21. Novelties 18. Biscuits 
23. Nuts 20. Candy 
25. Popcorn 22. Coffee 
27. Potato Chips 24. Soft Drinks 
29. Pretzels 26. Gum 
31. Sodas 28. Ice Cream 
33. Soft Drinks — Bottle 30. Nuts 
35. Soft Drinks — Syrup 32. Popcorn 


For further information concerning products referred 
to on this page, write corresponding numbers, and 
your name and address, in spaces provided on the 
postcard attached below, and mail. Card requires 
no addressing or postage. 


Te THEATRE SALES Service Department: 
Please have literature, prices, etc., sent to me as indicated by the following 
reference numbers: 
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THE SALES Merchandise and 
Sales Equipment listed on the pre- 
ceding page is available from 
suppliers whose advertising and 
trade announcements have ap- 






































peared in recent and current issues 
of this service section, including: 


BEVERAGE DISPENSERS 
Anderson & Wagner, Inc., 8701 S. Mettler St., Los Angeles 3, Cal. 
Drincolator Corp., 342 Madison Ave., New York 17. 


BUTTER DISPENSERS 
C. Cretors & Co., 606 W. Cermak Rd., Chicago 16, Ill. 


CANDY 
Henry Heide, Inc., 313 Hudson Street, New York City. 


Lamont, Corliss & Co., 60 Hudson St., New York City. 
Rockwood & Co., 88 Washington Avenue, Brooklyn 5, N. Y. 
Switzer's Licorice Company, 612 No. First Street, St. Louis 2, Mo. 


POPCORN 
Badger Popcorn Company, Waterloo, Wisconsin. 


POPCORN BOXES 
Droll Theatre Supply Co., 925 W. Jackson Bivd., Chicago 7, Ill. 


POPCORN MACHINES 
Manley, Inc., 1920 Wyandotte Street, Kansas City 8, Mo. 


POPPING OIL 
The Best Foods, Inc., | East 43rd Street, New York 17. 
C. F. Simonin's Sons, Inc., 2550 E. Tioga St., Philadelphia, Pa. 


SNOW CONE MACHINES 
Samuel Bert, Post Office Box 7803, Fair Park, Dallas, Texas. 


SOFT DRINKS 
The Coca-Cola Company, 515 Madison Avenue, New York City. 
Canada Dry Ginger Ale, Inc., 100 Park Ave., New York City. 
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QUIGLEY PUBLISHING COMPANY 
ROCKEFELLER CENTER 
1270 SIXTH AVENUE 
NEW YORK 20, N. Y. 
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I'LL GIVE You enough Cola syrup of your selection, Hires Root 


Beer Syrup and Orange Syrup to make 17,500 
drinks] 


I'LL GIVE YOU 17,500 paper cups to serve them in. At 10c a drink, 


your total take will be $1750.00 | 


LL GIVE You a brand new, super deluxe Drincolator three drink 


dispenser that gives ice cold, well-mixed, carbo- 
nated (and non-carbonated) drinks with jet-like 
speed. This amazing, new machine sells 
through ordinary channels for $1185.00 cash ! 


YOU DON'T GIVE ME A PENNY 
OF YOUR OWN MONEY! 


@ When | send you this profitable package, you simply send me at the end of each 
month, the receipts you collect. When | receive $1185.00 (the cost of the Drinco- 
lator) you start keeping the receipts from there on! You make $565 additional profit 
from the original syrup | gave youl 





a you go on making untold thousands of dollars as long as you're in business! 
i oe more, you own the machine — and all the money you make on it — for 
eeps 


“ 4 Also, special Drive-In Model, two drink, 1,000-drink capacity, $685.00; three 
_ drink, 1,500-drink capacity, $785.00, available under the same terms! 


et ibd 


WRITE TODAY. BEFORE I'M PUT AWAY! 
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Send me all information on how | can get my 3 drink Drincolator right away! 
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Send to: DRINCOLATOR CORP., 342 Madison Ave., N. Y. 17, N. Y. 
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The Sensational NEW 3 DRINK DISPENSER Built 
and Engineered for SHOWMEN. 


NOW a 1500-drink capacity, three flavor Drinco- 
lator (2 Carbonated, | Non-Carbonated) that mer- 
chandises and sell thru LIGHT-COLOR-MOTION. 


NOW a high-speed carbonator that can constantly 
produce at the rate of 100 gallons per hour-= 
60 drinks per minute, ONE EVERY SECOND. 


NOW every drink beginning with the first, PER- 
FECTLY CHILLED AND MIXED. Counter high 
42" - 28” deep - 26!/." wide. Dispenses any size 
drink. Fully self-contained, just hook up to water 
and electricity. 


Immediate delivery guaranteed! Get yours now, 
just in time for the big Spring and Summer soft 
drink business! 


drincolator } 


ax / 


“Pays for Itself While It Pays You!" 








Munching at the 


Motor Movtes 


DRIVE-INS and snack-bar refreshments are 
as American as ham and eggs. But how 
these ham and eggs are served to the 
patrons may well determine the amount of 
profit or loss at an outdoor theatre opera- 
tion. 

With spring and renewed drive-in ac- 
tivity arriving simultaneously, the subject 
of refreshment service has come up for 
some serious discussion of late by men who 
have pioneered in that particular field and 
who are now passing on to other exhibitors 
the fruits of their years of experience, in- 
cluding all the obstacles they have had to 
overcome and all the ideas which have met 
with almost instant success. 

Wilfred Paul Smith, a New Jersey drive- 
in operator and former drive-in circuit ex- 
ecutive in charge of operation and con- 
struction, said: “Don't neglect your ‘profi- 
teria’, is the first thing | call to the atten- 
tion of theatre men when they go into the 
drive-in theatre business. | make every ef- 
fort to emphasize this very important funnel 
of income that up until a few years ago 
was the most neglected part of show- 
business." 

Out in Sacramento, Cal., Edward E. 
Vaughan, manager of the El Rancho drive- 
in, urges other exhibitors not to fail to 
promote their refreshment items to the full- 
est extent. He has found that "refresh- 
ment menu reminders" distributed to cars 
upon entering, a public address system 
used two or three times nightly, film trail- 
ers, and special newspaper ads advertising 


The Shawnee drive-in, below, operated by 
the Dickson Circuit, at Shawnee, Kan., show- 
ing the two Drincolator machines and the 
dual orange and grape dispensers. Below 


right is part of the refreshment counter of 
the El Rancho drive-in, Sacramento, Cal. A 
diagram of this theatre's vending equipment 
appears on the opposite page. 


the theatre's services, have helped sales 
immeasurably. 

Jack Braunagle, general manager of 
Commonwealth Theatres, Kansas City, of- 
fered the additional points of cleanliness 
and efficiency by specially-trained person- 
nel as a means of insuring greater sales. 

Mr. Smith elaborated on his suggestions: 
"There are two methods of sales policy to 
consider: one, when the moon is shining, 
the weather clear; second, when the eve- 
ning clouds are filled with rain." 

Because drive-in operation in most parts 
of the country is a seasonal enterprise, he 
said, operators must be especially alert to 
derive every possible revenue every day 
despite weather conditions. Properly op- 
erated, the refreshment stands should do 
at least 43 per cent of the box office gross 
on a clear night and 25 per cent on a wet 
night, with an additional 15 per cent from 
car-to-car vending. 

In those cases where refreshment coun- 
ters are located indoors and are not easily 
accessible to the patrons, drive-in showmen 
must turn to mobile vending units to make 
up for lost sales. 

The open front stand with speakers along 
the canopy permits the patrons who are 
still to be served an opportunity for a full 
view of the screen without losing part of 
the program, Mr. Smith continued. "'In- 
cidently,"" he observed, ‘additional sales 
are made from the patron who is already 
served who can stand near the counter and 
munch to his heart's content. With this 
in mind, he will go back for more." 

Turning to the importance of speed in 
operation and thus creating a greater turn- 
over during rush periods, Mr. Smith made 
several suggestions. ‘‘An attendant be- 
hind the refreshment counter can hold two 
cups of normal size in one hand while turn- 
ing the faucet to allow the flow of a soft 
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PROFIT POINTERS 

Increased sales and greater profits at drive- 
in theatre refreshment stands result only 
from a well-planned and efficiently con- 
trolled operations. This was the gist of the 
drive-in discussion at the recent meeting of 
the Kansas-Missouri Theatre Association in 
Kansas City. 

The meeting arrived at the following 
fundamentals to insure a successful opera- 
tion at the outdoor theatre snack-bars: 

1. Best possible location for the re- 
freshment stand, preferably with an open 
front to provide screen visibility for pa- 
trons at the stand during the hesien 

2. Cafeteria-style serving with eating 
tables away from the serving counters for 
a more rapid turnover. 

3. No bottle drinks; bottles cause a 
storage problem. 

4. Beverage drinks should 
drawn ahead; they may go flat. 

5. Lighting that concentrates on equip- 
ment, and does not disturb patrons a 
ing the show. 

6. Ample space in front of the refresh- 
ment counter so that customers may linger 
while eating, meet their friends, and thus 
return for more items. 

7. Long refreshment breaks annoy pa- 
trons; operations should be geared for 
swift service and minimum break-time. 


not be 





drink with the other hand. If this same 
attendant had a pedal attached to the dis- 
pensing unit, he could then hold two cups 
in each hand and double his sales." 

This same idea is applicable to frank- 
furters cooked in deep fry units. They 
must be lifted out of the grease, then 
picked up with a fork and placed on the 
roll. Time is lost. A foot pedal could 
raise a wire wicket and the frankfurters 
could then be picked directly from the 
wicket with the roll. For popcorn a foot 
pedal could be hooked to a dispensing unit, 
thus eliminating the hand scoop now in use. 

"Don't lose sight of environment for re- 
freshment vending. Make a production of 
it," he concluded. ‘Flowers and pleasant 
















The snack bar at the Rubidoux. drive-in 
theatre, operated by Hunts Theatres of Riv- 
erside, Cal. The counter is of stainless steel 
construction with all service stations set up 
in duplicate to facilitate customer service 
during intermission breaks. The unit has only 
one popcorn machine but there are storage 
points in three different parts of the 60-foot 
counter. 


landscaping will add to the patron's appe- 
tite and you can make your drive-in the- 
atre ‘A Garden of Eatin'." 

Mr. Vaughan agreed with these observa- 
tions and cited his own operation at the 
Sacramento drive-in which has resulted in 
a highly profitable part of the business. To 
increase sales at the 750-car theatre he re- 
decorated his snack bar in the projection 
building. The motif is now an eye-catching 
red formica with chrome trim and a stain- 
less steel counter which emphasizes the pol- 
icy of cleanliness. The floor is terrazo, he 
said, and thus is also easy to clean. 

Simplification and efficiency are the key- 
notes of his refreshment business, Mr. 
Vaughan explained. ‘Supplies are inven- 
toried every Monday, then we order what 
we need for a week ahead. In addition, 
we have arranged for many automatic 
stops by the food dealers, insuring a con- 
stant supply of fresh items. Buns are de- 
livered daily. Hot dogs are deep frozen 
in gauze bags of 50 until the day of use. 
We formerly popped our corn right at the 
theatre, but we have found it easier to 
have the corn popped in San Francisco and 
delivered weekly. It is then placed in a 
dry place and a sufficient amount is placed 
in the warmer each day." 

To insure cleanliness, Mr. Vaughan has 
one ‘shen assigned to the daily task, after 
which everything is thoroughly inspected 
by the assistant manager. Sales personnel 
are also inspected carefully to make sure 
they meet the standards set at the theatre. 

As a result of this attention to every 
detail, Mr. Vaughan said that the refresh- 
ment gross had been running about 30 to 
35 per cent of the box office take, “but it 
has taken a lot of hard work to do it." 

Mr. Braunagle, of Commonwealth, is an- 
other executive who has found that neat- 
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ness and cleanliness pay off not only at the 
box office but at the snack-bar. He said 
that a responsible, middle-aged housewife 
who knows how to take care of a home 
makes an ideal manager for the vending 
section even though she may not have the 
necessary experience in managing a busi- 
ness operation. ‘We can easily train her 
in the business fundamentals," he said, ‘but 
the know-how of keeping the operation 
clean. really comes only after years of main- 
taining a home." 

He also emphasized the importance of 
each employee knowing his job, as this 
eliminates confusion, speeds up sales, and 
requires less supervision by the manager 
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during the busy rush periods at the theatre 
when his presence is required elsewhere to 
supervise theatre operations. 

Mr. Braunagel expressed these views dur- 
ing a recent meeting of the Kansas-Mis- 
souri Theatre Association in Kansas City 
during a discussion of drive-in theatres. 
In that phase of the discussion which 
centered around the vending end of the 
business numerous other points were also 
brought out. 

Carl Burton, who operates a drive-in at 
Fort Smith, Ark., 12 months of the year, 
announced plans for enclosing his 300-seat 
patio at the refreshment stand next winter. 
This will also provide seating accommoda- 
tions for those who do not arrive by 
private car. 

Other suggestions that came out of the 
meeting were that girls are preferable for 
counter sales, and men for car-to-car vend- 
ing: popcorn should be sold near the box 
office so that patrons will not have to leave 
their cars during the picture, and ice cream 
bars and sticks can bring additional reve- 
nue but consideration should be given to 
the time it takes to serve frozen custards. 

All in all, drive-in operators are looking 
forward to a profitable season at the vend- 
ing stands, but they are unanimous in 
agreement that scientific selling must be 
employed and that those who have hap- 
hazard vending operations will have only 
themselves to blame if they don't show a 
profit at the end of the season. 


A diagram, below, of the vending oper- 
ations at the El Rancho drive-in theatre, 
Sacramento, Cal., designed for efficiency of 
operation and customer convenience. 

















ENTICING THE PATRON 





Survey Finds Multi-Flavor 


Units Increase Drink Sales 

Of interest to theatre exhibitors is a syr- 
vey recently completed by the Standard Ojj 
Company of Ohio. Last year the company 
replaced single-drink vendors in more than 
300 service stations with multi-flavor units, 
Recently the company said: “Our experi- 
ence to date with selective type vendors is 
even more profitable than what we had an- 
ticipated.” According to company officials, 
soft drink sales through vending units for 
the first seven months of 1949 increased 48 
per cent over the corresponding period of 
1948. In areas where single-flavor vendors 
were in use during the period, beverage vol- 
ume rose only five per cent. In divisions 
where multi-flavor units were installed, how- 
ever, sales increased 50 per cent. 


Majestic Introducing 


New Beverage Unit 
Majestic Enterprises, Inc., Beverly Hills, 





Cal., is introducing its new model, the De 
Luxe Refrigerated Beverage Dispenser No. 
320. The model features a_ transparent 


Tak wit 


Everything on display. That's the construction motif of the refreshment stand at Dickinson 
Circuit's Glen theatre in Joplin, Mo. On the left is the Drincolator, and on the right is the 
Showman Model popcorn machine which were supplied by the National Theatre Supply 








company, Kansas City, along with the carpeting and decorative glass. 








Bottling Plant Closed 

The Coca-Cola Bottling Company at 
DeQuoin, IIl., has closed its West Frankfort 
and Sparta branches “due to conditions that 
are peculiar to the soft drink bottling busi- 


ness generally.” The communities former- 
ly served by the two branches henceforth 
will be serviced from the DeQuoin plant. 
The closing was attributed to rising costs 
while retail sales price has remained constant. 


Plexiglas bowl, mounted with a removable 
Plexiglas dome. A 20 revolution per minute 
stainless steel shaft and paddle keeps the 
beverage flavor in constant motion, assuring 
drinks of consistent uniform body and flavor. 
The transparent bowl, which holds 5% gal- 
lons, keeps the contents in view of the cus- 
tomers. It stands 31 inches high and has a 
width of 17 inches. 





/ROCKWOOD CHOCOLATE WAFERS 











They sell at sight 





NATIONALLY ADVERTISED 


Big Value —Sales-Tested 


Vending and Standard Packs available 












MINT WAFERS 


RUM WAFERS 


Gee Mailers KYGi/ at (0¢ 





NONPAREILS 
Rockwood & Co., Brooklyn 5, N.Y., U.S. A. 


ROCKWOOD & (fri x hocoteit 
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Qe et “Nameless” Syrups 
Dry Up Your Cup-Machine Sales 








CANADA DRY SYRUPS TO 
DISPENSE GREATER PROFITS! 





AN 
DRY GINGER ALE 


ny ROOT BEER) 


Put a world-famous name to work 
for you. Canada Dry has kept up con- 
sistent, sales-pulling advertising for over 
26 years. This pulling power works won- 
ders for cup-machines. Customers know 
that Canada Dry stands for quality. And 
repeat customers won’t stand for any- 
thing but quality. 


Canada Dry supplies you with the most popular flavor syrups. 


ANADA:DRY 
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CANADA ORY 
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CANADA DRY 
ROOT 
BEER 
















CANADA DRY 
ie 





SPARKLING 
Lamon 5008 





and many other sparkling, delicious, world-famous flavors. 





CANADA DRY GINGER ALE INCORPORATED, 100 PARK AVENUE, NEW YORK 17, N. Y. 





Mills Is Promoting New 
Custard Ice Cream Unit 


Mills Industries, Inc., Chicago, has print- 
ed and is mailing an eight-page, three-color 
brochure for use by distributors and dealers 
in the promotion of the new low-cost Mills 
Combination Continuous Custard and Batch 
Ice Cream Counter Freezer. The freezer 
comes with optional side cabinets and a hop- 
per, and without the additional units meas- 
ures 28% inches wide. Profits per gallon 
of mix and monthly profits based on gallons 
sold per day are charted in the company’s 
mailing piece which also illustrates the avail- 
able models, plus details of construction and 
compete specifications. 


Fight Massachusetts Tax 

Two Massachusetts taxes, one on vending 
machines and the other on soft drinks, are 
meeting bitter opposition. Bottlers, candy 
makers, beverage interests, vending machine 
manufacturers and representatives of dealer 
and retail groups have termed the taxes un- 
just and discriminatory. It is expected that 
the soft drink measure will be defeated but 
that the vending machine tax has a good 
chance of passing. 


Canada Dry Has New Sign 

The Canada Dry Ginger Ale company has 
introduced a new display sign which has a 
feature of arranging displays by interchange- 
able sections. The sectional sign can be 
assembled in 17 different combinations of 
from one to seven panels. 





The new low cost portable popcorn stand 
now being offered by the Concession Supply 
Company, Toledo, Ohio, which has been de- 
signed primarily for drive-in theatres. The 
machine has ample storage space for boxes, 
seasoning, popped and unpopped corn. Avail- 
able with either a gasoline or electric heat- 
ing unit, the stand is made of aluminum 
ae on semi-pneumatic tires. It sells for 

69.50. 


Rockwood Candy Now Sells 
Dime Chocolate Wafers 


The Rockwood Chocolate Wafers, which 
have been a popular item in large packages 
sold in food and other retail outlets, are now 
available in a new 10-cent size. The Wafers 
are available in vending and standard pack- 
ages and come in three flavors—mint, rum 
and nonpareils. 











the ONE popping oil that 


DOES EVERYTHING! 





Peter Paulin 
Video Selling 


Peter Paul, Inc., makers of Mounds and 
Almond Joy candy bars, this week inaug- 
urated a coast-to-coast television series fea- 
turing “Buck Rogers” over the 19-station 
American Broadcasting Company television 
network, it has been announced by Elliott 
Plowe, advertising manager of Peter Paul. 

Presented as a “live” television production 
from the New York studio, the program will 
be telecast each Saturday evening from 7 
to 7:30 eastern standard time. 

Four ABC owned and operated stations— 
WJZ-TV in New York, WENR-TV Chi- 
cago, WXYZ-TB Detroit, and KGO-TV 
San Francisco—are included in the 19-sta- 
tion hookup. 

Other stations which will telecast the 
“Buck Rogers” programs under the spon- 
sorship of Peter Paul, Inc., are WNAC- 
TV, Boston, WNHC-TV New Haven, 
WCAU-TV Philadelphia, WAAM Balti- 
more, WOIC Washington, WLAV-TV 
Grand Rapids, Michigan, WITMJ-TV Mil- 
waukee, WCPO-TV Cincinnati, WTVN 
Columbus, Ohio, WHIO-TV Dayton, Ohio, 
WSPD-TV Toledo, Ohio, WSB-TV Atlan- 
ta, WTCN-TV Memphis, WEWS Cleve- 
land and WBAP-TV Fort Worth, Texas. 


Alfred Steele Is Now 
Pepsi-Cola President 


Alfred N. Steele, who a year ago left the 
Coca-Cola Company to join the Pepsi-Cola 
Company as vice-president, has been elected 
president of the Pepsi-Cola firm. Walter S. 
Mack, Jr., president of the company since 
1937, was named board chairman. Mr. 
Steele will have charge of domestic opera- 
tions. The company has also appointed 
Richard H. Burgess, formerly assistant to 
the executive vice-president, as vice-presi- 
dent and general sales manager, and Wil- 
ward W. Martin as vice-president and head 
of the law department. The board elected 
Sheldon R. Coons, a business consultant, to 
a vacancy on the board of directors. Charles 
W. Adams, acting sales promotion manager, 
is now sales promotion manager. 
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It pops America’s Best-Selling 

Popcorn! . . . adds butter-like 
<> flavor, color and aroma that makes 
. people ask for more. 


D'YOU CHEW ? 


Are some of your patrons annoyed 
by the sounds others make while en- 
joying popcorn? Rollin K. Stonebrook, 
operator of the North Center theatre 
in Chicago, has come up with a solu- 
tion to the problem which guarantees 
to keep everybody happy. He bas re- 
served 200 seats in his theatre for 
that 10 per cent of the audience who 
haven't experienced the thrills of really 
enjoying the refreshment. The remain- 
ing 90 per cent of the audience who 
are confirmed popcorn chewers have 
s ; their selection of seats in all other parts 

of the theatre. 
POPPING OIL SPECIALISTS TO THE NATION Perens Saat |S 7a WOE ED sige 


. pops 
corn, fries burgers, 
hot dogs, french fries 
... iS always liquid... 
comes in easy-to-use 
gallon can .. no 
waste. 
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ENGINEERED AND 
DESIGNED FOR 


BIGGER PROFITS 


DRIVE-IN 
THEATRE 
ee) 3 e-Vale), | 


Manley introduces the perfect answer to the Popcorn 
Machine requirements of Drive-In Theatres. Here is 
a big capacity machine which can produce as much as 
30 bushels of popped corn per hour. Every facility 
for speedy, efficient operation has been combined in 
this one big, beautiful unit. Here are some of the 
features that will interest you. Heavy duty—high 
capacity kettle. Large unobstructed warming pan. 
Warming oven to increase storage of hot, fresh, de- 
licious corn. Automatic seasoning well and pump. 
Colored tubular iflumination to give corn that freshly 
buttered look. And, you'll want to know all the ad- 
ditional important features of this great new Manley. 
Write for the complete facts. Use the coupon below. 


ONLY al DELIVER 


the Complete Package. L MAIL COUPON TODAY 
Manley fill your every need. 

Machine, Corn, Seasoning, Salt | MANLEY, INC. Dept. MPH-4-15-50 
one seatineneliy anpertoes Sees 1920 Wyandotte St., Kansas City 8, Mo. 


Please send me complete information on your 
new Manley Machine for Drive-In Theatres. Also 
your booklet ‘‘How to Make Big Profits from 
Popcorn”’. 


DEMIR Ved deteagte kes Pes eticetuetata Py re 


Address 








the BEST FOODS, Inc. 


56 


DEPENDABLE 
PERFORMANCE 
IN 


POPPING 


Packed in a | 
50-Ib. pails and drums 


pieuid 
FOR POPPING 
CORN 


Packed in 
38-lb. pails and drums 


MADE BY ONE OF 
AMERICA’S LARGEST 
REFINERS 





1 East 43rd Street 
New York 17, New York 











MUST BE A HOG 


Whodunit? And what kind of man 
must he have been who could steal 
10,000 pounds of raw popcorn? 
That's the question that's puzzling the 
Blevins Company at Nashville, Tenn. 
Police are still without a clue as to 
who stole the 100 bags of popcorn 
weighing 100 pounds each, which sup- 
plies most of the motion picture the- 
atres in that territory. Although the 
loss is estimated to represent 120,000 
bags of popped corn, worth about 
$12,000, the company says that they 
still have enough on hand to sup- 
ply the demand. The corn had not 
been cleaned or otherwise processed 
when stolen. 








Maxon to Represent 
Peter Paul Company 


Maxon, Inc., advertising agency, has been 
named to handle the national advertising of 
Peter Paul, Inc., makers of Mounds, Almond 
Joy, Walnettos, Chocletto and Coconettos 
candies, George Shamlain, president, has an- 
nounced. Mr. Shamlain said that a proposed 
increase in the advertising budgets for all 
media made necessary the consolidation of 
the account of one agency. The company 
operates plants in Naugatuck, Conn.; Oak- 
land, Cal.; Dallas and Philadelphia. It also 
has a cocoanut processing plant in the 
Philippines. 


Patterson With 7-Up 

Douglas I. Patterson has been appointed 
head of the publicity and advertising de- 
partment of the 7-Up Company of Canada 
with headquarters in Toronto. Mr. Patter- 
son formerly was associated with the M. W. 
Graves Company of Bridgetown. 








Bert's ELECTRIC Automatic 
oe CONE MACHINE 


It combines sparkling beauty with mechan- 
Is trouble-free and hes 
Many other exclusive fea- 


ical perfection. 

large capacity. 

tures. 

hk It grinds 1214 Ibs. of ice in 1% minutes. 

Can’ pay for itself in one day selling Snow 

Cones for a dime. 

* Press a button. The machine does the 
rest. Cost of Snow Cones less than 2¢, 
including ice, cup and flavor. 
WRITE TODAY FOR FULL DETAILS 


SAMUEL BERT, Manufacturer 





P. 0. Box 7803, FAIR PARK, DALLAS, TEXAS 


David Elected President 
Of Hires Company 


Edward W. David, an official of the 
Charles E. Hires Company for the past 30 
years, and vice-president for the past seven 
years, has been elected president, succeeding 
Charles E. Hires, Jr., now chairman of the 
board of directors. The company also an- 
nounced the election of John R. Spingler as 
executive vice-president; John G. Magee, 
vice-president and secretary, and Harold G, 
Scheele, treasurer. 


Norris Candies Introducing 
New 25-Cent Packages 


The Norris Candy Company, Atlanta, 
makers of Norris Variety Box, Peachtree 
Chocolates and other candies, has announced 
that it is entering the popular-price field 
with a new product to be marketed in a 
pocket-size package at 25 cents retail. The 
name of the candy is Norris Chocolate Sir- 
rons. In the center is a graded and selected 
variety of peanuts ground and ‘processed to 
blend with the molasses jacket. The coating 
is Swiss Maid milk chocolate. Other 25- 
cent creations include chocolate covered 
cherries, peppermints and almonds, and a 
25-cent bag of Truly Southern Mints, 


Nedlog Has Orange Juice 
In One-Gallon Bottles 


The Nedlog Company, Chicago, is cur- 
rently introducing its orange concentrate of 
fresh orange juice sweetened with sugar in 
a gallon bottle which makes 120 servings. 
The Nedlog product is made from fresh, 
ripe oranges and is a blend of natural ingre- 
dients into a fresh orange juice drink which, 
when prepared as an orangeade retains the 
taste and vitamin qualities of freshly 
squeezed oranges. 


McCarthy Wins Warners 
Refreshment Competition 


James F. McCarthy, manager of the 
Strand theatre, Hartford, Conn., has been 
named the winner of the motion picture the- 
atre promotion and refreshment stand mer- 
chandising competition held by Warner 
Theatres’ New England zone. Other win- 
ners were: Jack Harvey, Palace, Danbury, 
Conn., second place; and Victor M. Morelli, 
Bristol theatre, Bristol, Conn.; Andrew A. 
Sette, Capitol theatre, Springfield, Mass., 
and James Cotoia, Art theatre, Springfield, 
Mass., all tied for third place. 


UM 








SWEETS SLIP 


There are some indications that 
Americans are losing their sweet 
tooth. The Department of Commerce 
reported from Washington last week 
that sales of bar, package and bulk 
candy in February were down 12, 15 
and || per cent, respectively, from 
the same month in 1949. 
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AWINNERS § 


Everybody’s favorite, 
with the crispy, crunchy 
taste. 











Delicious, smooth milk 
chocolate, full of rich, 
creamy goodness. 


With whole, toasted 
- almonds for through- 
and-through delight. 


A new taste treat! Latest addition to 
the Nestle family .. . a blend of the 
finest toasted Spanish peanuts and 
the famous Nestle Crunch! 







All Available in 200 Count 
Order Your Requirements Now! 


Lamont, Corliss & Company ¢ 60 Hudson Street, New York 13, N. Y, 








SUCCESSFUL FACE-LIFTING | 





A remodeling and enlargement program 
for the refreshment stand at RKO Keith's 
theatre in Cleveland has brought an in- 
crease in sales, E. A. Payne, manager, has 
reported. Above is the new vending coun- 
ter large enough to display the candy, pop- 
corn, ice cream and other items available. 
At the right is the stand as it appeared be- 
fore remodeling. With the new enlarged, 
redecorated and well lighted display Mr. 
Payne said that there has been a noticable 
increase in the sales because the steady 
customers have a greater variety and selec- 
tion while the display of the items available 
attracts many new customers who are now 
acquiring the habit of purchasing refresh- 
ments before they enter, during and after 
the performance. 








Donohue Is Secretary of 
Cole Products Corp. 


D. W. Donohue, formerly president of 
Mills Automatic Merchandising Corpora- 
tion, and an official of Mills Industries since 
1925, has been elected secretary and direc- 
tor of the Cole Products Corporation, Chi- 
cago, manufacturers of the three-flavor Cole- 
Spa hermetic beverage cup dispenser. He 
will head the newly organized finance de- 
partment. Mr. Donohue is now working out 
a finance plan whereby the dispensers may 
be installed with a 25 per cent down pay- 
ment, with the balance payable over a two- 
year period. 


Dixie Cup Earnings at 
High of $1,953,443 


The sales and net earnings of the Dixie 
Cup Company, Easton, Pa., in 1949 were the 
largest in the company’s history. The con- 
solidated net income amounted to $1,953,443, 
or $7.44 per share of common stock com- 
pared with $1,805,068, or $6.70 per share, 
in the previous year. At the same time the 
company announced a new line of matching 


stainless steel dispensers for all sizes and 
types of Dixie Cups. According to the com- 
pany, the new equipment is designed to fill 
the demand of progressive fountains for at- 
tractive, sanitary and practical paper cup 
dispensing equipment at one central location. 








BRIDGEPORT REPORTS 
MOVIE BEST SELLERS 

Following publication of Motion 
Picture Herald-Theatre Sales Movie 
Best Sellers" in the February 18 is- 
sue, the Bridgeport, Conn., Sunday 
Herald decided to make its own 
survey of audience preference at the- 
atres. The Bridgeport Herald said: 
"Most of the theatres display about 
22 different kinds of candy, but each 
movie house records highest sales for 
a group of three or four candies 
which theatre-goers take a liking to. 
. . . Candy sales at Bridgeport movie 
houses, however, have to take a back 
seat to popcorn.” 





Coca-Cola’s 
Assets Gain 
During 1949 


The total assets of the Coca-Cola Com- 
pany and consolidated subsidiaries for the 
calendar year of 1949 were $209,619,589, the 
company has announced. This was $5,000,- 
000 more than the assets of 1948 and $18,- 
000,000 more than that of 1947. The com- 
pany’s earned surplus last year was $125,- 
740,898, compared with $114,401,720 a year 
earlier and $100,128,983 in 1947. In all 
three years the company had 4,108,838 com- 
mon shares outstanding last year compared 
with 4,108,865 in the two previous years, 
Last month the company reported an annual 
profit of $35,990,927. 

Commenting on the 1949 earnings, Wil- 
liam J. Hobbs, president of Coca-Cola, said: 
“Improved net earnings reported largely re- 
sulted from reduced expenses and greater 
operating efficiency and from increased sales 
outside the United States.” 

Meanwhile, two Coca-Cola bottling com- 
panies reported earnings for the year. The 
Coca-Cola Bottling Company of New York, 
Inc., had a net income of $1,031,689, equal 
to $4.21 a common share, compared with 
$606,800, or $4.11 a share in 1948. The 
Coca-Cola Bottling Company of Chicago, 
Inc., had a net profit, after depreciation, of 
$546,413, equal to $1.30 a common share, 
compared with $617,435, or $1.47 a share in 
the previous year. 


Hershey Profits Rise 


Despite Sales Decrease 

The Hershey Chocolate Company earned 
$7,477,895 more last year than in 1948 de- 
spite a drop of almost 16 per cent in sales, 
P. A. Staples, president, has announced. The 
result was attributable to lower material 
costs, mainly cocoa beans, which brought 
about an improved profit margin, and a re- 
duction in funds invested in year-end inven- 
tories. The net profit for 1949 was $15,481,- 
242, equal to $6.15 a share on 2,311,295 com- 
mon shares. The 1948 profit was $8,003,347. 
Net sales last year were $142,180,408 com- 
pared with $168,566,256 a year earlier. 


Canada Dry Promotes Soules 

Luther H. Soules has been promoted to 
southwestern division manager for Canada 
Dry Ginger Ale, Inc., with headquarters in 
Dallas. Mr. Soules, who joined the company 
seven years ago, formerly was assistant divi- 
sion manager. The company’s Dallas divi- 
sion distributes in Texas, Oklahoma, Louisi- 
ana, Arkansas and New Mexico. 


Rex Promotes Harris 

Robert M. Harris has been promoted to 
advertising and promotion director for the 
Rex Paper Bag Company, Brooklyn, N. Y. 
The company manufactures specialty paper 
bags, including the newest noiseless popcorn 
bags, designed primarily for theatre use. 


THEATRE SALES, APRIL 15, 1950 





UMI 


R00! 
to ¢ 
tele 
Dict 


MC 


se 





nares nen 


Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 

the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 


insertions 








POSITIONS WANTED 


STUDIO EQUIPMENT 


PRINTING SERVICE 





PROJECTIONIST—FULLY EXPERIENCED. ANY 
equipment—desires to locate in South or Texas. BOX 
233, MOTION PICTURE HERALD. 





MANAGER, 43, 22 YEARS’ EXPERIENCE LARGE 
operations. Excellent references. Available three weeks. 
West Coast preferred. BOX 2438, MOTION PICTURE 
HERALD. 








MOTION PICTURE EXECUTIVE WITH_ 12 
years’ experience operating own theatres in New Eng- 
jand seeks position in assistant or executive capacity. 
BOX 2439, MOTION PICTURE HERALD. 





MANAGER WITH FORTY YEARS’ EXPERI- 
ence knows theatre and picture business perfect. Built, 
owned, managed theatres and circuits, big business 
producer, recently retired and now can’t kill sixteen 
hours of valuable time daily. Am open for a proposition 
of any kind. Single, locate anywhere. Salary secondary 
until value established. Furnish bond if desired. If busi- 
ness is declining or opposition is strong, you can forget 
your troubles by addressing BOX 2440, MOTION 
PICTURE HERALD. 





USED EQUIPMENT 





FOR THE PREVIEW ROOM. REBUILT NAVY 
DeVry projectors, $550. Pair. Renewed Navy DeVry 
amplifiers, $65. Holmes Educators, complete, $600, like 
new. MIDSTATE THEATRE SUPPLY, 1906 Thomas 
Ave., Fresno, Calif. 





BUY NOTHING! COMPARE OUR PRICES FIRST! 
Strong 1 KW lamphouses, excellent, $350 pair; E-7 
mechanisms, rebuilt, $1,100 pair; Simplex 5-point ped- 
estals $90 pair; Peerless lamphouses, excellent, $99.50 
pair; Simplex single unit electric ticket machine, re- 
built, $99.50; 2 unit $139.50; rear shutters for Simplex 
$40 pair; BB movements, rebuilt, $49.50; Simplex rear 
shutter mechanisms, latest features, rebuilt, $249.50. 
STAR CINEMA SUPPLY, 441 West 50th St.. New 
York 19. 





ANYONE CAN SAY “REBUILT LIKE NEW” 
but ours is. Holmes Educators $550; Simplex Acme 
$795; Simplex SP or Standard $995—all dual equipments 
with 2000’ magazines, lenses, amplifier, speaker, etc. 
2 RCA Brenkert Econarc L. I. arc lamps with Ben- 
wood-Linze 30A rectifiers, like new, $395; Super Sim- 
plex heads, $895 pair. All available on time payments. 
Ss. 0. S. CINEMA SUPPLY CORP., 604 West 52nd 
St., New York 19, 





SEATING 





1200 PRACTICALLY NEW HEYWOOD-WAKE- 
field, 7-ply veneer back, spring edge or veneer seat 
chairs, with modern end standards. Other fine chairs 
in stock. Photos and prices upon request. ALLIED 
vr CO., INC., 234 West 44th St., New York 





HAVE YOUR THEATRE SEATS REUPHOL- 
stered’at low reasonable rates by the HAYES SEAT- 
ING CO., 129 Tennyson Ave., Syracuse, N. Y. 


WIDE SELECTION 16-3MM SOUND PROJEC- 
tors for sale. All motion picture production equipment, 
bought, sold, rented. Send for 1950 Mart Message. 
a CAMERA MART, INC., 70 West 45th St., New 


ork. 





WALL 35MM SINGLE SYSTEM CAMERA, 
Maurer galvanometer, shiftover, Baltar lenses, Movie- 
tone amplifier, 1, magazines, etc., worth $10,000, 
special $4,995. Auricon single system camera, $495; 
Fearless blimp friction head, $495; 35mm Perforator, 
$495; Art Reeves Sensitester, $335; Houston processors, 
from $1,795; Eyemo 71K cameras less lens, $135; Film 
phonographs 1200 RPM, $395; Synchronous 35MM dub- 
bing projectors, $795; 35MM recorders from $495. Send 
for Catalog Sturelab. S. O. INEMA SUPPLY 
CORP., 604 West 52nd St., New York 19. 





WE’RE LIQUIDATING ENTIRE FILMCRAFT 
studio—MR_ twin arcs worth $250, now $89.50; spot- 
lamps including bulb, parndoors, diffusers, rolling stand 
—2KW Juniors, $104.50; juniors less stands, $87.50; 
hundreds of good bulbs, 75% off. Background process 
projector, 4 Selsyn motors, sound playback, lenses, 
screen, etc., worth $15,000, rebuilt, $4,995; MR micro- 
phone boom with dolly, $395. Send for Bulletin Filmli. 
S. O. S|. CINEMA SUPPLY CORP., 604 West 52nd 
St., New York 19. 





-NEW EQUIPMENT 





BLOWER: MORE FOR YOUR MONEY. 5000 TO 
30,000 c.f.m. Curtain controls—$89.95 and up. ZIP- 
AIRE MFG. CO., 638 Sinclair Ave., N. E., Grand 
Rapids, Mich, 





BEADED SOUNDSCREENS 49c; HI-LITE 44c; 
BB movements $79.50; rectifier bulbs, first quality, 
$4.95; Griswold splicers $19.75; aluminum reels $2.69; 
wire welded $2.49. STAR CINEMA SUPPLY, 441 West 
50th St.. New York 19. 





DON’T OVERLOOK S. O. S. NEW BOOTH 
equipments for theatres $2,950; for drive-ins $3,950, 
actually % off market price! Special; new latest 
Morelite Monare 70 ampere lamps with 14” reflectors 
$695 pair. Time Deals and Trades Too! Send for de- 
tails. S. O. S. CINEMA SUPPLY CORP., 604 West 
52nd St., New York 19. 





SAVE ON SUPPLIES AT S. O. S. SCREENS, 
plastic fungus-proofed and flameproofed 42%c sq. ft.; 
beaded 48%c; black flameproofed masking 36” wide 69c 
yd. Rectifier bulbs, 15 amp., $495; B & H 35mm 
splicers, $3.95; coin changers, $149.50; intercommunica- 
tion telephones $9.95 pair; crystal pickups $1.75; 
marquee letters 35c up; beautiful stage settings $277.50; 
wall and ceiling lighting fixtures 45% off. (Send for 
brochure). S. O. S. CINEMA SUPPLY CORP., 604 
West 52nd St., New York 19. 





THEATRES 





THEATRES FOR SALE. WRITE FOR LIST. 
mao EXCHANGE, Fine Arts Bldg., Portland, 
e. 





HERE’S YOUR BEST CHAIR BUY: 750 AMER- 
ican heavy panel back metal lined spring cushion, ex- 
cellent, $4.95. Many other lots available from $2.95. 
Send for Chair Bulletin. S. O. S. CINEMA SUPPLY 
CORP., 604 West 52nd St., New York 19. 





BUSINESS OPPORTUNITIES 





NEWLY FORMED FILM COMPANY WITH 
good contacts amongst distributors in London wishes 
to act as agents to sell film rights (35mm, 16mm and 
television) for United Kingdom top quality American 
picthres only. Write BOX 2434, MOTION PICTURE 





PARTY HAS UP TO $25,000 TO BUY BRICK 
fireproof motion picture theatre, abeut 500 seats, 
equipment top condition. Must bé in prosperous town 
three to five thousands, mild climate. Must stand 
rigid investigation. BOX 2435, MOTION. PICTURE 
HERALD. 





VENTILATING EQUIPMENT 





BEAT THE HEAT. ORDER AIR COOLING 
equipment now! Exhaust fans: 10’’—$10.78; 12’’—$13.75; 
16’’—$18.15. Special! Complete 11,000 c.f.m. evaporative 
cooler $595. S. O. S. CINEMA SUPPLY CORP., 64 
West 52nd St., New York 19. 


WINDOW CARDS, PROGRAMS, HERALDS. 
Photo-offset printing. CATO SHOW PRINTING CO., 
Cato, New York. 





_DRIVE-IN THEATRE MANAGERS — BOOKLET. 
sixteen pages in colors “Comforts of Your Drive-In”. 
Write for sample. CATO SHOW PRINTING CO., 
Cato, New York. 





SEND 10c FOR 100 GUM STICKERS. “MOVIES 
are better than ever.” Use on stationery, milk bottles, 
etc. Nationwide campaign. CATO SHOW PRINT- 
ING CO., Cato, New York. 





DRIVE-IN EQUIPMENT 





S. O. S. SAVES DRIVE-INS THOUSANDS ON 
top quality equipment. Standard & Super Simplex, 
Motiograph, DeVry, Superior, Weber available for 200 
or 1,000 cars from $1,595. Easy payment plan. S. O. S. 
Co-op speakers $16 pair including junction box. Buy 
sample pair and compare. Teleseal 14-2 underground 
cable $47.13 M., Masonite marquee letters 35c up. 
S. O_ S. CINEMA SUPPLY CORP., 604 West 52nd 
St., New York 19. 





SCHOOLS 





LEARN MODERN MANAGEMENT. HUNDREDS 
have successfully advanced to better theatre positions 
through the institute’s time tested training in spare 
time, at low cost. Free information. Established 20th 
a THEATRE MANAGERS INSTITUTE, Elmira, 





BUSINESS BOOSTERS 





BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD- 
UCTS, 354 West 44th St., New York 18, N. Y. 





COMIC BOOKS AVAILABLE AS PREMIUMS. 
giveaways at your kiddy shows. Large variety, latest 
newsstand editions. IC PREMIUM ., 412% 
Greenwich St., N. Y. C. Publications for premiums 
(exclusively) since 1939, 





COMIC BOOKS PROVEN THE MOST SUC- 
cessful method of attracting the “small fry” to their 
Saturday matinees. Always large variety and latest 
popular titles. Sold on all newsstands at 10c; 50 
per 1000. F.O.B. New York City. DUMONT SALES, 
15 Park Row, New York City. 





BOOKS 





MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York 20, N. Y. 





RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 








INTERNATIONAL MOTION PICTURE AL- 
manac—the big book about your business—1949-50 edi- 
tion. Contains over 12,000 biographies of important mo- 
tion picture personalities. Also all industry statistics. 
Complete listing of feature pictures 1944 to date. Order 
your copy today. $5.00 postage included. Send remit- 
tance to QUIGLEY BOOKSHOP, 1270 Sixth Avenue, 
New York 20, N. Y. 
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Annie Get Your Gun 
MGM—Onre for the Money 


All that excitement generated by Metro has 
not been in vain. Not by a very long shot. 
For “Annie Get Your Gun” is a whale of a 
show, decidedly worth the company’s preferred 
adjectives. Showmen will be finding out for 
themselves in due order. 

This musical, it may not be exactly necessary 
to point out, is a film version of the stage play 
starring Ethel Merman which ran on and on 
in New York and, to prove its international ac- 
ceptability, broke a flock of records for gross 
and length of engagement with a second com- 
pany in London. 

Irving Berlin’s superlative music and lyrics 
have been transplanted bodily from stage to film 
and nothing, happily, has been added. The score, 
hummed and sung without end, is one of the 
attraction’s strongest assets. At the hands of 
its two principals, Betty Hutton and a very 
promising newcomer named Howard Keel, it 
clicks solidly. 

As Annie Oakley, the backwoods girl with the 
unerring rifle, Miss Hutton is best described by 
that generally misapplied adjective—‘terrific.” 
This part is so tailored to her talents and ener- 
gies that, if Herbert and Dorothy Fields did 
not*have her in mind when they wrote the book 
for the play, they might well have had. Miss 
Hutton here delivers her top performance in 
recent years and, not at all remotely, the tops 
of her entire career. She snaps back into the 
very front rank of Hollywood comediennes with 
this one. 

Weight of story is unimportant, but it is more 
than ample as a springboard for those wonder- 
ful Berlin tunes. Miss Hutton, crack shot, 
meets Keel, crack shot with the Buffalo Bill 
show. She falls hard and he slowly, but he 
falls. What keeps their romance asunder is his 
professional jealousy over her superior marks- 
manship until Betty follows Sitting Bull’s ad- 
vice and throws the final contest. By this time, 
she has learned you can’t get a man with a gun, 
as one of her songs already has indicated. 

It is not easy, nor necessarily required, to 
pick Miss Hutton’s outstanding number. It may 
be “I’m an Indian, Too,” in which Sitting Bull 
makes her a daughter of the tribe with appro- 
priate shenanigans—very, very funny. Or some 
might hold out for “Sun in the Morning” in 
which Betty tells off a bunch of delicate society 
belles on parade at the Hotel Brevoort. A 
close contender certainly is “You Can’t Get a 
Man with a Gun.” 

_ All told, there are ten numbers, prominently 
including “Show Business,” which has lost none 
of its punch or appeal. Keel, whose physique 
is fine and whose voice is impressive, does “The 
Girl I Marry” solo and “They Say It’s Wonder- 
ful” and “Anything You Can Do” with Miss 
Hutton. The two leads, plus Louis Calhern 
and Keenan Wynn, join up for the outstanding 

Show Business” number which Betty later 
does as a reprise. And so on. 

Under the aegis of benevolent studio auspices, 
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producer Arthur Freed and director George 

Sidney indulged themselves in a field day. A 
natural for Technicolor, the turn-of-the-century 
(or thereabouts) background and the colorful 
atmosphere of the traveling Wild West show 
gave them opportunity to go all the way. The 
results are eye-filling, lavish and splashy. 

“Annie Get Your Gun” not only is good to 
look at, but it is also good to hear. It’s a big, 
and even brassy, show, and a show clearly to 
substantiate the slogan making the rounds these 
days. Movies are better than ever when they’re 
like this one. 

Skilled and show-wise production by Freed 
and direction by Sidney had considerable expert 
assistance. Sidney Sheldon’s screenplay is de- 
cidedly workmanlike. Robert Alton’s staging 
of the musical numbers reveals taste. Charles 
Rosher’s camera rates a bow and so, too, 
Adolph Deutsch’s musical direction. 

Caught at preview at Loew's State, New 
York. Reviewer's Rating: Excellent—ReEp 
KANN. 

Release date, not set. Running time, 107 minutes. 
PCA No. 14293. General audience classification. 
Annie Oakley Betty Hutton 
Frank Butler Keel 
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The Big Lift 
20th Century-Fox—'Operation Vittles" 


The Berlin airlift, one of the greatest ex- 
ploits of modern history, actually is the hero 
of “The Big Lift,” always an interesting, often 
an engrossing and frequently an amusing at- 
traction. Intelligently written and directed by 
George Seaton for producer William Perlberg, 
this film ventures into hitherto untouched story 
regions and comes out a decided success. 

There appears little reason to explain what 
the airlift was all about—how the Russian 
blockade precipitated the decision of the West- 
ern Powers to keep 2,000,000 Berliners in the 
American, British and French zones fed and 
warm. While the dramatic story in front of the 
actual drama concerns itself with American 
Air Force personnel, this could have been 
a story about the British and the French as 
well. 

The principals are Montgomery Clift and 
Paul Douglas, two of the armada of airmen 
drawn from American fields throughout the 
world for “Operation Vittles.” Their opposite 
numbers are (Miss) Cornell Borchers and 
Bruni Lobel. Clift meets Miss Borchers at 


Edward Arnold, 
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a ceremony where Berliners are expressing 
their appreciation to the flyers for the job they 
are doing. Douglas’ girl is Miss Lobel. 

The story reveals how Clift falls in love 
with the attractive German who uses him and 
his intent of marriage as a device to get to St. 
Louis, where her German sweetheart is waiting. 
She typifies the Hitler-raised generation nur- 
tured on lies, deceit and the end result no mat- 
ter how obtained; thus, she also typifies the 
essence of one of the grave problems facing the 
occupying forces today in Western Germany. 
Douglas, victim of a merciless German prison 
camp, is the advocate of a “hard peace” who 
temporizes, somewhat grudgingly, for a middle- 
ground approach as the film closes. Miss Lobel 
is the eager German interested in American- 
style democracy. She and Douglas have their 
political rows, cleverly pinpointed for laughs. 

Seaton, the writer, has given Seaton, the 
director, a well-developed story touched upon 
here only in bare outline. He has managed an 
adroit mixture of the serious and the humor- 
ous, all of it steadfastly compounding the force 
of the story he is telling, although he avoids 
any political conclusions. 

Since “The Big Lift” was photographed in 
Berlin, the backgrounds authentically convey a 
feeling of the devastated city and the hardships 
and meagre pleasures of the population. The 
technical detail of the airlift operation is fas- 
cinating and the drone of four-engine cargo 
ships flying in and out of the dangerous Tempel- 
hof airfield at three-minute intervals around 
the clock is a stirring dramatic effect. 

“The Big Lift” has Clift and Douglas, who 
do very well, for star value; moreover, both 
names today are important. Miss Borchers is 
charming as the double-crossing Nazi and Miss 
Lobel intelligent as the girl seeking political 
enlightenment. O. E. Hasse, in an ironically 
pungent exposition of spies and counter-spies of 
all nationalities with an emphasis on the Rus- 
sians, is very good. 

The producer worked with full cooperation 
of the military authorities in the three Allied 
zones. The results are convincingly evident. 

Previewed a! the home office projection room. 
Reviewer’s Rating: Excellent.—R. K. 

Release date, May. 1950. 
utes. PCA No. 14311. 
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No Sad Songs for Me 
Columbia—"Till Death Do Us Part" 


For Margaret Sullavan’s first appearance on 
the screen after an absence.of some seven years, 
Columbia has cast this great star in a poignant, 
heart-breaking story of infinite box office ap- 

(Continued on following page) 


Running time, 120 min 
General audience classifica- 
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(Continued from preceding page) 
peal. It is a film of which the industry can be 
proud. 

Some exhibitors may feel that since cancer 
is the disease forming an essential part of the 
theme a selling problem may be created. 

Hollywood has produced many stars, but few 
can match the charm and personality of Miss 
Sullavan. It is on her performance that the 
picture takes its dramatic foundation and she 
does this confidence justice. The swell and 
drain of emotion is the heart-blood of the mo- 
tion picture. “No Sad Songs for Me” will grip 
with its tragedy and warm with its romance. 

It should probably be said that the story it- 
self has been done before, many times. But 
that doesn’t mean that it has lost its appeal. 
On the contrary—it can be predicted freely that 
tears will flow and that the customer will walk 
out of the theatre worn down to silence by the 
impact of the film. It’s the kind of picture 
everyone understands and it has been produced 
with such admirable restraint that both Colum- 
bia and the exhibitors will shout its praise. 

Wendell Corey, fast emerging as one of the 
public’s new favorites, is Miss Sullavan’s lead- 
ing man in a difficult part. Viveca Lindfors 
supplies beauty and talent and little Natalic 
Wood is appealing as the unsuspecting child. 
John McIntire is excellent as the sympathetic 
doctor. But towering above them all is that 
great actress with the husky voice who plays 
on the audience’s emotions and manages to 
speak even the corniest lines with a degree of 
meaning that makes one forget their banality. 

Buddy Adler produced and Rudolph Mate di- 
rected with a fine understanding for the ad- 
vantage of underplaying and the average per- 


son’s yearning for romance. Unkind critics 
may call this a soap-opera kind of drama. Ex- 
hibitors should find it a prize-package with 


ribbons on it. The women audience must have 
been in the mind of Howard Koch, who wrote 
the screenplay, for this is their kind of picture. 

Miss Sullavan and Corey are a happily mar- 
ried couple with one child and hoping for an- 
other. Then she is informed that she has can- 
cer and is to die within 10 months. She refuses 
to tell Corey, who starts a romance with Miss 
Lindfors. He returns to his wife before finding 
out about her fatal illness. Margaret asks Vi- 
veca to stay. The picture ends on a tender and 
moving note, that is as tasteful as it is effective. 


Seen at the Columbia screening room in New 


York. Reviewer's Rating: Excellent—\Ren 
HIFr. 

Release date, May, 1950. Running time, 89 minutes. 
PCA No. 14199. General audience classification. 
ST aR nos snes d0e0nd ae suede Margaret Sullavan 
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One Way Street 


Universal—Doctor Turns Fugitive 


“One Way Street,” produced by Leonard 
Goldstein and directed by Hugo Fregonese, 
is an ultimately satisfying action thriller with 
a twist. The deviation from the to-be-expected 
action comes in when a doctor, involved with 
a criminal gang, doublecrosses the crooks and 
becomes their fugitive with $200,000 as loot. 

There are several good box office names, in- 
cluding Dan Duryea, Marta Toren and James 
Mason, which should be of considerable help 
to the exhibitor in planning his campaign. The 
film itself can be exploited along conventional 
lines. 

Mason plays the doctor who is treating Dur- 
yea and his gang whenever one stops a bullet. 
In Duryea’s apartment one day, after a $200,000 
robbery, Mason tricks Duryea into believing 
he poisoned him, and the payment for the anti- 
dote will be the loot which is lying on the table. 
The doctor walks out with the cash and the 
gangster’s girl, Miss Toren, and the pair are 
soon on their way to Mexico after a hectic 
series of mishaps. 

Flying over Mexico, their plane is grounded 
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and the pair are stuck in a tiny Mexicaii vil- 
lage. Here the film takes a nice, human turn. 
Somewhat involuntarily, the doctor starts treat- 
ing some of the sick people in the village. This 
is done at the behest of a friendly priest, who 
is slowly becoming aware of the circumstances 
that brought the pair to the village. Meanwhile, 
Duryea and his gang are gradually tracing their 
whereabouts and coming closer. 

The doctor get decides to go back, hand 
over the money, and start life anew in_ this 
hamlet. There is " gunfire as he walks into Dur- 
year’s apartment and after being almost killed 
himself, walks back to Miss Toren, who is wait- 
ing outside. He crosses the street and is killed. 

The leads handle their parts in an extremely 
competent fashion, although it might be a pleas- 
ant thing for audiences to see a smile on 
Mason’s face, occasionally, instead of the per- 
petually dour appearance. Basil Ruysdael 
registers strongly as the priest. 

The screenplay and story, a well-turned out 
job, is by Lawrence Kimble. 

_ Reviewed at the Universal projection room 
m New York. Reviewer's Rating: Good— 
CHARLES J. Lazarus. 
1950. 79 minutes, 


Release date, April, Running time, 


PCA No. 14423. General audience classification. 
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Twilight in the Sierras 
Republic—Roy Rogers 


A better Roy Rogers, and in Trucolor this 
has about everything its loyal, dedicated and 
juvenile audience would want:—an_ errant 
mountain lion, who finally kills the villain; a 
particularly clever, suave villain with numerous 
rough henchmen; Roy as a parole officer, level- 
headed, calm, humorous, gallant even in fight- 
ing; Trigger, of course, Roy’s horse, devoted, 
intelligent, and even when wounded by a bullet, 
never betraying his master; the Riders of the 
Purple Sage, musicians and singers—and also 
ranch hands ; music throughout, with most of 
the cast joining in ingenious arrangements of 
merry, tuneful songs, “Twilight in the Sierras,” 
“It’s One Wonderful Day,” ‘“Rootin’, Tootin’ 
Cowboy” and “Pancho’s Rancho”; pretty Dale 
Evans as a deputy sheriff; spitfire Estelita 
Rodriguez as a Cuban girl, and a plot with 
numerous turns of suspense. 

Rogers, parole officer and friend of Edward 
Keane, a judge who runs his ranch with 
parolees, is the target of villainous George 
Meeker, hunting lodge owner and counterfeiter. 
Meeker needs talented artist Russ Vincent, a 
parolee, and abducts him; he needs to make him 
work, and abducts Vincent’s sister, Miss 
Rodriguez, recently arrived from Cuba; he 
needs to eliminate Rogers, and attempts to have 
a henchman shoot him during a mountain lion 
hunt. When the henchman is killed by the lion, 
Meeker charges Rogers with murder. Miss 
Evans is forced to arrest Rogers; but she, and 
all Roy’s friends, in a council of war surmise 
what Meeker is attempting, and in a raid, with 
Roger’s assistance, they corral the gang. Meeker 
is killed by the still roaming lion. , 

Seen at a New York screening room. 
viewer's Rating: Good.—Ftioyp STONE. 


Re- 


Release date, March 22, 1950. Running time, 67 
minutes. PCA No. 14238. General audience classifica- 
tion, 
ee a re Sey Roy Rogers 
DOS Co) ele a rR aen Ne Colt Ke Dale Evans 
Si EES Su cok cansbecawdessvaben Estelita Rodriguez 

Pat Brady, Russ Vincent, George Meeker, Fred 
Kohler, Jr., Edward Keane, House Peters, Jr., Pierce 
Lyden, ‘Don Frost, Joseph Garro, William Lester, 


Riders of the Purple Sage, Trigger 


Customs Agent 


Columbia—Smuggling Action Drama 


This film is a modest contribution to the 
long series of pictures about the work of vari- 
ous U. S. law enforcement agencies. In this case, 
instead of the usual jewels or other valuable 


articles crossing the border illegally, “Cuys- 
toms Agent” concerns itself with the smuggling 
out of the country of the valuable drug, strep- 
tomycin. According to the screenplay by Rus- 
sell S. Hughes and Malcolm Stuart Boylan, 
the international gang relays the drug from the 
Pacific coast to outlets in China, where it is 
diluted and sold for huge sums. 

The film, produced by Rudolph C. Flothow 
and directed by Seymour Friedman, maintains 
a fair measure of suspense. Featured are Wil- 
liam Eythe and Marjorie Reynolds, who can- 
not be depended upon to supply any marquee 
draw. Therefore, the exhibitor will have to 
seek out such exploitation values as he may 
find. 

Eythe takes the role of a customs agent 
working in China. He deliberately gets him- 
self fired, following which he is contacted by the 
smuggling ring to work with the criminals, 
Once in their confidence, Eythe helps in ar- 
ranging various deals always keeping contact 
with his customs colleagues. Back in the 
U. S., the gang plans on taking through a huge 
shipment of the drug. Eythe notifies the offi- 
cials and the gang is captured after a mildly 
exciting chase. 

The acting on the part of Eythe, Miss Rey- 
nolds as a member of the gang, and the others 
is merely adequate. The direction is spotty and 
there is just a bit too much talk for this type 
of picture. The original story was by Hal 
Smith. 

Reviewed at the Columbia screening room 


in New York. Reviewer’s Rating: Fair— 
Calas 

Release date, May, 1950. Running time, 72 min- 
utes, PCA No. 14394. General audience classification, 
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| Was A Shoplifter 


Universal—Department Store Crime 


There is hardly anything in “I Was a Shop- 
lifter” that hasn’t been done many times over in 
other pictures, which takes almost all the sus- 
pense out of this one. The title alone practi- 
cally gives the story away, such as it is. The 
modest picture was produced by Leonard Gold- 
stein and directed by Charles Lamont. The 
exhibitor will have to depend on the title to get 
as much exploitation as he can out of it. 

Scott Brady plays a detective who is on the 
trail of a gang of shoplifters. He allows himself 
to be falsely arrested as a petty thief to get 
contact with the gang. Meanwhile a_ petty 
shoplifter, daughter of a judge, is blackmailed 
by the gang into going in with them on the 
promise that they will get back a confession 
signed when she was arrested previously. 

Brady sets out to track down the crooks, and 
in between some weak dialogue and unconvinc- 
ing scraps, succeeds with the help of the rest of 
the police department in bringing the gang to 
justice. It turns out that the ringleader of the 
whole gang is no less a person than the head of 
the department store’s detective staff. 

The car chase at the climax creates some 
badly needed action, and the beginning of the 
film, showing how various shoplifters operate, 
also offers unnecessary education on how to 
pick up things from store counters with as little 
chance of detection as possible. 

3rady and Mona Freeman, as the girl misled, 
struggle manfully with the script and once in 
a while come out on top. The rest of the acting 
is adequate. Some of the settings were used in 
previous films and are easily recognizable. The 
story and screenplay are by Irwin Gielgud. 

Reviewed at the Universal screening room in 





New York. Reviewer's Rating: Average— 
Cos 
Release date., May, 1950. Running time, 74 minutes. 
PCA No. 14306. General audience classification. 
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Rapture 


Film Classics-Goldridge— 
Human Tragedy 


“Rapture” is a melodrama produced in Italy 
by David M. Pelham and Robert Goelet, Jr., 
with the overtones of tragedy played to the full- 
est extent. The story of an episode in the 
career of a modern-day, young Roman sculptor 
is unfolded at a slow pace. However, Goffredo 
Alessandrini, the director, has been able to com- 
pensate somewhat for these deficiencies with 
some beautiful photography of Italian country. 

Involved in the story is Glenn Langan, as the 
artist, who is continuously preoccupied with 
feminine beauty. While walking near an old 
castle one evening, he sees on a rock in the lake 
the form of a young woman, who dives into the 
water. He hires a house near the spot intend- 
ing to mold, from memory, the figure he saw 
on the rock. Soon he falls in love with the 
mentally-disturbed daughier of the castle owner, 
and also becomes involved with the girl’s sister, 
not knowing her identity. 

The sculptor soon finds out who she is, and 
torn by two loves, finally asks the father, Doug- 
las Dumbrille, for the former’s hand in mar- 
riage. The father refuses because of her mental 
condition, and the girl commits suicide. 

The flat dramatic content of the film is ade- 
quately interpreted by Alsy Albiin, Lorraine 
Miller, Eduardo Ciannelli, and Harriet White. 
The screenplay by Geza Herczeg, Mr. Pelham 
and John C. Shepridge was adapted from the 
story “Invasion on the Lake” by Dr. Arpad 
Herczeg. 

Reviewed at a New York screening room. 
Reviewer's Rating: Fair. 


Release date, May, 1950. Running time, 79 minutees. 
PCA No. 14128. Adult audience classification. 
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Douglas Dumbrille, Harriet White 


Everybody’s Dancin’ 


Lippert—Musical Omnibus 

Producer Bob Nunes has packaged in this 65 
minutes some eight or 10 musical groups and 
variety acts connected up by a narrative and 
featuring 11 musical numbers. The narrative, 
in which Spade Cooley appears as himself and 
with his band alongside, is adequate to the 
purpose, and the picture in whole stacks up as 
a useful little item for breaking up the monot- 
ony of melodramas and formula Westerns in 
the trade flow of hour-long features. It is 
at least 50 per cent musical in content, may- 
be more, and will provide sharp contrast when 
paired with a straight dramatic attraction. 

Spade Cooley’s specialized style of music 
gives the picture direct appeal in many areas, 
and so does the work of the Sons of the Pio- 
neers, these two organizations topping the bill- 
ing which includes, on the variety side, the 
Flying Taylors, the Medians, the Great Ve- 
lardi and Chuy Reyes and his orchestra. Ginny 
Jackson and Hal Derwin, who also play the 
romantic leads, add a couple of song numbers. 

The story by Nunes and Cooley, with script 
by Dorothy Raison, concerns the efforts of 
Richard Lane, very effective as a phony pro- 
moter with a heart of gold, to revive public 
interest in a behind-the-times dance hall owned 
by a widow. He sets out to book Cooley’s 
band into the place, discovers he has to land 
a television program, with sponsor, to accom- 
plish that, lands same and makes everybody 
happy after several near-disasters. It's: as 
plausible as it needs to be for the purpose it 
serves, and Will Jason’s direction keeps it 
moving. 

Previewed at the studio. Reviewer's Rating: 
Average.—WIi.LL1AM R. WEAVER. 

Release date, March 31, 1950. Running time, 65 


minutes. PCA No. 14419. General audience classifica- 
ion, 
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Barbara Woodell, Ginny Jackson, Hal Derwin, James 
Millican, Lyle Talbot, Michael Whalen, Sid Melton, 
Tex Croner, Bobby Hyatt, Sons of the Pioneers, Chuy 
ihe and band, Flying Taylors, Great Velardi, 
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The Damned Don’t Cry 


Warner—Easy Virtue and Murder 


“The Damned Don’t Cry” is a strong title 
for any attraction. It fits this lurid, tawdry 
and highly melodramatic story of a woman of 
very -dubious standards, fast motor cars, easy 
money, bookies, racketeers in narcotics and 
prostitution and spouting guns. 

It tells about these commodities of the under- 
world organized on a national basis and fronted 
with all the veneer of respectability. David 
Brian is the head man who is pretty suave 
until henchman Steve Cochran threatens his 
authority. Then Brian, reverting to his type, 
doesn’t hesitate to kill him. Chiefly, however, 
this story by Gertrude Walker centers on Joan 
Crawford who wanted more than her husband 
was able to give her. When their small son is 
killed, Miss Crawford fulfills a long-standing 
intention and walks out, determined to take 
what she can find where she can find it regard- 
less of conditions or circumstances. 

She goes quite a distance, too. First she be- 
comes a model, entertaining the out-of-town 
buyer, then induces auditor Kent Smith to 
handle the books for the gambler from whom 
Miss Crawford gets a commission. This leads 
her, via Smith, up the line to Brian for whose 
syndicate Smith puts on the cloak of big busi- 
ness and respectability. As time goes on, the 
ambitious Miss Crawford drops Smith who 
wants to marry her, lands Brian who gives her 
the works—fancy clothes, motor cars, penthouse 
apartments, trips to Europe and a phoney oil- 
heiress background genteely developed under the 
knowing hand of a down-at-the-heel society 
woman in the business of commercializing her 
old contacts at the highest bid. 

If Miss Crawford expected Brian to marry 
her, she soon learns otherwise. She learns he 
expects to be paid off in service which means 
she has to get the goods on Cochran. She 
“ingratiates” herself and also falls for the ‘vic- 
tim by the time the blow-off arrives. Brian 
kills Cochran. Miss Crawford returns to her 
original lowly beginnings. Smith finds her, but 
so, too, does Brian who shoots her and then is 
killed by Smith. The picture ends on an indi- 
cation of Miss Crawford’s recovery. 

The principal characters arouse no sympathy. 
Miss Crawford constantly is calculating her 
program of advancement. Smith falls into the 
full clutches of the gang and, in fact, practically 
arranges Cochran’s death trap. Brian is hard, 
relentless and one tough guy all the way. Miss 
Crawford’s performance reflects her dramatic 
capabilities. Brian muggs pretty badly in his 
more vicious moments. Smith is standard, 
Cochran does well. 

“The Damned Don’t Cry” probably will de- 
velop its greatest draw in big cities and in 
downtown runs. In those situations, it can 
prove a formidable draw. Miss Crawford’s fol- 
lowing, of course, is an asset not to be over- 
looked. 

Jerry Wald produced and Vincent Sherman 
directed from a screenplay by Harold Medford 
and Jerome Weidman. 

Reviewed at Warner home office. Reviewer's 
Rating: Good.—RrEp KANN 
Release date, May 13, 1950. Running time, 103 min- 


utes. PCA No. 14169. Adult audience classification. 
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line de Wit, Edith Evanson, Jimmy Moss, Sara Perry. 
Eddie Marr 
(Review reprinted from last week's HERALD) 


ADVANCE SYNOPSES 


OUTCAST OF BLACK MESA 

(Columbia) 

PRODUCER: Colbert Clark. DIRECTOR: 

Ray Nazarro. PLAYERS: Charles Starrett, 

Smiley Burnette, Martha Hyer. 
MELODRAMA. Steve, alias the Durango 

Kid, is convicted of murdering his two mining 

partners, Dorn and Gould. Most of the people, 

including Dorn’s daughter Ruth have been 





subtly convinced of his guilt by Vanning, a 
crook posing as a doctor. Actually Dorn was 
killed by Dayton, one of Vanning’s men. Van- 
ning plans to kill Thorp, the other partner, 
marry Ruth and gain possession of a rich mine. 
However, Steve sends a picture of Dayton to 
the U. S. Marshal and the latter sends a deputy 
to pick up Dayton on an old murder charge. 
Steve’s friend helps him escape from jail and 
the Durango Kid captures Dayton after he has 
murdered Thorp. He also saves Ruth when she 
is about to marry Vanning. The latter is killed 
trying to escape, Steve is vindicated, and Ruth 
is still in ownership of the mine. 


JOHNNY ONE-EYE 
(United Artists) 


PRODUCER: Benedict Bogeaus. DIREC- 
TOR: Robert Florey. PLAYERS: Pat 
O’Brien, Wayne Morris, Dolores Moran. 

GANGSTER MELODRAMA. This is an 
adaptation of Damon Runyon’s famous story 
about Martin, a tough weathered hangover 
from gangster days; Cory, a henchman; Elsie, 
a plaintive girl of six; Johnny One-Eye, her 
lovable nondescript dog, and Elsie’s mother 
Lily who wants to be a musical comedy strip- 
tease artist. Their lives are interwoven when 
the District Attorney plans to have Martin 
indicted for past crimes after he has become 
a prosperous legitimate businessman. Martin 
looks for his old henchman Cory to find out 
if he told the police anything and finds him 
with his girl, Lily. While attempting to force 
Cory to talk, Martin kills Cory’s bodyguard and 
wounds himself. Now a fugitive, Martin hides 
out in Lily’s apartment house where Cory is 
also staying, and Elsie and her dog happen on 
him and become friendly. The dog has been 
injured by Cory and needs medical attention 
which Martin gets him, jeopardizing his own 
safety. Finally through a ruse for which he 
uses Elsie, Martin forces Cory into the open, 
but loses his life saving Elsie’s. 


SHORT SUBJECTS 





RESCUE SQUADRON (RKO) 
This Is America (03107) 

What the Air Force Rescue Squadrons are, 
where they are, how they operate, are the sub- 
jects discussed here with the narrative and 
photographic skill always distinguishing this 
series. Shown are a rescue of airmen at 
sea, and a rescue of other airmen from a jun- 
gle. The point seems to be made that we go 
to great length to save the lives of our service- 
men because we have a system in which such 
lives are important. 


Release date. March 31, 1950 


IT WAS ONLY YESTERDAY (Columbia) 
Screen Snapshot (2856) 

The camera flashes back to catch segments 
of the shows given at various army camps by 
Hollywood stars during the war days. Actor 
Jimmy Gleason does the reminiscing in the 
one-reeler. Some of the other performers in- 
clude Groucho Marx, Carole Landis, Kay Ky- 
ser, Edgar Bergen, Jimmy Stewart, Fred Allen, 
Jack Benny and Ken Murray. 
Release date, March 9, 1950 


TEXAS TOM (MGM) 
MGM Technicolor Cartoon (W-141) 
Tom and Jerry are on a dude ranch, and Tom 
decides to impress a cute cowgirl by displaying 
his cowboy talents. He plays the guitar, ropes 
and sings, but all at Jerry’s expense. So Jerry 
takes over, and steals the show. 
Release date, March 11, 1950 


SPELLBOUND HOUND (Columbia) 
Jolly Frolics (2503) 

Mr. Magoo invites his tired city friend, Ralph, 
to his cabin for a quiet weekend fishing. Com- 
plications ensue when a convict takes refuge in 
the cabin and Mr. Magoo’s bloodhound chases 
Ralph instead of the convict. Ralph is happy 
to get back to his “peaceful” city. 
Release date, March 16, 1950 
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Release dates and running time are furnished as soon as avail- For exploitation see Managers’ Round Table section. . 
able. Advance dates are tentative and subject to change. Run- «¢ P ae : Chi 
ning times are the official times supplied by the distributor. ollowing a title indicates a box office Champion. Chit 
=: page numbers on this chart refer to pages in the PRODUCT Picture ratings under National Groups are estimates by ‘ 
Sh ST ay of MOTION PICTURE HERALD. leading women's organizations and national review committees: Cin 
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pages 230-231, issue of March 18, 1950. s f dren (ages 8 to 12). Legion of Decency Ratings: A-I, Unobjec. = 
Feature product listed by Company on page 255, issue o tionable; A-2, Unobjectionable for Adults; B, Objectionable in Cow 
April 8, 1950. For complete listing of 1948-49 Features by part; C, Condemned. “oh 
Company, see Product Digest, pages 4732-4733, issue of August Cry 
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Release Running (S) =synopsis Nat'l Herald - | 

TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review oe 
ABANDONED (707) Univ. Dennis O'Keefe-Gale Storm Oct.,'49 79m Oct. 8 44 A A-2. Good Dan 
Abbott & Costello Meet the Killer, Dau 
Boris Karloff (702) Univ. Abbott-Costello-Karloff Aug.,'49 84m Aug. 6 4706 AY A-| Fair Dav 
Adam and Evalyn (Brit.) Univ. Stewart Granger-Jean Simmons Not Set 92m Nov. 26 98 Good Day 
Adam's Rib (7)* MGM _ Spencer Tracy-Katharine Hepburn Nov. 18,49 101m Nov. 5 73 AorAY A-2 Excellent Dea 
Adventures of Ichabod & Mr. Toad, The Dea 
(color) (093) RKO Walt Disney Feature Oct. 1,'49 68m Aug. 27 4730 AYC A-| Excellent Ded 
Against the Wind (Brit.) (965) EL Robert Beatty-Simone Signoret Sept.,'49 95m May 28 4626 AYC B Good g Dep 
Air Hostess (120) Col. Gloria Henry-Ross Ford Aug. 25,'49 6Im Aug. 13 (S)4715 A-| Devi 
Alias the Champ (817) Rep. Robert Rockwell-Barbara Fuller Oct. 15,'49 60m Oct. 29 66 A-2 Good D.O. 
All the King's Men (227)* Col. Broderick Crawford-Joanne Dru Jan.,'50 109m Nov. 5 73 AorAY B Excellent Doc! 
Always Leave Them Laughing (908)* WB Milton Berle-Virginia Mayo Nov. 26,49 = 116m Nov. 26 97. AYC B Very Good Doo! 
Amazing Mr. Beecham (Brit.) (021) EL Cecil Parker-A. E. Matthews Feb.,'50 85m Dec. 31 137. AYC A-2 Good Dow 
Ambush (13) MGM _ Robt. Taylor-John Hodiak-Arlene Dahl Jan. 13,'50 89m Dec. 24 129 AYC A-! Very Good Dow 
And Baby Makes Three (229) Col. Robert Young-Barbara Hale Dec.,'49 84m Dec. 3 105 A B Average Dyn 

Angels in Disguise (4818) Mono. Leo Gorcey-Huntz Hall Sept. 25,'49 63m Nov. 26 98 AYC A-2 Fair 
Anna Lucasta (148) Col. Paulette Goddard-Oscar Homolka Aug.,'49 86m July 16 4682 A B Very Good EAG 
Annie Get Your Gun (color) MGM _ Betty Hutton-Howard Keel NotSet 107m Apr. 15 261 A-2 Excellent East 
Any Number Can Play (930)* MGM = Clark Gable-Alexis Smith July,'49 102m June 4 4633 A A-2 Good Easy 
Apache Chief (4824) Lippert A. Curtis-R. Hayden-C. Thurston Nov. 4,'49 60m Oct. 22 59 A-| Fair Easy 
Arctic Fury (011) RKO Del Cambre-Eve Miller Oct. 1,'49 Im Oct. | 34 AYC A-!| Good Ever 
Astonished Heart, The (Brit.) Univ. Noel Coward-Celia Johnson Mar.,'50 92m Feb. 18 197 A B Very Good Ever 
BACKFIRE (915) WB Virginia Mayo-Gordon Mac Rae Feb. 11,50 91m Jan. 21 161 A A-2 Good FALL 
Bagdad (color) (903)* Univ. M. O'Hara-P. Christian-V. Price Nov.,'49 82m Nov. 26 97. AYC A-2. Good Fath 
Bandit King of Texas (867) Rep. Allan "Rocky" Lane-Eddy Waller Aug. 29,'49 60m Oct. 8 41 AYC Good Fath 
Bandits of El Dorado (268) Col. Chas. Starrett-Smiley Burnette Oct. 20,'49 56m Nov. 5 (S)75 AYC A-| Fede 
Barbary Pirate (212) Col. Donald Woods-Trudy Marshall Nov. 10,'49 65m Aug. 13 4714 AY A-2 Fair Fenc 
Baron of Arizona (4902) Lippert Vincent Price-Ellen Drew Mar. 4,'50 93m Feb. 18 198 Good Feud 
Barricade (color) (918) WB Os. Clark-R. Massey-R. Roman Apr. 1,'50 75m Mar. II 221 +A B Good Fight 
Battleground (14)* MGM _ Van Johnson-John Hodiak Jan. 20,50 118m Oct. | 33 AY A-! Superior Fight 
Beau Geste (4920) Para. G. Cooper-R. Milland (reissue) (east) Mar.,50 114m Mar. 25 238 (c 
Beauty on Parade Col. Robert Hutton-Lola Albright Mar. 18,'50 66m Mar. 25 237 Good Fight 
Bed of Roses RKO = J. Fontaine-R. Ryan-Z. Scott Sept. 16,'50 Mar. 25 ($)238 File « 
Belle of Old Mexico (4906) Rep. _Estelita Rodriguez-Robert Rockwell Mar. 1,'50 70m Feb. II 189 AY A-2 Fair Flam 
Bells of Coronado (color) (4941) Rep. Roy Rogers-Dale Evans Jan. 8,'50 67m Jan. 21 163 AYC Good Flami 
Beware of Blondie Col. Penny Singleton-Arthur Lake Not Set 66m Apr. 8 254 Fair Flyin 
Beyond the Forest (906) WB Bette Davis-Joseph Cotten Oct. 22,'49 96m Oct. 22 59 OA B Average Four 
Big Hangover, The (28) MGM Van Johnson-Elizabeth Taylor May 26,'50 82m Mar. 18 229 A-2 Excellent Franc 
Big Lift, The (012) 20th-Fox Montgomery Clift-Paul Douglas May,'50 - 120m Apr. 15 261 Excellent Free 
Big Wheel, The UA = Mickey Rooney-Thomas Mitchell Nov. 4,'49 92m Nov. 5 3. AY B Very Good Front 
Black Book, The (926) EL Robert Cummings-Arlene Dahl Aug.,'49 89m May 21 4617 A-2. Good 

(formerly Reign of Terror) GAL 
Black Hand (20) MGN _G. Kelly-J. C. Naish-T. Celli Mar. 17,'50 93m Jan. 21 161 AYorAYC A-2 — Excellent (ci 
Black Magic UA Orson Welles-Nancy Guild Aug. 19,49 = 105m Aug. 20 4721 B Very Good Gay 
Black Midnight (4805) Mono. Roddy McDowall-Damian O'Flynn Oct. 2,49 66m Sept. 10 (S)tt! AYC A-| Girl 
Black Shadows (944) EL African Travelogue July 29,'49 62m Oct. | 34 A-2 Average Girl 
Blonde Bandit, The (4904) Rep. Gerald Mohr-Dorothy Patrick Dec. 22,'49 60m Jan. 28 169 AorAY A-2. Good Sirl 
Blonde Dynamite (4913) Mono. Leo Gorcey-Adele Jergens Feb. 12,'50 66m Feb. 4 (S)178 A B Girls 
Blondie Hits the Jackpot (205) Col. Penny Singleton-Arthur Lake Oct. 6,'49 66m Oct. 8 ($)42 AYC A-! Glas: 
Blondie's Hero (206) Col. Penny Singleton-Arthur Lake Mar. 9,50 67m Mar. 1! ($)223 AYC A-| Gold 
Blossoms in the Dust (color) (17) MGM __ Greer Garson-Walter Pidgeon (reissue) Feb. 16,50 100m Jan. 28 170 Gold 
Blue Grass of Kentucky (color) Gran 
(4901) Mono. Bill Williams-Jane Nigh Jan. 22,'50 72m Jan. 21 161 AYC A-| Excellent Grea 
Blue Lagoon (Brit.) (color) (704) Univ. Jean Simmons-Donald Houston Aug.,'49 10im Aug. 6 4706 AY A-2 Good Srea 
Bodyhold (216) Col. Willard Parker-Lola Albright Mar. 21,'50 63m Dec. 24 130 A A-2 Fair Grea 
Bomba on Panther Island (4807) Mono. Johnny Sheffield-Allene Roberts Dec. 18,'49 70m Jan. 14 153. AYC A-| Good Grea 
Border incident (5) MGM _ George Murphy-Ricardo Montalban Oct. 28,'49 92m Aug. 27 4730 A B Very Good Grea 
Borderline (909) Univ. Fred MacMurray-Claire Trevor Feb. 9,'50 88m Jan. 14 153 AY A-2. Good Grea 
Boy from Indiana (024) EL Lon McCallister-Lois Butler Mar.,'50 66m Apr | 246 AYC A-2 Good Guilt 
Bride for Sale (068) RKO Robert Young-Claudette Colbert Nov. 12,'49 87m Oct. 22 58 AY A-2 Good Guilt 
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{ITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
Brimstone (814) (color) Rep. Rod Cameron-Adrian Booth Aug. 15,'49 90m Aug. 20 4722, AYC A-| Good 
Buccaneer's Girl (color) (912) Univ. Yvonne de Carlo-Philip Friend Mar.,'50 77m Mar. 4 213, AYC A-2. Good 
CAPTAIN Carey, U.S.A. (4918) Para. Alan Ladd-Wanda Hendrix Apr.,'50 83m Feb. 25 205 + AYC A-2 Very Good 
Captain China (4911) Para. J. Payne-G. Russell-J. Lynn Feb.,'50 97m Nov. 5 74 «AY A-2 Very Good 
Capture, The RKO Teresa Wright-Lew Ayres Apr. 8,'50 8Im Apr. 8 254 Fair 
| Cargo to Capetown (236) Col. 8B. Crawford-J. lreland-E. Drew Apr.,'50 80m Apr. | 246 AYC B Good 
Chain Lightning (905) WB Humphrey Bogart-Eleanor Parker Feb. 25,'50 94m Feb. 4 177. AYorAYC A-2_ Excellent 
Challenge to Lassie (color) (10) MGM _~— Edmund Gwenn-Donald Crisp Dec. 16,'49 76m Oct. 22 58 AYC A-| Good 
Champagne for Caesar UA Ronald Colman-Celeste Holm Apr. 7,'50 99m Feb. I! 186 AYC A-2 Fair 
Cheaper by the Dozen (color) (009) 20th-Fox Jeanne Crain-Clifton Webb-Myrna Loy Apr.,'50 85m Apr. | 245 AYC A-| Very Good 
Chicago Deadline (4905)* Para. Alan Ladd-Donna Reed Nov. 11,'49 87m Aug. 13 4713. AY A-2 Good 
Chinatown at Midnight (218) Col. Hurd Hatfield-Jean Willes Jan. 19,'50 67m Nov. 26 98 AYCorAY A-2 Fair 
Christopher Columbus (Brit.) 
by (color) (708) Univ. Fredric March-Florence Eldridge Oct.,"49 104m Oct. 15 49 AYC A-| Good 
2e5: Cinderella (color) (094)* RKO Walt Disney Characters Mar.4,'50 75m Dec. 17 121 AYC A-| Excellent 
hil. Comanche Territory (color) (916) Univ. Maureen O'Hara-Macdonald Carey May,'50 76m Apr. 8 253 AYC A-| Good 
: i Come to the Stable (922)* 20th-Fox Loretta Young-Celeste Holm Sept.,'49 94m June 25 4657 AY A-| Very Good 
jec- Conspirator (Brit.) (21) MGM _ Robert Taylor-Elizabeth Taylor Mar. 24,'50 87m Feb. 18 197. AYCorAY A-2_ Fair 
» in Cowboy and the Indians, The (184) Col. Gene Autry-Sheila Ryan Sept.,'49 70m Nov. 5 75 AYC A-| Good 
Cowboy and the Prizefighter (color) (956) EL Jim Bannon-Don Kay Reynolds Dec.,'49 59m Jan. 14 154 AYC A-| Good 
Cry Murder FC Carole Mathews-Jack Lord Jan.,'50 63m Feb. II 189 A-2 Fair 
Customs Agent Col. William Eythe-Marjorie Reynolds May,'50 72m Apr. 15 262 Fair 
DAKOTA Lil (color) (005) 20th-Fox &.Montgomery-R. Cameron-M. Windsor Feb.,'50 87m Jan. 28 169 A B Good 
PS, Dalton Gang, The (4913) Lippert Don Barry-Betty Adams Oct. 21,'49 58m Jan. 28 (S)170 A-I 
ald Damned Don't Cry, The (92!) WB J. Crawford-D. Brian-K. Smith May 13,50 103m Apr. 15 263 S. Gut 
- Dancing in the Dark (color) (001) 20th-Fox W. Powell-M. Stevens-B. Drake Jan.,'50 92m Nov. 5 74 AYC A-2 Very Good 
Dangerous Profession, A (014) RKO Geo. Raft-Pat O'Brien-Ella Raines Nov. 26,'49 79m Oct. 22 59 «OA A-2 Fair 
Daughter of Rosie O'Grady (920) (color) WB June Haver-Gordon MacRae Apr. 29,'50 104m Apr. | 245 A-2 Excellent 
Davy Crockett, Indian Scout UA George Montgomery-Ellen Drew Jan. 7,'50 71m Jan. 14 153 AYC Good 
Daybreak ( Brit.) Univ. Eric Portman-Ann Todd Not Set 82m July 9 4673 B Fair 
nt Deadly Is the Female UA — John Dall-Peggy Cummins Jan. 21,'50 87m Nov. 5 74° =2A B Good 
Dear Wife (4912) Para. William Holden-Joan Caulfield Feb.,'50 88m Nov. 12 81 AYC A-| Very Good 
nt Dedee (French) EL Bernard Blier-Simone Signoret Aug.,'49 90m May 1!4 (Her.)39 Cc 
g Deputy Marshal (4905) Lippert Jon Hall-Frances Langford Oct. 28,49 72m Oct. 15 49 A-| Good 
Devil's Henchmen, The (110) Col. Warner Baxter-Mary Beth Hughes Sept. 15,'49 69m Oct. 29 66 A-2 Fair 
D.O.A. UA Edmond O'Brien-Pamela Britton Apr. 21,'50 83m Dec. 31 137 A-2 Excellent 
nt Doctor and the Girl, The (3) MGM __ G. Ford-C. Coburn-G. De Haven Sept. 23,'49 98m Sept. 17 17 A A-2 Very Good 
‘ood Doolins of Oklahoma, The (147) Col. Randolph Scott-George Macready July,'49 90m June 4 4633 AY A-2. Good 
Down Dakota Way (843) (color) Rep. Roy Rogers-Dale Evans Sept. 9,'49 67m Sept. 10 10 AYC A-| Good 
‘ood Down Memory Lane (005) EL B. Crosby-W. Fields-G. Swanson Aug.,'49 72m Sept. 17 17 A-| Very Good 
ie Dynamite Pass (022) RKO Tim Holt-Lynne Roberts Mar. 23,'50 6lm Mar. 25 238 AYC A-| Average 
ood EAGLE and the Hawk (4916) (color) Para. John Payne-Rhonda Fleming June,'50 104m Feb. 11 186 AYC B Good 
nt East Side, West Side (14) MGM _ — James Mason-Barbara Stanwyck Feb. 10,50 108m Dec. 17 122 A B Good 
Easy Living (003) RKO Victor Mature-Lucille Ball Sept. 3,49 77m Aug. 20 4722 A-2 Good 
Easy Money (Brit.) (962) EL Jack Warner-Greta Gynt Aug.,'49 94m Feb. 12 4493 B Good 
Everybody Does It (926) 20th-Fox Paul Douglas-Linda Darnell Nov.,'49 98m Sept. 3 1 AYC A-2 Excellent 
ood Everybody's Dancin’ (4922) Lippert Spade Cooley-Richard Lane Mar. 31,'50 65m Apr. 15 263 Average 
FALLEN Idol, The (Brit.) SRO Ralph Richardson-Michele Morgan Nov.,'49 94m Oct. 8 41 AY B Very Good 
Father Is a Bachelor (232) Col. William Holden-Coleen Gray Feb.,'50 84m Feb. II 186 AYC A-2 Fair 
Father Was a Fullback (925) 20th-Fox Fred MacMurray-Maureen O'Hara Oct.,'49 84m Aug. 20 4721 AYC A-2 Very Good 
Federal Agent at Large (4911) Rep. Dorothy Patrick-Robert Rockwell Mar. 12,'50 60m Mar. 25 238 AYC A-| Good 
Fence Riders (4946) Mono. Whip Wilson-Andy Clyde Jan. 29,'50 57m Feb. 18  (S)199 A-I 
Feudin' Rhythm (252) Col. Eddy Arnold-Gloria Henry Dec.,'49 66m Dec. 17 (S)123 AYC A-I 
Fighting Kentuckian, The (4902) Rep. John Wayne-Vera Ralston Oct. 5,'49 100m Sept. 17 ig AYC A-2, Good 
« Fighting Man of the Plains (930) : 
(color) 20th-Fox Randolph Scott-Jane Nigh Dec.,'49 94m Oct. 15 50 AY B Good 
Fighting Redhead, The (955) (color) EL Jim Bannon-Peggy Stewart Oct.,'49 55m Oct. 8 42 AYC A-| Fair 
File on Thelma Jordon (See Thelma Jordon) 
Flame of Youth (816) Rep. Barbara Fuller-Ray McDonald Sept. 22,'49 60m Oct. | 34 AYC A-2 Average 
Flaming Fury (812) Rep. Roy Roberts-George Cooper July 28,'49 60m July 16 4681 A-| Good 
Flying Saucer, The FC Mikel Conrad-Pat Garrison Jan.,'50 69m Jan. 14 154 A-| Fair 
. Four Days Leave FC Cornel Wilde-Josette Day Feb. 6,'50 98m Apr. | 246 A-2 Fair 
+ Francis (910)* Univ. Donald O'Connor-Patricia Medina Feb.,'50 91m Dec. 17 121 AYC A-| Excellent 
it Free for All (901) Univ. Robert Cummings-Ann Blyth Nov.,'49 83m Nov. 5 75 AYC A-| Average 
sad Frontier Outpost (263) Col. Charles Starrett-Smiley Burnette Dec. 29,49 65m Dec. 17. (S)123 AYC A-1 
GAL Who Took the West, The 
t (color) (706) Univ. Yvonne De Carlo-Chas. Coburn Sept.,'49 84m Sept. 17 18 AY A-2 Fair 
od Gay Lady, The (Brit.) (013) EL Jean Kent-James Donald Dec.,'49 96m Jan. 21 163 A-2 Fair 
Girl From Jones Beach, The (828)* WB Ronald Reagan-Virginia Mayo July 16,49 = 78m June 25 4658 AY B Very Good 
e Girl from San Lorenzo, The UA Duncan Renaldo-Leo Carrillo Feb. 24,50 59m Mar. II 222. AYC A-| Fair 
Girl in the Painting, The (Brit.) (723) Univ. Mai Zetterling-Robert Beatty Aug. 20,'49 90m July 30 4697 AY A-| Very Good 
Girls' School (213 Col. Joyce Reynolds-Ross Ford Feb. 9,'50 62m Feb. 18 (S)199 AYC A-I 
Glass Mountain, The (Brit.) (012) EL Valentina Cortesa-Dulcie Gray Nov.,'49 90m Jan. 7 146 A A-2. Good 
Golden Stallion, The (color) (844) Rep. Roy Rogers-Dale Evans Nov. 15,49 67m Oct. 29 65 AYC A-| Very Good 
Golden Twenties, The (021) RKO AI Jolson-R. Valentino, et al. Apr.,'50 68m Mar. 18 229 Excellent 
Grand Canyon (4822) Lippert Richard Arlen-Mary Beth Hughes Aug. 12,49 65m Sept. 3 2 A-| Good 
nt “a Dan Patch, The UA Dennis O'Keefe-Gail Russell July 22,49 94m July 23 4689 AYC B Good 
— Gatsby, The (4820)* Para. Alan Ladd-Betty Field Aug. 5,49 91m Apr. 30 4591 A B Average 
teat Lover, The (4909)* Para. Bob Hope-Rhonda Fleming Dec. 28,'49 80m Sept. 17 17. AYCorAY A-2 Very Good 
, Great Plane Robbery, The UA Tom Conway-Margaret Hamilton Mar. 10,'50 61m Mar. 11 222. AYC Average 
se Great Rupert, The (019) EL Jimmy Durante-Terry Moore Mar.,'50 86m Jan. 7 145 AYC A-| Very Good 
ar Sinner, The (923) MGM_~ Gregory Peck-Ava Gardner Aug. 5,'49 110m July 2 4665 A A-2 Very Good 
re Bystander FC Zachary Scott-Faye Emerson Jan.,'50 92m Feb. 18 197 A-2. Good 
uilty of Treason (022) ELC. Bickford-P. Kelly-B. Granville Feb.,'50 86m Jan. 7 146 A A-| Very Good 
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TITLE—Production Number—Company 


Gunmen of Abilene (4962) Rep. 
HAMLET (Brit.) (Spcl.)* U-| 
Hasty Heart, The (913) WB 
Hatchet Man, The (910) WB 
Haunted Trails (4843) Mono. 


Heiress, The (4821)* Para. 


Hidden Room, The (Brit.) (O11!) EL 
Hit the Ice (943) EL 
Holiday Affair (013) RKO 
Holiday in Havana (217) Col. 
Holiday Inn (4907) Para. 
Hollywood Varieties (4916) Lippert 
Horsemen of the Sierras (163) Col. 
House Across the Street, The (902) WB 
House by the River (4912) Rep. 
House of Strangers (919) 20th-Fox 


ICHABOD and Mr. Toad (See Adventures “ 
I'll Be Seeing You 

Inspector General, The (color) (912) we 
In the Good Old Summertime* 

(color) (932) 

Intruder in the Dust (9) MGM 
It's a Great Feeling (color) (831)* WB 
| Was a Male War Bride (923)* 20th-Fox 
| Was a Shoplifter (917) Univ. 


MGM 


JIGGS & Maggie in Jackpot Jitters 
(4812) Mono. 
Jiggs and Maggie Out West (4909) Mono. 
Joan of Are (color) (963)* RKO 
Joe Palooka in Counterpunch (4808) Mono. 
(formerly Return Bout) 
Joe Palooka Meets Humphrey (4911) Mono. 
Johnny Holiday UA 


Johnny One-Eye UA 
Johnny Stool —_ (700 Univ. 
Jolson Sings Again (calor (221) Col. 
KAZAN (102) Col. 
Key to the City (18)* MGM 
Kid from Cleveland, The (4901) Rep. 
Kid from Texas, The (color) (911) Univ. 
Kiss for Corliss, A UA 
LADY Takes a Sailor, The (911) WB 
Lawless, The Para. 
Lawless Code (4866) Mono. 
Law of the Barbary Coast (115) Col. 
Lives of a Bengal Lancer (4921) Para. 
Lone Wolf and His Lady (123) Col. 


Look for the Silver Lining (color) (829)* WB 
Lost Boundaries* FC 


Lost Tribe, The (144) Col. 
Love Happy UA 
MADAME Bovary (931)* MGM 
Ma and Pa Kettle Go to Town (914) Univ. 
Malaya (12) MGM 


Man on the Eiffel Tower (color) (069) = 
Mark of the Gorilla (231) Col 


Mary Ryan, Detective (214) Col. 
Masked Raiders (012) RKO 
Masterminds (4819) Mono. 
Mighty Joe Young (06!) RKO 
Miss Grant Takes Richmond (222) Col. 


Modern Marriage, A ono. 
Montana (color) (914) WB 
Mother Didn't Tell Me (006) 20th-Fox 
Mr. Belvedere Goes to College 


(913)* 20th-Fox 
Mr. Perrin and Mr. Traill (Brit.) (924) EL 
Mr. Soft Touch (149) Col. 
Mrs. Mike UA 
Mule Train (248) Col. 
My Brother's Keeper (Brit.) (964) EL 
My Foolish Heart (052)* RKO 
My Friend Irma (4903)* Para. 
Mysterious Desperado, The (007) RKO 
NANCY Goes to Rio (color) (19) MGM 
Navajo Trail Raiders (868) Rep. 
Nevadan, The (color) (228) Col. 
Never Fear (020) EL 
No Man of Her Own (4919) Para 
266 


Stars 


Allan “Rocky” Lane-Eddy Waller 


Laurence Olivier-Jean Simmons 
Ronald Reagan-Patricia Neal 


Release 
Date 


Feb. 6,'50 


Not Set 
Jan. 14,'50 


Edw. G. Robinson-Lor. Young (reissue) Dec. 10,'49 


Whip Wilson-Andy Clyde 


Olivia de Havilland-Montgomery Clift 
(reissue) Feb.., "50 


Robert Newton-Sally Gray 
Bud Abbott-Lou Costello 
Robert Mitchum-Janet Leigh 
Desi Arnaz-Mary Hatcher 
Bing Crosby-Fred Astaire 
Rob't. Alda-Peggy Stewart & others 
Charles Starrett-Smiley Burnette 
Wayne Morris-Janis Paige 

Louis Hayward-Jane Wyatt 

Richard Conte-Susan Hayward 


Joseph Cotten-Ginger Rogers 
Danny Kaye-W. Slezak-Barbara Bates 


Judy Garland-Van Johnson 
David Brian-Claude Jarman, Jr. 
Dennis Morgan-Jack Carson 
Cary Grant-Ann Sheridan 
Scott Brady-Mona Freeman 


Joe Yule-Renie Riano 

Joe Yule-Renie Riano 
Ingrid Bergman-Jose Ferrer 
Joe Kirkwood-Leon Errol 


Joe Kirkwood-Leon Errol 
William Bendix-Allen Martin, Jr. 
Pat O'Brien-Wayne Morris 
Howard Duff-Shelley Winters 
Larry Parks-Barbara Hale 


Stephen Dunne-Lois Maxwell 
Clark Gable-Loretta Young 
George Brent-Lynn Bari 
Audie Murphy-Gale Storm 
Shirley Temple-David Niven 


Jane Wyman-Dennis Morgan 
Macdonald Carey-Gail Russell 
Jimmy Wakely-Cannonball Taylor 
Gloria Henry-Stephen Dunne 

G. Cooper-F. Tone 
Ron Randell-June Vincent 
June Haver-Ray Bolger 
Beatrice Pearson-Mel Ferrer 
Johnny Weissmuller-Myrna Dell 
Marx Bros.-Ilona Massey 


Jennifer Jones-Louis Jourdan 
Marjorie Main-Percy Kilbride 
Spencer Tracy-James Stewart 

C. Laughton-F. Tone-B. Meredith 
Johnny Weissmuller-Trudy Marshall 
Marsha Hunt-John Litel 

Tim Holt-Marjorie Lord 

Leo Gorcey-Huntz Hall 

Ben Johnson-Terry Moore 

Lucille Ball-Wm. Holden 

R. Hadley-M. Field-R. Clarke 
Errol Flynn-Alexis Smith 

Dorothy McGuire-Wm. Lundigan 


Clifton Webb-Shirley Temple 
Marius Goring-David Farrar 

Glenn Ford-Evelyn Keyes 

Dick Powell-Evelyn Keyes 

Gene Autry-Sheila Ryan 

Jack Warner-Jane Hylton 

Susan Hayward-Dana Andrews 

John Lund-Diana Lynn-Marie Wilson 
Tim Holt-Richard Martin 


A. Sothern-J. Powell-B. Sullivan 
Allan "Rocky" Lane-Eddy Waller 
Randolph Scott-Dorothy Malone 
Sally Forrest-Keefe Brasselle 
Barbara Stanwyck-John Lund 


Aug. 21,'49 


Dec. 24, "49 
Oct. 13,'49 


(reissue) Dec. 2,'49 


Jan. 14,'50 
Sept. 22,'49 
Sept. 10,'49 
Mar. 25,'50 

July,'49 


(reissue) Dec.,'49 


Dec. 31,'49 


July,'49 
Dec. 2,'49 
Aug. 20,'49 
Sept.,'49 
May,'50 


Sept. 11,'49 
Apr. 23,'50 
July 29,'50 
Aug. 14,'49 


Feb. 5,'50 
Feb. 18,'50 
May 5,'50 
July,'49 
Feb.,'50 


July 14,'49 
Feb. 24,'50 
Sept. 5,'49 
Mar.,'50 
Apr. 8,'50 


Dec. 24,'49 
July,'50 
Dec. 4,49 
July 21,°49 


(reissue) (east) Mar.,'50 


Aug. 11,'49 
July 30, ‘49 


Mar. 3,'50 


Aug.,'49 
Apr.,'50 
Jan. 6,'50 
Feb. 4,'50 
Feb.,'50 
Jan. 5,'50 
Oct. 15,'49 
Nov. 27,'49 
July 23,'49 
Oct.,"49 
Not Set 
Jan. 28,'50 
Mar.,"50 


May,'49 
July,'49 
Sept.,'49 
Dec. 23,'49 
Feb. 22,'50 
July,'49 
Jan. 21,50 
Oct. 14,49 
Sept. 10,'49 


Mar. 10,'50 
Oct. 15,'49 
Feb.,'50 
Jan.,'50 
May,'50 


Running 
Time 


60m 


153m 
102m 
74m 
60m 
120m 
93m 
82m 
87m 
73m 
101m 
60m 
56m 
69m 
88m 
10Im 


85m 
102m 


102m 
87m 
85m 
105m 
74m 


67m 
66m 
145m 
74m 


65m 
94m 


75m 
96m 


65m 
99m 
89m 
78m 
88m 


99m 
83m 
58m 
65m 
I1im 
60m 
106m 
97m 
72m 
9im 


115m 
79m 
98m 
97m 
68m 
67m 
60m 
64m 
94m 
87m 
66m 
76m 
88m 


83m 
9Im 
93m 
99m 
70m 
97m 
99m 
103m 
6Im 


99m 
60m 
8Im 
81m 
98m 


-— REVIEWED — r RATINGS 
(S) =synopsis Nat'l ‘Heeati’ 

Issue Page Groups L.ofD. Review 
Feb. 18 197. AYC A-| Good 
July 3 Herald(17) AY A-2 

Dec. 10 113 AY A-| Excellent 
Dec. 10 115 

Aug. 13 (S)4715  AYC A-I 

Sept. 10 9 AorAY A-2 Superior ' 
Jan. 14 154 A A-2. Good 
Feb. 11 189 

Nov. 19 89 AYC A-| Very Good 
Oct. 8 (S)42 AYC B 

Nov. 19 91 
Jan. 7 146 B Fair 
Dec. 3 (S)106 AYC A-I 

Aug. 20 4722. AYC A-2 Average 
Apr. | 246 A A-2 Very Good 
June 18 4649 A A-2 Excellent 
Feb. 18 198 
Nov. 19 89 AYC A-| Very Good 
June 25 4657 AYC A-| Excellent 
Oct. 15 49 AY A-| Very Good 
July 30 4697. AYC A-2 Very Good 
Aug. 13 4713 A B Very Good 
Apr. 15 262 AYC A-2 Average 
Sept. 3 ! AYC A-| Good 
Mar. 25 237 Good 
Oct. 30 4366 AY A-1 Superior 
July 9 (S)4675  AYC A-| 
Feb. II 186 AYC A-| Good r 
Dec. 17 122, AYC A-| Good 
Apr. 15 (S)263 
July 16 4681 AY A-2. Good 
Aug. 13. 4713. AYC B Very Good 
June 25 4658 AY A-2 Very Good 
Feb. 4 178 A B Very Good ( 
Sept. 10 9 AY A-| Good 
Feb. 25 205 AYorAYC A-2 Good 
Oct. 22 58 AYC B Very Good 
Dec. 3 105 AYC B Very Good 
Apr. 8 253 Good 
Oct. 8 $)42 AYC A-| 
July 2 (S)4667 A-2 
Mar. 25 238 
Apr. 9 4566 A-2 Average 
June 25 4658 AYC A-| Very Good 
July 2 4665 AYC A-| Very Good 
Apr. 30 4591 A-| Average 
Sept. 24 26 AYC B Fair 
Aug. 6 4705 A A-2 Good 
Apr. | 245 AYC A-| Very Good 
Dec. 3 105 AYCorAY A-2_ Average 
Dec. 24 130 AorAY A-2 Very Good 
Mar. 4 214 AYC A-| Good 
Nov. 12 82 AYCorAY A-2_ Fair 
Oct. 1 34 AYC A-| Fair 
Jan. 14 154 AYC A-| Good 
May 28 4625 AY A-| Good 
Oct. | 34 AY A-2 Excellent 
Apr. 8 254 Average 
Jan. 7 145 AYC A-| Good 
Feb. 4 178 AYorAYC A-2 Good 
Apr. 9 4566 AYC A-2 Very Good 
Dec. 25 4434 A-| Very Good 
Aug. 6 4705 AYC A-| Good 
Dec. 24 129 A A-2 Very Good 
Jan. 28 (S)170 AYC A-l 
Feb. 19 4506 A-2 Fair 
Oct. 22 58 AorAY B Excellent 
Aug. 20 4721 AYC A-2 Very Good 
Aug. 27. 4731.—=S AYC A-| Fair 
Feb. 4 177, AYC A-2 Excellent 
Oct. 22 59 AYC A-! Fair 
Jan. 28 169 AY A-| Good 
Jan. 14 154 A B Good 
Feb. 25 205 A B Good 


UNI 





MOTION PICTURE HERALD, APRIL 15, 1950 





Refo 
Rene 


Rim | 
Roari 
Rope 
Roses 
Rugg 
Run | 


Rusty 


SALT 
{fo 
Sams 
San / 
Sand 
Sands 
Sarur 
Satan 
Savag 
Scene 





— -— REVIEWED — 7-——_ RATINGS 

Id Release Running (S) =synopsis Nat'l Herald 

Ww TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
No Sad Songs for Me (238) Col. Margaret Sullavan-Wendell Corey May,'50 89m Apr. 15 261 A A-2 Excellent 
Not Wanted FC Sally Forrest-Keefe Brasselle July,'49 94m June 25 4658 AY B Fair 

+ 

You Beautiful Doll . 

i ti (927) 20th-Fox Mark Stevens-June Haver Nov.,'49 93m Sept. 24 26 AYC A-2 Very Good 

. ' Oliver Twist (Brit.) (828) EL John H. Davies-Robert Newton Not Set 115m June 26 (S)4219 
Once More, My Darling (703) Univ. Robert Montgomery-Ann Blyth Aug.,'49 94m July 30 4698 AY A-2. Good 
Once Upon a Dream (Brit.) (942) EL Googie Withers-Griffith Jones Sept.,'49 87m July 9 4673 A A-2 Good 

Jod One Last Fling 831) WB Alexis Smith-Zachary Scott Aug. 6,'49 64m July 9 4673 A-2 Fair 
One Way Street (915) Univ. James Mason-Marta Toren Apr.,'50 = 79m Apr. 15 262 A Good 
On the Town (color) (11)* MGM_~ Gene Kelly-F. Sinatra-Betty Garrett Dec. 30,'49 98m Dec. 10 1135 AYC A-2 Excellent 
Our Very Own RKO Ann Blyth-F. Granger-Joan Evans June 17,'50 93m Mar. 25 237. AYC A-2 Very Good 
Outcast of Black Mesa (265) Col. Charles Starrett-Smiley Burnette Apr. 13,'50 Apr. 15 (S)263 AYC 

, Outlaw, The (066) RKO = Jack Buetel-Jane Russell Jan. 7,50 103m Dec. 31 138 8 Poor 

= Outriders, The (color) (24) MGM — Joel McCrea-Arlene Dahl Apr. 21,'50 93m Mar. II 221 AYC A-2 Very Good 

‘ Outside the Wall (913) Univ. Richard Basehart-Marylin Maxwell Mar.,'50 80m Feb. I! 185 A A-2. Good 
PAID in Full (4915) Para. Robert Cummings-Lizabeth Scott Mar.,'50 105m Dec. 24 130 A B Fair 
Palomino, The (color) (230) Col. Jerome Courtland-Beverly Tyler Mar.,'50 73m Feb. 4 178 AYC A-| Fair 
Passport to Pimlico (Brit.) (010) EL Stanley Holloway-Betty Warren Dec.,'49 72m Oct. 8 41 AYC A-| Good 

od Perfect Strangers (917) WB Ginger Rogers-Dennis Morgan Mar. 25,'50 88m Mar. 4 214 AorAY B Fair 
Pinky* (931) 20th-Fox J. Crain-W. Lundigan-E. Barrymore Nov.,'49 102m Oct. | 33 AYCorAY A-2_ Excellent 

Pioneer Marshal (4971) Rep. Monte Hale-Paul Hurst Dec. 24,49 60m Jan. 14 154 AYC A-| Good 

od Pirates of Capri FC —_ Louis Hayward-Binnie Barnes Dec. 1,'49 94m Dec. 10 113 A-2. Good 

od Place of One's Own, A (Brit.) (961) EL Margaret Lockwood-James Mason Sept.,'49 94m Feb. 19 4506 A A-| Good 

‘od Please Believe Me (26) MGM Deborah Kerr-Robert Walker May 12,'50 88m Mar. I1 221 A-2. Good 

, Port of New York (009) EL Scott Brady-Richard Rober Dec.,'49 79m Dec. 3 106 Aor AY A-2 Average 
Port Office Investigator (815) Rep. Warren Douglas-Audrey Long Sept. 1,49 59m Sept. 3 2 AYXC Good 
Powder River Rustlers (4961) Rep. Allan "Rocky'’ Lane-Eddie Waller Nov. 25,'49 60m Nov. 19 (S)91 AYC A-| 
Prince of Foxes (929)* 20th-Fox Tyrone Power-Orson Welles Dec.,'49 107m Aug. 27 4729 AYorAYC A-2 _ Excellent 
Prison Warden (209) Col. Warner Baxter-Anna Lee Dec. 8,49 62m Oct. 29 66 AYorAYC A-2_ Fair 

: Project X FC Rita Colton-Keith Andes Oct. 4,'49 60m Nov. 12 8! A-2_ Fair 
QUICKSAND UA Mickey Rooney-Jeanne Cagney Mar. 25,'50 79m Mar. 4 213. AorAY B Good 

‘ 

RADAR Secret Service (4917) Lippert John Howard-Adele Jergens Jan. 28,'50 59m Jan. 21 163 A-| Fair 
Range Justice (4855) Mono. Johnny Mack Brown-Max Terhune Aug. 7,'49 57m July 16 (S)4682 AYC A-I 
Range Land (4845) Mono. Whip Wilson-Andy Clyde Dec. 25,'49 56m Mar. 2§ (S)238 AYC A-| 

od Ranger of Cherokee Strip (856) Rep. Monte Hale-Paul Hurst Nov. 4,'49 60m Nov. 12 81 AYC A-| Good 
Rapture FC Glenn Langan-Elsy Albiin May,'50 79m Apr. 15 263 Fair 

od Reckless Moment, The (223) Col. James Mason-Joan Bennett Nov.,'49 82m Oct. 22 58 AY B Very Good 

od Red Danube, The (4) MGM_ W. Pidgeon-P. Lawford-E. Barrymore Oct. 14,49 119m Sept. 24 25 AY A-| Very Good 
Red Desert (4914) Lippert Don Barry-Tom Neal Dec. 17,'49 60m Dec. 31 137 A-| Sood 
Red, Hot and Blue (4906) Para. Betty Hutton-Victor Mature Nov. 25,'49 84m July 2 4666 AYC A-2  Fair-Good 

od Red Light UA George Raft-Virginia Mayo Sept. 16,'49 83m Aug. 27 4731 A-2 Fair 
Red Menace, The (830) Rep. Robert Rockwell-Hanne Axman Aug. 1,49 87m June 4 4634 AY A-| Good 
Red Shoes, The (Brit.) (color) (Spcl.) EL Anton Walbiook-Marius Goring NotSet 133m Oct. 23 4357 AY B Excellent 

od Reformer and the Redhead, The (25) MGM = June Allyson-Dick Powell May 5,'50 90m Mar. II 222, AYC A-| Good 
Renegades of the Sage (261) Col. Charles Starrett-Smiley Burnette Nov. 24,'49 56m Nov. 12 ($)82 AYC A-| 
Riders in the Sky (250) Col. Gene Autry-Gloria Henry Nov.,'49 70m Dec. 17 123 AorAY A-| Good 
Riders of the Dusk (4844) Mono. Whip Wilson-Andy Clyde Nov. 13,49 57m Sept. 10 (S)tt! AYC A-| 
Riders of the Range (016) RKO Tim Holt-Jacqueline White Nov. 19,'49 61m Oct. 29 66 AYC A-!| Good 

; Riding High (4917) Para. Bing Crosby-Coleen Gray Apr.,'50 = 112m Jan. 14 153 AYC B Good 

od Rim of the Canyon (186) Col. Gene Autry-Nan Leslie July,'49 70m Sept. 10 10 A-| Fair 

od Roaring Westward (4865) Mono. Jimmy Wakely-Douglas Taylor Sept. 18,'49 55m July 16 (S)4682 AYC A-! 

Rope of Sand (4902)* Para. Burt Lancaster-Paul Henreid Sept. 23,49 104m July 2 4666 A B Good 
Roseanna McCoy (051) RKO Farley Granger-Joan Evans Aug. 20,'49 89m Aug. 20 4722, AY B Good 
Rugged O'Riordans, The (907) Univ. Michael Pate-Wendy Gibb Jan.,'50 78m Dec. 17 122. AYC A-2 Very Good 
Run for Your Money, A (Brit.) Univ. Donald Houston-Meredith Edwards Mar.,'50 83m Apr. | 246 AYC A-| Good 

od Rusty's Birthday (211) Col. Ted Donaldson-John Litel-Ann Doran Nov.3,'49 60m Dec. 3 (S)106 AYC A-l 

I 

. 

od SALT to the Devil (Brit.) (017) EL Sam Wanamaker-Lea Padovani Jan.,'50 = 120m Dec. 17 122 A A-2. Good 

(formerly Give Us This Day) 

Samson and Delilah (color)* Para. H. Lamarr-V. Mature-G. Sanders NotSet 128m Oct. 22 57. AYCorAY A-2_ Excellent 
San Antone Ambush (855) Rep. Monte Hale-Paul Hurst Oct. 1,49 60m Oct. 15 50 AYC A-| Fair 
Sand (See “Will James' Sand") 
Sands of Iwo Jima (4905)* Rep. John Wayne-Adele Mara-John Agar Mar. 1,'50 109m Dec. 17 121 AYCorAY A-2_ Excellent 
Sarumba (014) EL Doris Dowling-Michael Whalen Jan.,50 64m Mar. 25 238 + AYC B Poor 
Satan's Cradle UA Duncan Renaldo-Leo Carrillo Oct.7,'49 60m Nov. 12 82 AYC A-2 Fair 
Savage Splendor (color) (004) RKO __ Denis-Cotlow Expedition Sept. 17,'49 60m July 23 4689 AYC A-2 Excellent 
Scene of the Crime (933) MGM __ Van Johnson-Gloria De Haven Aug. 26,49 95m June 25 4657 AY A-2 Excellent 
Secret Garden, The (color) (2) MGM _~ Margaret O'Brien-Dean Stockwell Sept.9,'49 92m Apr. 30 4591 AYC A-| Good 

od Shadow on the Wall (27) MGM __ Ann Sothern-Zachary Scott May 19,50 84m Mar. 18 231 A-2 Fair 

od Shadows of the West (4842) Mono. Whip Wilson-Andy Clyde July 24,49 59m July 30 (S)4699 AYC 
She Wore a Yellow Ribbon (color) 

od _(067)* RKO = John Wayne-Joanne Dru Oct. 22,'49 103m July 30 4697. AYC A-! Excellent 
Side Street (23) MGM _ Farley Granger-Cathy O'Donnell Apr. 10,'50 83m Dec. 24 130 A A-2. Good 
Sierra (color) Univ. Audie Murphy-Wanda Hendrix June,'50 Mar. 11 — (S)223 

' Silent Dust (Brit.) Mono. Stephen Murray-Beatrice Campbell Dec. 29,'50 82m Oct. 29 65 A B Good 

sod Singing Guns (color) (4909) Rep. Vaughn Monroe-Ella Raines Feb. 28,'50 91m Mar. 18 229 AYC A-2. Very Good 
Skyliner (4823) Lippert Richard Travis-Pamela Blake July 28,49 60m Aug. 6 4706 A-| Good 
Slattery's Hurricane (921) 20th-Fox Linda Darnell-Richard Widmark Aug.,'49 83m Aug. 6 4705 A A-2 Very Good 

' Song of Surrender (4904) Para. Wanda Hendrix-Claude Rains Oct. 28,'49 93m Sept. 17 18 AY A-2 Fair 
Sons of New Mexico (185) Col. Gene Autry-Gail Davis Jan.,'50 70m Dec. 31 137 Good 
So Proudly We Hail (4913) Para. C.Colbert-P.Goddard  (reissue)(West)Mar.,'50 126m Jan. 28 170 
South of Death Valley (164) Col. Charles Starrett-Smiley Burnette Aug. !8,'49 54m Aug. 13. (S)4715 AYC A-I 
South of Rio (854) Rep. Monte Hale-Kay Christopher July 22,'49 60m Aug. 13 4714 AYC A-| Average 

Sea Sinner (908) Univ. Macdonald Carey-Shelley Winters Jan.,'50 88m Jan. 7 146 A B Fair 
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7—- REVIEWED — eee 
Release Running (S) =synopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
Spring in Park Lane (Brit.) (008) EL Anna Neagle-Michael Wilding Nov.,'49 91m Sept. 24 25 AYC B Excellent 
Square Dance Jubilee (4903) Lippert Don Barry-Mary Beth Hughes Nov. 11,'49 79m Nov. 19 90 A-2 Good 
Square Dance Katy (4922) Mono. Vera Vague-Jimmie Davis Mar. 25,'50 Apr. 8 (S)254 
Stage Fright (919) WB J. Wyman-M. Dietrich-M. Wilding Apr. 15,50 110m Feb. 25 205 A B Good 
Stampede (AAI4) Mono. Rod Cameron-Gale Storm Aug. 28,'49 78m Apr. 30 4589 Very Good 
Stars in My Crown MGM — Joel McCrea-Ellen Drew Not Set 89m Mar. 4 213, AYC A-| Very Good 
Storm Over Wyoming (019) RKO Tim Holt-Richard Martin Feb. 8,'50 60m Feb. 11 186 AYC A-| Good 
Story of Molly X, The (902) Univ. June Havoc-John Russell Nov.,'49 82m Nov. 12 8st OA A-2 Very Good 
Story of Seabiscuit (color) (907)* WB _sS. Temple-B. Fitzgerald-L. McCallister Nov. 12,'49 93m Oct. 29 65 AYC A-| Very Good 
Strange Bargain (010) RKO Martha Scott-Jeffrey Lynn Oct. 22,'49 68m Oct. | 34 AY A-2 Fair 
Strange Case of Madeleine Smith, The 
( Brit.) Univ. Ann Todd-lvan Desny Apr.,'50 Mar. 25 (S)238 
Stromboli (Ital.) (070) RKO Ingrid Bergman-Mario Vitale Feb. 15,'50 8Im Feb. 25 206 A A-2 Fair 
Sundowners, The (color) (018) EL Robert Preston-Robert Sterling Feb.,'50 83m Jan. 14 155 A A-2 Average 
Sword in the Desert (709) Univ. Dana Andrews-Marta Toren Oct.,"49 100m Aug. 27 4729. AY ° A-2 Excellent 
TALE of the Navajos (color) (920) MGM _ Native cast Not Set 58m Mar. 5 4522. AYC A-| Fair 
Tarnished (4910) Rep. Dorothy Patrick-Arthur Franz Feb. 28,'50 60m Mar. 18 231 AYC A-2. Good 
Tarzan and the Slave Girl (020) RKO Lex Barker-Vanessa Brown Mar. 18,'50 74m Mar. 18 231 A-2. Good 
Task Force (903) (part color)* WB = Gary Cooper-Jane Wyatt Sept. 24,49 116m Sept. 3 1 AY A-! — Excellent 
Tattooed Stranger, The (018) RKO = John Miles-Patricia White Feb. 9,'50 64m Feb. 11 189 AYC A-| Average 
Tell It to the Judge (225) Col. Rosalind Russell-Robert Cummings Dec.,'49 87m Nov. 19 90 AorAY B Good 
Tension (8) MGM _ Audrey Totter-Richard Basehart Nov. 25,'49 95m Nov. 19 90 A B Fair 
That Forsyte Woman (color) (6)* MGM Greer Garson-Errol Flynn Nov. 11,49 114m Oct. 22 57. AorAY B Excellent 
That Midnight Kiss (color) (1) MGM _ Kathryn Grayson-Jose Iturbi Sept. 2,'49 99m Aug. 27 4730 AYC A-| Good 
Thelma Jordon (4910) Para. Barbara Stanwyck-Wendell Corey Jan.,"50 100m Nov. 5 74 =A B Good 
There's a Girl in My Heart (AAI6) Mono. Lee Bowman-Elyse Knox Jan. 6,50 86m Nov. 26 98 AYC A-! Good 
They Live By Night (009) RKO = Cathy O'Donnell-Farley Granger Nov. 5,'49 95m Sept. 24 25 A-2. Good 
Thieves’ Highway (924) 20th-Fox Richard Conte-Valentina Cortese Oct.,'49 94m Sept. 3 ; -* B Good 
Third Man, The (Brit.) Selznick Jos. Cotten-Valli-Orson Welles Feb.,'50 104m Feb. 4 177 A-2 Excellent 
Threat, The (015) RKO Virginia Grey-Michael O'Shea Dec. 1,49 66m Oct. 29 65 A A-2 Good 
Three Came Home (007) 20th-Fox Claudette Colbert-Patric Knowles Apr.,'50 106m Feb. II 185 A or AY A-2 Excellent 
Tight Little Island (Brit. Univ. Basil Radford-Catherine Lacey NotSet  8Im Nov. 19 90 AorAY A-2 Good 
Tokyo Joe (224) Col. H. Bogart-A. Knox-F. Marly Nov.,'49 88m Oct. 15 50 AY B Fair 
Top O' the Morning (4901)* Para. Bing Crosby-Ann Blyth Sept. 5,'49 98m Aug. 6 4705 AYC A-| Very Good 
Tough Assignment (4915) Lippert Don Barry-Marjorie Steele Dec. 24,'49 64m Nov. 19 91 A-| Average 
Trail of the Rustlers (267) Col. Charles Starrett-Smiley Burnette Feb. 2,'50 55m Feb. 4 (S)178 AYC A-| 
Trail of the Yukon (4820) Mono. Kirby Grant-Suzanne Dalbert July 31,49 67m Aug. 6 4706 A-| Fair 
Trapped (007) EL Lloyd Bridges-Barbara Payton Oct.,'49 78m Oct. | 34. AYC A-| Very Good 
Traveling Saleswomen, The (226) Col. Joan Davis-Andy Devine Jan. 5,'50 75m Feb. 18 (S)199  AYorAYC A-2 
Treasure of Monte Cristo (4909) Lippert Glenn Langan-Adele Jergens Oct. 14,'49 78m Oct. 8 B Fair 
Trouble in Texas (064) RKO Tim Holt-Richard Martin Aug.,'49 Aug. 13 ($)4715 AYC 
Twelve O'Clock High (004)* 20th-Fox Gregory Peck-Hugh Marlowe Feb.,"50 132m Dec. 24 129 AYC A-| Excellent 
Twilight in the Sierras (color) (4942) Rep. Roy Rogers-Dale Evans Mar. 22,'50 67m Apr. 15 262 A-| Good 
UNDER Capricorn (color) (904) WB Ingrid Bergman-Joseph Cotten Oct. 8,49 117m Sept. 10 9 AY A-2 Excellent 
Under My Skin (008) 20th-Fox John Garfield-Micheline Prelle Mar.,'50 86m Mar. I1 221. =A A-2 Good 
Undertow (904) Univ. Scott Brady-John Russell-Dorothy Hart Dec.,'49 70m Dec. 3 106 AorAY A-2 Good 
Unmasked (4907) Rep. Barbara Fuller-Robert Rockwell Jan. 30,'50 60m Feb. 18 198 Fair 
VICIOUS Years, The FC Tommy Cook-Gar Moore Mar.,'50 79m Feb. 25 206 A-2 Fair 
WABASH Avenue (color) (010) 20th-Fox Betty Grable-Victor Mature-Phil Harris Apr.,'50 92m Apr. 8 254 A B Good 
Wagonmaster RKO Ben Johnson-Joanne Dru Apr. 22,'50 86m Apr. 8 253 Excellent 
Wake Island (4914) Para. B. Donlevy-R. Preston (reissue) (West) Mar.,'50 87m Feb. 18 198 
Waterloo Road (Brit.) (940) EL John Mills-Stewart Granger Aug.,'49 * 75m Jan. 29 4478 A-2 Fair 
Weaker Sex, The (Brit.) (914) EL Ursula Jeans-Cecil Parker Sept.,'49 85m June 4 4633 AYC A-| Good 
Western Pacific Agent (4919) Lippert Kent Taylor-Sheila Ryan Mar. 17,'50 65m Mar. 25 237 A-2 Good 
Western Renegades (4856) Mono. Johnny Mack Brown-Max Terhune Oct. 9,'49 56m Jan. 14 155 AYC A-| Fair 
West of Wyoming (495!) Mono. Johnny Mack Brown-Milburn Morante Feb. 18,'50 62m Mar. 1! = ($)223 AYC A-l 
When Willie Comes Marching Home 
(003)* 20th-Fox Dan Dailey-Corinne Calvet Feb.,'50 82m Jan. 7 145 AYC A-2 Excellent 
Whipped, The UA Dan Duryea-Gale Storm June 3,'50 89m Apr. | 245 A B Very Good 
Whirlpool (002) 20th-Fox Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 97m Nov. 26 97 =A B Very Good 
White Heat (901)* WB James Cagney-Virginia Mayo Sept.3,'49 114m Aug. 27 4729 A B Excellent 
Will James’ Sand (color) (918) 20th-Fox Mark Stevens-Coleen Gray July,49 77m Apr. 30 4590 AYC A-| Very Good 
Winslow Boy, The ( Brit.) EL Sir Cedric Hardwicke-Robert Donat Not Set 97m Mar, 11 222. AYC A-| Fair 
Without Honor UA = Laraine Day-Franchot Tone-Dane Clark Oct.21,'49 69m Nov. 19 90 A B Good 
Wolf Hunters (4821) Mono. Kirby Grant-Jan Clayton Oct. 30,49 70m Oct. 8 (S)42 AYC A-| 
Woman in Hiding (906) Univ. Ida Lupino-Howard Duff Jan.,'50 92m Dec. 17 121 AorAY A-2 Very Good 
Woman in the Hall, The (Brit.) (960) EL Jean Simmons-Ursula Jeans Aug.,'49 93m Jan. 29 4478 A-2 Very Good 
Woman of Distinction, A (234) Col. Rosalind Russell-Ray Milland Apr.,'50 85m Mar. 4 213 A B Very Good 
Woman on Pier 13, The (008) RKO = Laraine Day-Robert Ryan May 6,'50 73m Sept. 24 26 AorAY A-2 Good 
(formerly | Married a Communist) 
YELLOW Cab Man, The (22) MGM _ Red Skelton-Gloria De Haven Apr. 7,'50 85m Feb. 25 206 A-| Very Good 
Yes Sir, That's My Baby (color) (705) Univ. Donald O'Connor-Gloria De Haven Sept.,'49 82m Aug. 13 47!3, AYC A-| Good 
Young Daniel Boone (color) (4902) Mono. David Bruce-Kristine Miller Feb. 26,'50 7im Mar. 4 214 A-| Average 
Young Man With a Horn (916)* WB Kirk Douglas-Lauren Bacall Mar. 11,50 112m Feb. II 185 AYorAYC A-2 Very Good 
You're My Everything (color) 
(920)* 20th-Fox Anne Baxter-Dan Dailey Aug.,'49 94m July 2 4665 AYC A-1 Very Goed 
ZAMBA (004) EL Jon Hall-June Vincent Sept.,'49 75m Oct. 15 50 AYC A-| Fair 
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Kottot Iheatter GUIDE 


“one of the finest things I have ever seen’ 





Park Theater 


Caldwell, N. J. 


liotion Picture Herald a 

1270 Sixth Avenue 

New York,N.Y. 

Gentlemen: 

when I received the liarch 25th issue of the Herald 
you had enclosed the setter Theatres Section for 
that same aate. This section is one of the finest 
things I have ever seen. In fuct it was too good. 
One of the owners of this theatre enjoyed it so 
much that he confiscated my copy. How am I supposed 
to get along without it? 

If it is possible please send me another copy of 
section two. hither send it C.0.D. or bill me 


personally at this theatre. 


Trusting you may be able to help I am, 





David A. Nolan,lianager 


The GUIDE NUMBER for 1950 was published with the 
March 25th issue of MOTION PICTURE HERALD 






































TESTIMONIAL 


ON HOW TO MAKE MONEY WITH 


UNIVERSAL-INTERNATIONAL’S 


Tyancis 


FROM THREE OF THE MOTION PICTURE INDUSTRY'S 
TOP BOX-OF FICE STARS 


PREVIEW PETE 


(TRAILER 
EMCEE) 


SAYS: 


ee 
<a os 


“ ‘FRANCIS’ is a great picture 
—BUT—nobody could possibly 


guess how great without 


seeing the sensational 
TRAILER that sells the 
picture! I’m in it! 


FRANCIS 


(THE TALKING 
MULE) 


SAYS: 


| “Even a Jackass knows that the 


only thing that’s greater than a 

talking mule is a TALKING TRAILER 
... like the one that starts the 

laffs that never stop until your } 


patrons have finished seeing 


ne’ FRANCIS‘! 


THE PRIZE BABY 


(THE THEATRE’S 
BEST SALESMAN) 


SAYS: 


“I’ve been selling ‘em for 
more than 30 years... but 

I’ve got to admit that the 
TRAILER on ‘FRANCIS’ is 


, spectacular, sensational... in 
t fact it’s GOOD!” 





EVERYBODY SAYS: 


“The combination of live talent and cartoon 
animation in the TRAILER on ‘FRANCIS’ is the 
greatest piece of salesmanship that ever 


pulled patrons into theatres! 


NATIONAL \ cunt SERVICE 
( + PRIZE BABY OF THE 110US TRY 


ato, Om. Petar IP 
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